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Rough Proofs 


Shoe stores which use glass slip- 
pers as an aid to fitting should warn 
local Cinderellas not to expect to 
receive a prince as a premium with 
each purchase. 


vse yY 


If transparent footwear becomes 
popular, Dr. Scholl will immediately 
start advertising, “People who wear 
glass shoes shouldn’t have corns.” 
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ApvERTISING AGB reported’ the 
meeting of the National Publishers’ 
Association at Lake Placid, but 
readers couldn’t be blamed for 
thinking it was a golfers’ conven- 
tion. 

vvy 


Bankers can’t understand why 
they should supply the money and 
the finance companies get the prof- 
its, but almost any advertising man 
could write the answer. 
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The new advertising campaign of 
the anthracite industry will be kept 
on a non-competitive basis, it is as- 
serted. This is unusually generous 
#hen you think what could be done 
with a few well-aimed chunks of 
hard coal. 
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Dorsal of trailers are to Zet 
electrié” current from wind-driven 
generators, thus operating lights 
and radios without charge. The 
theme song of the trailer traveler 
is, “The best things in life are free.” 
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Al Ettore showed a lot of courage 
in tackling Joe Louis, but even more 
was displayed by the news commen- 
tator who tried to tell radio listen- 
ers what it was all about. 


v¥see? 


It seems that Jesse Owens made 
a faux pas in coming out for Alf 
Landon. His agent reminded him 
that he has some good advertising 
prospects among the Democrats. 
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The claim that “Let peadom ring,” 
will win the leather medal for the 
Minnesota Valley Canning Company 
is disputed by J. H. S., who insists 
that Pabst is ’way out in front in 
the punning contest with “Go best, 
young man.” 


ee 


Most advertising men like to be 
considered clever, but the cleverest 
of all is the chap who knows when 
he isn’t. 
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In its recent broadcast Sears, Roe- 
buck presented Montgomery, but 
failed to tie up with anything even 
faintly resembling Ward. 
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: Mack Williams calls attention to 
‘© fact that German printers re- 
cently had a session at Bad Ems. 
That’s what American printers in 
‘onvention assembled try to forget. 
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Poor little Shirley Temple! Be. 
os the movies and the advertis- 
— she’s having very little time for 
her dolls. 


Copy Cus. 


JURY SELECTS 
30 DIRECT MAIL 
LEADERS OF °36 


Pittsburgh, Pa., Sept. 24.—The 
Fifty Direct Mail Leaders of 1936, 
which will have their initial showing 
at the convention of the Direct Mail 
Advertising Association in Cincin- 
nati Sept. 30-Oct. 2, were selected 
here this week. While 26 campaigns 
received unanimous first ratings by 
the jury, six were regarded as out- 
standing. 

They were graded in this order: 
1, R. K. O. Distributing Corporation, 
New York, Leon J. Bamberger, sales 
promotion manager; 2, National 
Broadcasting Co., New York, E. P. H. 
James, advertising and sales promo- 
tion manager; 3, Warner & Swasey 
Co., Cleveland, H. W. Fortey, direc- 
tor of advertising; 4, Iron Fireman 
Mfg. Co., Cleveland, Dale Wylie, 
sales promotion manager; 5, John 
Deere Plow Co., Moline, Il., Bruce 
Lourie, advertising manager; 6, Cape 
Cod Chamber of Commerce, Hyan- 
nis, Mass., Elizabeth Shoemaker, di- 
rector. 


K. E. Kellenberger, advertising 
manager, Union Switch & Signal 
Co., Swissvale, Pa., acted as chair- 
man of the board of judges. He 
was assisted by D. C. Grove, adver- 
tising manager, Blaw-Knox Co., 
Blawknox, Pa.; Julius Schmidt, 
president, Eddy Press Corporation; 
Curtis W. Van De Mark, vice-presi- 
dent, Baer-Bigler-Van De Mark & 
Adams, Cincinnati agency; and J. S. 
Roberts, advertising manager, Retail 
Credit Co., Atlanta, and president, 
Direct Mail Advertising Association. 

Winning campaigns, besides those 
mentioned, are as follows: 

Abbott Laboratories, North Chi- 
cago, Ill., Charles S. Downs, advertis- 
ing manager; Acacia Mutual Life In- 
surance Co., Washington, D. C., T. 
M. Rodlum, advertising manager; 
Atlas Imperial Diesel Engine Co., 
Oakland, Cal., G. N. Somerville, sales 
manager; Bakelite Corporation, New 
York, Allan Brown, advertising man- 
ager; Bankers Life Co., Des Moines, 
B. N. Mills, secretary; 

Boston Insurance Co., Boston, Ray 
C. Dreher, advertising and sales pro- 
motion manager; Broadway-Holly- 
wood, Hollywood, Cal., Elsie Peterson, 
advertising manager; Camden Fire 
Insurance Association, Camden, N. J., 
Clark W. Smitheman, production 
manager; Canadian Industries, Ltd., 
Montreal, G. M. Cowderoy, sales 
manager; Connecticut Mutual Life 
Insurance Co., Hartford, H. M. Hol- 
derness, vice-president; Consolidated 
Fdison Co. of New York, Henry 
Obermeyer, advertising bureau; 


(Continued on Page 31) 
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MAIL WINNER 


E. K. Lucas, advertising manager of Na- 

tional Enameling & Stamping Co., Mil- 

waukee, whose direct mail campaign was 
included in the 1936 select list. 


Same Space Rates 
Must Apply to All 
Commission Declares 


—m a ae 


Washington, D. C., Sept. 25.—Ad- 
vertising rates come within the prov- 
ince of the Robinson-Patman Act in 
that the same rate for any given 
amount of space must be made avail- 
able to all under the same conditions, 
the Federal Trade Commission told 
ADVERTISING AGE today. 

The statement was made following 
a report that a complaint had been 
filed against a business paper pub- 
lisher because he charged more, in 
proportion, for quarter than for full 
pages. 

It is no violation of the law to op- 
erate on this basis, the F. T. C. ex- 
plained, the only stipulation being 
that all advertisers may buy the 
quarter pages for the same price 
when the total amount of space pur- 
chased is identical. 


Bloom with Agency 
New York, Sept. 25—J. E. Bloom 
has severed his long connection with 
the Hearst organization to »become 
executive vice-president of Blaine- 
Thompson Co., contacting Warner 
Bros. Pictures. 


Two Arrested 
for Photograph 
of ‘Policeman’ 


New York, Sept. 24—-An adver- 
tisement for the Delco-Frigidaire oil 
burner, product of Delco-Frigidaire 
Conditioning Corporation, Dayton, 
O., showing a model in the uniform 
of a police officer, affected Mayor F. 
H. LaGuardia so disagreeably when 
published in several New York news- 
papers that he delved through the 
statutes until he found one forbid- 
ding use of either policeman or fire- 
man or their uniforms in adver- 
tisements. 


Mayor Gets Busy 


Determined to make an example of 
the offenders in this case, the Mayor 
set the machinery of the law in mo- 
tion and Charlton Chase, artists’ 
model, and George Richardson, Lord 
& Thomas executive, greatly to their 
amazement, were haled before the 
bar of justice in a magistrate’s court. 

Mr. Chase, who had attired himself 
for photographic purposes as a mem- 
ber of New York’s finest, was charged 
with impersonating a police officer. 

He had been quoted in the adver- 
tisement as saying, “You can afford 
automatic heat if I can.” Mr. Rich- 


Yardson was asked if he could produce 


a genuine police officer who would 
substitute for Mr. Chase in the copy. 
and sponsor the same _ statement. 
He confessed his inability to do so 
and was charged with deceptive ad- 
vertising. 

Both were released pending trials 
in Special Sessions. They and their 
principals have since had nothing to 
say. 


Twins at Pringles: 
Lloyds Pay $5,000 


Altadena, Calif., Sept. 25.—wWil- 
liam J. Pringle, Jr., copy chief of the 
Los Angeles office of Lord & Thomas, 
became father of twins—a boy and 
girl—yesterday, and _ recipient of 
$5,000 from a Lloyd’s of London 
Twin insurance policy. 


Feen with Willys 
Toledo, O., Sept. 25.—Francis H. 
Feen, former sales manager of Hupp 
Motor Car Corporation, has been 
named assistant to the president of 
the newly re-organized Willys-Over- 
land, Inc., in charge of sales promo- 


tion. 


Last Minute News Flashes 


Crane Co., Chicago, as president. 


Racine, Wis., 


Housing Promotion Men Form Organization 
New York, Sept. 25.—Manufacturers Housing Promotion Council was 
formed today by executives of 60 companies, with Russell G. Creviston, 


William Horlick, Sr., Dies in Racine 

(Picture on Page 35) 
Sept. 25.—William .Horlick, Sr., 
Malted Milk Corporation died here today. He was 90 years old. Only re- 
cently, Mr. Horlick personally negotiated a long term contract for $355,000 
with Lum and Abner, radio team, for an advertising program. 


president of Horlick’s 


Florida to Use 102 Newspapers for Fruit Drive 

Jacksonville, Fla., Sept. 25.—The Florida Citrus Commission today an- 
nounced plans to use 102 newspapers for fall advertising of Florida grape- 
fruit, oranges and tangerines. The campaign is to open next month. 


G.O.P. Sponsors Pro Football Broadcasts 
Pittsburgk, Pa., Sept. 25.—Out-of-town Pittsburgh Pirates and Pitts- 
burgh Americans professional football games will be sponsored locally 
over Station WWSW by the Republican Committee of Allegheny County. 


DRUGGISTS IN MILITANT MOOD 


MANUFACTURERS 
CHARGED WITH 
DISCRIMINATION 


Ten-Cent Sizes Rappet: Cur- 
rent Copy Under Fire 


Pittsburgh, Pa., Sept. 24.—Militant 
resolutions against alleged discrimi- 
nation in merchandising policies of 
manufacturers were adopted by the 
National Association of Retail Drug- 
gists at the final session of its 38th 
annual convention here today. The 
association likewise criticised much 
national drug advertising, which, it 
alleged, contains extravagant and 
unsupportable claims. 

The first resolution called upon 
manufacturers to choose between 
drug stores and other types of out- 
lets for their products, alleging that 
much of the business to which the 
drug store is entitled is being di- 
verted to other channels. 

Advertising campaigns, the second 
resolution said, should consider the 
welfare of the ratail druggist, and 
ban statements which eventually 
prove a boomerang to all concerned. 
The association especially deplored 
many of the claims being taken into 
the home via radio. 


Sizes Too Big? 


The association also rapped distri- 
bution of merchandise through ten- 
cent and syndicate stores, not only 
on the ground that the drug store is 
the logical outlet for such merchan- 
dise, but charging that many ten-cent 
sizes are larger proportionately than 
the regular size, thus encouraging 
consumers to patronize the five-and- 
ten-cent establishments. The ten-cent 
sizes are not made available to the 
independent drug trade, it was al- 
leged, though chains frequently se- 
cure them. 

Still another resolution favored 
legislation which will force manufac- 
turers to indicate the country of ori- 
gin in their advertising, as well as on 
labels. Many foreign-made products 
are masquerading as natives of the 
United States, it was asserted. 

The association took the viewpoint 
that the Robinson-Patman Act is 
strong, but not strong enough. A 
resolution authorized drafting of a 
model statute to add to its power. 
The resolution extended President 
Roosevelt a vote of thanks for his 
“sustained interest in the welfare of 
the small business man.” 

With Wright Patman, co-author of 
the Robinson-Patman Act, on the pro- 
gram, the association voted to sup- 
port his new bill, reported last week 
exclusively in ApverTistnc AGE, to 
outlaw operation of retail stores by 
manufacturers. 

It also voted support for the Tyd- 
ings Bill, following an address by the 
author. Senator Tydings said the 
day will come when retail prices on 
standard drug store items will be 
rigidly fixed and legally standard- 
ized. 

Charles Ehlers, of Cleveland, as- 
serted in his address as president 
that druggists the country over are 
declaring war on fake medical prod- 
ucts, quacks and falsely labeled 


bottles. 
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ADVERTISING AGE 


September 28, 1936 


OPINION SPLIT 
ON ADVERTISING 
COURSES’ VALUE 


Survey Shows Executives’ 
Views on Preparation 


—__—— 


Chicago, Sept. 25.—Advertising ex- 
ecutives apparently are divided in 
opinion as to whether a scholastic 
course in advertising will enable 
youths to succeed in the profession, 
according to expressions to ADVERTIS- 
ING AGE, 

The question was prompted by nu- 
merous inquiries from young men 
and women concerning the _ best 
means of preparation for “breaking 
into” the advertising field and the 
value of formal courses in attaining 
this objective, as well as in aiding 
progress thereafter. 

While the opinions on formal ad- 
vertising courses ranged from “non- 
essential” to “a definite advantage,” 
the majority agreed that formal 


a | 


courses alone will not “make” an ad- 
vertising man. 

University or other basic training 
in advertising will always give a 
man a better chance for success in 
advertising, in the opinion of F. W. 
Heiskell, advertising manager of In- 
ternational Harvester Co., Chicago. 

“Our experience, which goes back 
over a good many years,” he said, 
“would seem to indicate that a man 
planning to do constructive work 
and make himself a career in adver- 
tising will advance farther if a 
broad-guage foundation in thinking 
and operation is laid before he gets 
going. 

“Advertising is a pretty complex 
proposition, as all of us know who 
stay in it and with it. Sometimes 
I think that we know less about how 
to get at the tremendous possibilities 
in it the longer we work at it. 

“Dealing with fundamentals in hu- 
man nature and in human relation- 
ships, it calls for fundamental train- 
ing as a sound basis. No more 
should be expected of inadequate 
preparation in this field than, for ex- 
ample, in technical engineering. 
Mediocre work is being done in 
every line and it gets by in many 
cases. But in the meantime there 
are incalculable losses that nobody 
takes the time to figure out. 

“The young man who studies ad- 


vertising seriously under capable di- 
rection gains a big advantage, not 
only in knowledge as to the scope 
and power of advertising, but also 
in practical handling of the mech- 
anism of advertising—not to men- 
tion what he gains in self-esteem and 
initiative,—vitally important  fac- 
tors which will help him make his 
way ahead of those who work by 
rule of thumb with little understand- 
ing of the broad viewpoint essential 
to advertising.” 

Qualifying his comment with the 
statement that he has never taken 
a university course in advertising 
and hence places little value in his 
appraisal of them, Raymond Browne, 
advertising manager of The Texas 
Company, New York, ranks business 
judgment and selling experience as 
major requisites for the advertising 
aspirant. 

Sees Real Value 


“No doubt there are many employ- 
ers of advertising people who would 
be favorably impressed by the can- 
didate having completed such a 
course,” he commented. 

“My individual view is that adver- 
tising is a written form of selling 
which calls less for literary ability 
than for business judgment and skill 
in selling. 

“My own advice to beginners has 
always been to acquire first-hand 


BUT... 


ihe IS A GREAT CITY 


The CITY of IOWA 


...ts a BIGGER market! 


A MARKET is a group of 


and sell, 


people to whom you can advertise 


For the national advertiser, 20% or more newspaper 


coverage of all families in an area is generally considered to 
create a market .. . to define the effective advertising: “sales city.” 


Measured by this standard, Atlanta’s two leading Sunday news- 


papers cover 10 and 13 counties each. 


each newspaper county group 
million people. 


The total population of 
is somewhat more than a_ half 


In Iowa The Des Moines Sunday Register’s 286,047 circulation 
gives more than 20% coverage in 95 out of the state’s 99 counties 


turns a whole state into a single 


‘sales city” of 2,344,735 people. 


Average lowa coverage is 45% of all families. 


COMPARE THESE TWO CITIES: 


Atlanta 
Newspaper A 
(11 counties) 


POMONA ng kts ei sve wes 


ge eS rr 
Retail Salest 


Spendable Money Ine.§........ $388,005,000 


This rich “sales city’ 


Register . . 


See ter ee $156,371,000 


Atlanta 
Newspaper B 
(13 counties) 


CITY of IOWA 
(95 counties) 


655,297 581,405 2,344,735 
15,865 13,772 65,364 
$128,240,000 $458,000,000 
$325,352,000 $1,174,000,000 


of Iowa is easily captured by hard-hitting 
“big city’ schedules in one newspaper 


The Des Moines Sunday 


. read by 45% of all Iowa families. 


* 7930 Federal Census 
+1935 R.L. Polk 

$1933 Federal Census 
$1935 Sales Management 


WONDERLAND 


non tonnage DE . 
(Jaane vee t uous Hf 18h0f-Baess 


| Power off Chenattiness 


current magazine campaign. Here 
the Old Dutch Cleanser girl is 
conversing with the Bryant pup. 


experience in the selling end of a 
business which advertises, before of- 
fering their services to advertise the 
product.” 

Advertising courses which do not 
produce graduates with the immedi- 
ate impression that they are “adver- 
tising men” are of real value, in the 
opinion of W. G. Werner, of The 
Procter & Gamble Co., Cincinnati. 

“The information and viewpoint 
which a young man can get through 
one of the advertising courses in 
many universities is valuable in that 
it gives him first hand acquaintance 
with many of the tools and problems 
of advertising,” he said. 

“Of course, if the young man 
comes out of the class with the im- 
pression that he is an ‘advertising 
man,’ he has been improperly in- 
structed. If, on the other hand, he 
comes out with a strong feeling that 
advertising problems cannot be 
solved by a series of ‘do’s’ and 
‘don’ts,’ but must be studied from 
this angle, that angle, and the other 
angle, the chances are that the 
course has done him a lot of good.” 

Cultural subjects are as impor- 
‘ttant in the preparation of an adver- 
tising man as the formal advertising 
courses in universities, declared 
Kenneth Laird, vice-president of 
Weco Products Co., Chicago. 

“I believe advertising courses of- 
fered by the better universities are 
of real value to a young man who 
hopes to make a success in the ad- 
vertising business,” he said, “pro- 
vided he takes, along with his ad- 
vertising courses, a broad variety of 
cultural subjects.” 


Stamp of Approval 


Wesley I. Nunn, advertising man- 
ager of the Standard Oil Company of 
Indiana, believes advertising courses 
are a definite aid to aspirants to the 
advertising business. As one who 
has taken such courses, he said: 

“I think youngsters seeking a foot- 
hold in advertising would find one 
of the advertising courses now of- 
fered by so many universities de- 
cidedly to their advantage and a 
valuable basis for future develop- 
ment. 

“My observation is based on the 

(Continued on Page 32) 


BRYANT DOUBLES 
ATTENTION WITH 
FAMOUS FIGURES 


‘Life Among the Trade-Marks’ 
ls Described 


Cleveland, O., Sept. 24.—Bryant 
Heater Company, of Cleveland, is 
getting twice its money’s worth in 
attention value with a new series, 
“Life among the Trade-Marks,” 
which appears monthly in Time, 
Each advertisement relates a Con- 
versation between the Bryant pup. 
born in 1925, and other famous 
characters of the advertising pages, 
all of whom are pictured. 

No difficulty was encountered in 
getting permission of advertisers to 
use their trade-marks, the majority 
taking the view that such a tie-up 
would prove of mutual benefit. 

In the first advertisement, the 
Bryant Pup interviewed Mr. Kool, 
the penguin ambassador for Kool 
cigarettes. Paying a few kind words 
to the product which his bird friend 
advertises, the pup indicated that 
Mr. Kool might make himself per- 
fectly comfortable far from his Ant- 
arctic home with a Bryant dehumidi- 
fier. 

In August, the dialogue was be- 
tween the Bryant pup and the one 
which has served Victor Talking Ma- 
chine Company for so many years. 


Have Same Interests 


The latest in the series relates 
a conversation between the Bryant 
pup and the Old Dutch Cleanser girl. 
How the reader is reminded of the 
product served by the “guest star,” 
as well as the Bryant line, is indi- 
cated by the dialogue: 

Bryant Pup: Hey, there, slow up! 
What’s the rush? 

Old Dutch Cleanser Girl: 
Get out of the way! 
dirt. 

Bryant Pup: Well, you can take 
it easy in this house. There’s a 
Bryant Winter Air Conditioner in 
the cellar. 

Old Dutch Cleanser Girl: What’s 
a Bryant Winter Air Conditioner got 
to do with my chasing dirt? 

Bryant Pup: Boy-oh-boy, it’s got 
a lot to do with it! There won’t be 
any soot or dust coming from the 
furnace, and even the house dust 
will be sucked down the return ducts 
and caught in the air fiiters... 
and the Bryant Winter Air Condi- 
tioner burns gas, too. How’s that for 
cleanliness? 

Old Dutch Cleanser Girl: Splen- 
did! I know housewives will appre- 
ciate that just as much as they do 
the way I chase dirt. 

The Campbell Soup girl will visit 
the Bryant Pup in October, with 
other trade-marks personified in 
following advertisements. The 
Bryant agency is Fuller & Smith & 
Ross. 


Shoo! 
I’m chasing 


Electrotypers to Move 


Globe-Saam Electrotype Corpora: 
tion, New York, will be located at 
240-248 West 40th Street, after Oct. 1. 
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What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 
magazine page in the world . . . Over 5,500,000 families at 
a cost of about 14 cent per family . . . the attention of the 
entire family instead of a single buying factor. 


“The National Magazine with Local Influence” 


Main Office: 959 Eighth Avenue, New York City 
Branch Offices: Patmotive Bupc., Cricaco 
Mownavnocx Buipoc., 


5 Wintnror Square. Boston Arcapve Bupo., St. Louis Epvison Buipoc., Los ANGELES 


San Francisco Generat Motors Bive., Detroit Hanna Brpoc., CLEVELAND 101 Marietta Str., ATLANTA 
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Heatter, WOR, for Mutual. 


FORD WILL PUT | this assignment for NBC and Gabriel 
On the play-by-play end, France 


WORLD SERIES | 
ON THREE NETS 


Detroit, Mich., Sept. 24.—Repeat- 
ing ambitious broadcasts of the last 
two years, Ford Motor Company will 
send the world series baseball games 
opening next Wednesday, Sept. 30, 
over the three major networks. 

The broadcasts will start at 1:15 
p. m. E.S.T., 15 minutes before open- 
ing of the games in New York be- 
tween the Giants and the Yankees. 
Both the Red and Blue networks of 
National Broadcasting system will be 
used, while the Mutual set-up will 
include WGN, Chicago; WOR, New- 


ark; WOL, Washington, D. C., and 
CKLW, Detroit-Windsor. 
Name “Color” Crew 


For Columbia Broadcasting Sys- 
tem, Boake Carter, who appeared last | 
year for National Broadcasting Com- | 
pany, will handle the “color” report, 
with Warren Brown, Chicago Herald 
and Examiner sports editor, handling 


| Cleveland. 


Laux, sports announcer of KMOX, 
St. Louis, and Bill Dyer, WIP, Phila- 
delphia, will appear for Columbia. 
NBC will use Ty Tyson, WWJ, De- 
troit, and Tom Manning, WTAM, 
The Mutual team will be 
Heatter and Bob Elson, WGN, Chi- 
cago. 

Ford has purchased broadcast 
rights to the world series annually 
for $100,000 since they were first of- 
fered three years ago. 

The commissioner's office has stipu- 


lated that supplementary networks, 

. . . . | 
or individual stations, may be fed 
the broadcasts as sustaining pro- 


grams, subject of 
charges. 
N. W. Ayer & Son, Inc., is the Ford 


agency. 


I. D. P.A. a Sernins 


The fall convention of Inland Daily 
Press Association will be held at the 
Sherman Hotel, Chicago, Oct. 13-14, 
John L. Meyer, secretary, has an- 
nounced. 


Whittemore Elevated 


E. C. Whittemore, sales manager 
of Cosmos Chemical Corporation, 
Boston, makers of Sanovan, has been 
elected vice-president and a director. 


to payment 


wire | 


BREAKS SILENCE 
OF 14 DECADES 


Buys Run of Paper for Dig- 
 fiified Advertisement 


New York, Sept. 22.—The New 
| York Stock Exchange, by sponsor- 
ing a 100-line advertisement, today 
broke a_ precedent of 144 years’ 
standing. 

Initial copy consisted of a small, 
dignified two-column card stating 
that the Exchange has available, for 
free distribution, a booklet describ- 
ing the facilities and purposes of 
the institution. The advertisement 
is regarded as a one-time insertion 
by oflicials, who emphasize that the 
Exchange is not embarking upon a 
campaign. 


| Doremus Places Copy 
The advertisements will appear in 
350 newspapers located in cities of 


Kwing Gailoway 


And soon the whole town knows 


In the big cities, a few people may possibly know what 


the leaders of fashion wear 


it stops. 


on the outside. 


Right there 


Everywhere else the leaders enjoy no such thing as 


STOCK EXCHANGE 


FEXAS CONTE 


. CONTAINER TAKES FORM OF LONE STAR STATE 


: 
cm 


a eae eget ie 


Novel souvenir packages designed by Victor LeMay, Fort Worth, 
Texas, which aided King Candy Company build sales during the 
Centennial. 


50,000 or over, during the next three 
weeks, through Doremus & Co. 

Position outside of financial pages 
is being requested for the advertise- 
ment, apparently in an effort to 
stimulate interest of the general 
public in services rendered by the 
Exchange. 

Placing of the advertisement 
comes under the jurisdiction of the 
Exchange’s committee on public re- 
lations, of which Maurice L. Farrell, 
of F. S. Smithers & Co. is chairman. 
This committee’s chief function is in 
supplying corporation reports and 
quotation data to publications, as 
well as in creating and supervising 


printed matter. The Exchange 
makes no appropriation for adver- 
tising. 


Some Favor Campaign 


Discussion of the advisability of 
the Exchange stating its case to the 
public by advertising has been rife 
for some years and the project 
gained new support recently as it 
appeared that many established in- 
stitutions are likely td have to prove 
their right to existence in the future. 

The only previous instance of the 
Exchange having broken its policy of 
dignified silence occurred during the 
war, when it joined in advertising to 
promote the sale of Liberty Bonds. 
There was, however, no individual 


mention of the facilities of the 
Stock Exchange and this venture 
was never regarded as other than a 
contribution to winning the war. 

The booklet being offered in the 
current advertising has been distrib- 
uted to visitors to the Exchange for 
many years. Profusely illustrated, 
the brochure explains the value of 
the institution in facilitating the 
free flow of capital for development 
of the nation’s resources. It also 
emphasizes the safeguards which 
the Exchange provides for invest- 
ors. 

The London Stock Exchange is a 
daily advertiser in newspapers, but 
individual members do little or 
nothing in the way of promotion, 
the whole theory of financial adver- 
tising as it exists in this country 
being reversed. 


Enduro-Tex Company 


Introduces SealSac 


SealSac, “the bag with 1,000 uses,” 
has been put on the market by En- 
duro-Tex Co., Inc., Los Angeles. It 
is made of oil and bakelite impreg- 
nated silk, contains no rubber and is 
hookless. 

The product is said to last indefin- 
itely, is waterproof, odorless, acid- 
proof, stain-proof, mildew-proof and 
is unaffected by heat, cold, grease or 
oil. It comes in seven sizes. 


Effective coverage in this Important Dual Market 
++. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 

ARE ABC 


HEADQUARTERS fat 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


privacy. The most intimate details of their lives are fit 
subjects for neighborhood emulation. 


BOTH PAPERS 


The business of selling a whole community through its 
leaders works particularly well outside the big cities. For 
the big city destroys intimacy. 


Indusrrial and 
Commercial 
Air Conditioning 


Residential 4 
Air Conditioning 


Leadership in the small 


communities is founded upon 


CHRISTIAN 


HERALD 


RESPECTABILITY 


Largest net AMERICAN BUILDER 


AND BUILDING AGE 


which is compounded of character, family, behavior and 
adequate means. Christian Herald reaches the leaders 


. * 
paid circula- 
in all communities where intimacy makes leadership com- F 1 . 
mercially important. t I Oo n ; n t A 


| BuildingField. 


A Simmons-Boardman Publication 


CHICAGO: SAN FRANCISCO: 
105 W. Adams Street 111 Sutter Street 


SEATTLE: ANN ARBOR, MICH.: 
1088 Henry Building 1980 Norway Road 


NEW YORK CITY: LOS ANGELES: 
30 Church Street Union Bank Building 
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two major markets, for representation in the national spot radio field. 

WEEI—long one of New England’s most substantial citizens—has carried network 
programs for more than 10 years. This year it will carry the strongest program schedule 
in its history—as the only Boston member of the Columbia Broadcasting System. 
KNX regularly serves an audience in 1] western states with 50,000 watts power and 
a frequency of 1050 kilocycles on a national cleared channel. Its coverage is unique in 
radio. And now it operates under the strict program policies of the Columbia Network. 
The two have joined the following selected list of stations represented by Radio Sales, Inc. 
WABC, NEW YORK, 50,000 Watts e WRBM, CHICAGO, 50.000 
Watts ¢ KMOX, ST. LOUIS, 50,000 Watts ¢ WCCO. MINNEAPOLIS. 50.000 
Watts e WISV, WASHINGTON 10,000 Watts « WBT, CHABLOTTE, 50.000 
Watts «e WKRC, CINCINNATI, 5000 Waits, Day: 1000 Watts. Night. 


Radio Sales, Inc. will send you specific and detailed information for each of these. 


RADIO SALES, INC.—A DIVISION OF THE COLUMBIA BROAD. 
CASTING SYSTEM. OFFICES: NEW YORK, 485 Madison Avenue, 
Wickersham 2-2000 * CHICAGO, 410 North Michigan Avenue, 
WHltehall 6000 * DETROIT, Fisher Building, TRinity 2-5500 


RADIO SALES, Inc., 485 Madison Ave., New York, N. Y. 


I want more information. 


Name 


Address 
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Advertisers to 
Clear Booklets 


! 


Through Bureau | 


New York, Sept. St teentaation| 
of the familiar coupon in the lower | 


right hand corner of advertisements | : 


is the object of “Booklet Bureau,” a} 
telephone clearing house for book- | 
lets, 


are sponsoring this project. 
| 
In addition to the regular display | 
space of the individual companies, co- 


operative advertising will be used by | will nom able te secure booklets on a 


pamphlets and folders of all | : 
kinds dealing with the products or |: 
services of national advertisers who : 


New Device Evens 

Typewriter Margins 

Cincinnati, O., Sept. 24.— 
The invention of a local man 
which produces even _ right- 
hand margins on typewritten 
matter will be on display at 
the convention of the Direct 
Mail Advertising Association 
Sept. 30-Oct. 2. Clifford E. 
Ritterholz is the inventor of 
the machine, which makes 
“legitimate justification” pos- 
sible for the first time. 


the Booklet Bureau in newspapers | wide range of subjects merely 


throughout the country. 


ae: F 


+f 


~ ee 


Sled 


wit “y 
hy 


2) Se Pe ee CER 


*) 2 ewe eee 
S02 5 @ @e es re 6S PE eee BER 


= ¢ (@ meee Pe te Cee Ere -_ 
oe ee : Bigs. - “J 
a Ss) atts 
‘ a SS See 
. 77 PP 


ras 


by 
Readers | telephoning the Bureau, whose tele- 


phone number will be stressed in 
: | copy. 
:| The campaign begins in New York 
:|City, with copy scheduled for the 
:| New York Times of Oct. 15. 
: Booklet Bureau is described as “a 
_|national network of telephone ex- 
‘|changes operating impartially for 
-| the mutual benefit of advertisers and 
| consumers.” Advertisements will ex- 
| plain to readers: “Just call the Book- 
-|let Bureau and we will see to it that 
: you receive any advertised booklet 
‘lyou want, even though not listed 
here, if it is published free. No 
‘harge for our service.” The Bureai 
will operate day and night, including 
Sundays and holidays. 

Booklet Bureau temporary head 
quarters are at 420 Madison Avenue 
telephone Plaza 3-9887. 


Sales Executives 


Elect New Governors 
Directors of the International As- 
sociation of Sales Executives, New 
York, have elected the following as 
governors: 

Lee H. Bristol, Bristol-Myers Co.; 
Harry Boyd Brown, Philco Radio 
Corporation; W. E. Dewell, McKes- 
son & Robbins, Inc.; William H. En- 
sign, Columbia Broadcasting Sys- 
tem; Alfred C. Fuller, Fuller Brush 
Co.; C. H. Garretson, Electric Hose 
& Rubber Co.; Paul G. Hoffman, 
Studebaker Corporation; Frank W. 
Lovejoy, Socony-Vacuum Corpora- 
tion; Ward Melville, Melville Shoe 
Corporation; W. K. Page, Addresso- 
graph-Multigraph Corporation; Dr. 
Harry R. Tosdal, Harvard Univer- 
sity; Richard Waldo, McClure News- 
paper Syndicate, and C. E. Wilson, 
| General Electric Company. 
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FROM A NATION-WIDE 


SURVEY 


A PROFITABLE MARKET OF OVER 
190,000 BUILDINGS 


The results of a questionnaire recently 
sent to subscribers of BUILDINGS AND 
BUILDING MANAGEMENT show a spe- 
cific breakdown of reader classification 
as well as the number and types of build- 
ings that make up this vast market of 


over 190,000 buildings. 


The readers of BUILDINGS AND BUILD- 
ING MANAGEMENT —top executives — 
are the deciding factors in the selection 
of materials and equipment used for con- 
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struction, modernization and maintenance 


of office, 
buildings, 


commercial and specialized 
apartment buildings, 


apart- 


ment hotels, and other types of properties. 


The facts in this BUILDINGS AND BUILD- 
ING MANAGEMENT reader-survey form 
a basis on which to estimate your poten- 
tial sales in this huge market of over 


190,000 buildings. 


Before making up your list of publica- 
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tions for 1937 advertising, get the facts 


139 N. Clark St. 
CHICAGO 


Member: 
ABC - ABP 
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Porter-Langtry Company. 


about this profitable field. 
WRITE FOR COPY OF THIS SURVEY 


BUILDINGS AND BUILDING MANAGEMENT 


Publishers 
60 East 42nd St. 
NEW YORK 
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CAMEL RETAINS 
LEADERSHIP IN 
CIGARETTE RACE 


Lucky Strike Wrests Second 
Place from Chesterfield 


New York, Sept. 24-—R. J. Reyn- 
olds Tobacco Company and American 
Tobacco Co. have increased their 
leads in the cigarette field, with fall 
output stepped up sharply, according 
to a survey this week by the Wall 
Street Journal, 

Latest figures show Camel cigar- 
ettes commanding 32.5 per cent of 
the total cigarette sales against 25.3 
per cent for Lucky Strike; 23.1 per 
cent for Chesterfield, produced by 
Liggett & Myers Tobacco Co., and 
about 5 per cent for P. Lorillard Com- 
pany’s Old Gold brand. 


Standing of Year Ago 


This compares with 271%, per cent 
of the total for Camel a year ago; 
Lucky Strike, 2214 per cent; Chester- 
field, 2614, per cent and Old Gold 6.4 
per cent. 

While Camel’s lead has been in- 
creased, Lucky Strike has supplanted 
Chesterfield in second position dur- 
ing the year. 

Production of Camel cigarettes for 
fall has increased approximately one- 
third over a year ago, according to 
the survey, and Lucky Strike output 
is being stepped up about 23 per cent. 

The latest figure for Philip Morris 
shows an increase of more than a 
billion over last year to expand its 
share of the total from about 2.5 per 
cent to 3.2 per cent. 


ARF Urges Revision 


of Canvassers’ Laws 


Control of itinerant vendors and 
transient merchants has been given 
first place on the agenda of the 
American Retail Federation, Wash- 
ington, D. C. following a survey in- 
dicating that much state and city 
legislation is defective. 

The Federation is urging revision 
of existing state laws and local or- 
dinances to meet constitutional tests, 
together with a Federal law to legal- 
ize state control in interstate as well 
as intrastate commerce. 


Uses Bigelow Material 


Promotion plans by United Artists 
on its new Sinclair Lewis film, 
“Dodsworth” include close tie-in of 
Bigelow-Sanford Carpet Company's 
broadcasts, “Hollywood Room Rec- 
ipes” which features interior sets of 
current films in a decorating series 
by Gladys Miller. 


Starts Models’ Bureau 


Sue Helvarg, known for years as 
“Miss Sue” of the Models Guild of 


New York, has opened Models’ Bu- 
reau Agency, 247 Park Ave., New 


York. 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS' HELPER, the 
industry's 50 year leader, help 
you. 
Check the data you need below, tear 


out this advertisement, attach to your 
letterhead and mail to us. 


“The Bakers’ Billion,” a 
market data folder. 


A sample of “Selling Leads,” 
an every week service. 


Sample pages from the “Bak- 
ing Industry Blue Book.” 


Copies of BAKERS’ 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


SE MAGAZINE 7 BAKERY PRACTICE = MANAGEMENT 
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In Its 50th Year 


330 South Wells Street 
Chicago 
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“We 


have been here tor 


12 years, and 1936 is the 


best year in our history’”’ 


That is what Floyd and Curtis 


consistently good for the Rabon 


= Rabon, of the Rabon Chevrolet Brothers. 

ar Company, Pauls Valley, Oklahoma, But Pauls Valley is not the only 

Ne told The Farmer-Stockman on Sep- section of Farmer-Stockman terri- 

per tember 14, 1936. tory that is in a buying mood. 

by ° . 

ind These brothers started business in Throughout the area sales are up 

~ 1924. They saw the big years of a sababienteen as ~ the evi- 
1927, 1928 and 1929 come and go, — peemense _— oe 

” seieeiie ial Bi ill don dha gained in a survey over south cen- 

<n 8 eee See ae " _ tral Oklahoma on September 14th 

~ has surpassed the same period of 244 15th. Add to these stories the 

any year since they started. fact that soaking rains throughout 

in- 

ted Pauls Valley is located in one of the Oklahoma and North Texas have 

jur- ‘ ‘ assured winter pasture and feed 
finest agricultural sections of Okla- , 

_ } crops and have put land in shape 
homa. It is the center of the ; ; 

one- 7 for the sowing of wheat and winter 

few broomecorn and pecan raising Sec- grains. Then you have the picture 

oat tions of the state. More alfalfa is of farm buying for the next four 

ye raised in this area than any other months ... farm buying that can 


section. And it is this farm pros- 
perity which has made _ business 


be influenced only by advertising 
in The Farmer-Stockman. 


Left: The B & H Implement 
Company, Pauls Valley, Ok- 
lahoma, has sold 13 Farmall 
tractors in the past sixty days. 
Reports business good, with 
anticipation of excellent fall 
sales. 


Right: The Anderson Maytag 
Company, Chickasha, Okla- 


u q homa, reports July and Au- 
rs as gust the best months of 1936. 
ld of | This firm sold 50 machines in 


AENT 


Above: The 


C. R. Anthony Company, dry goods store at Duncan, Oklahoma, does about 


July and 47 in August in this 
farming community. 


Above: The A. N. Harley Hardware and Implement Company, Comanche, Oklahoma, 
reports business for the first eight months of 1936 up 300% from the 1935 figure and by 
far the best business in three years. 


60% of its busi i : ; ; 
ahead of “= with farmers. To September Ist, it reports business running 33% 
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ADVERTISING AGE 


September 28, 1936 


OFFERS FROZEN 
FOODS IN FIVE 
LEADING CITIES 


National Distribution Goal of 
Birds Eye 


New York, Sept. 24.—Following up 
recent progress in solving distribu- 
tion and production problems, Birds 
Eye Frosted Foods Corporation has 
launched a regular copy schedule in 
eight newspapers in five Eastern 
cities and in the New Yorker. 

Weekly insertions, averaging be- 
tween 400 and 500 lines, and pre- 
pared by Young & Rubicam, Inc., 
will appear in this list until the first 
of the year. The cities are New York, 
Boston, Rochester, Philadelphia and 
Newark. 

The campaign, on a city basis, is 
the largest since the Boston cam- 
paign in 1931, which was cancelled 
after a short period because of fail- 
ure to secure distribution. At that 


time dealers were required to make 
an investment ranging from $800 to 
$1,500 for refrigerated cases in which 
to store and display the Birds Eye 
products. 


Fixtures Now Leased 


Dealers in the selected territories 
were later offered the necessary fix- 
tures on lease at about $12 a month. 
The rush of applications, still at high 
tide, has been somewhat embarras- 
sing to General Foods Corporation, 
as well as to its subsidiary packing 
the quick-frozen foods. 

Preparing for the invasion, the com- 
pany promoted distribution of the 
line in the better suburbs of these 
cities last spring. Particular atten- 
tion was paid to the Westchester, 
Connecticut and Long Island suburbs 
ringing New York, where consider- 
able space was carried in suburban 
newspapers. The advertising in sub- 
urban papers has been discontinued 
for the time being. 

The Birds Eye copy is noteworthy 
for the absence of competitive refer- 
ences, a fact which might be ex- 
plained by General Foods’ broad in- 
terests. The products have strong 
talking points over canned and 
green-picked fresh produce, cold stor- 
age meats and sea foods. 

The theme of the advertising is 
that the Birds Eye quick-frozen proc- 


ess ends seasonal and geographical 
menu limitations without straining 
the family budget. The term “farm- 
fresh” appears frequently. Three or 
more items are priced in each adver- 
tisement and one of them, a special, 
is illustrated ready for serving. 

There is a brief explanation of the 
process and emphasis on the pack- 
ing in waste-free cartons serving 
four. The branch telephone number 
is carried for the convenience of 
readers who are not familiar with a 
source of supply in their neighbor- 
hoods. 

Birds Eye Frosted Foods Corpora- 
tion packs 48 varieties of vegetables, 
fruits, sea foods, poultry and meats, 
the total of items being several times 
48. Most other companies in this 
field pack only one product and their 
distribution is limited to the vicin- 
ity of operations. Plans for organ- 
izing these companies into a serious 
competitor of Birds Eye have not 
made headway to date. 

The General Foods unit, after this 
year, will endeavor to expand stead- 
ily and rapidly until the national 
market is covered. 


WOL to MBS 


Station WOL, Washington, D. C., 
joined the Mutual Broadcasting Sys- 
tem Sept. 26. 


ee 


intensive selling effort. 


last year. 


A good market for automobiles is a good market 
The one quick and 
economical way to get sales action for your goods 
in central Indiana is through the newspaper which 
goes into 82% of all Indianapolis homes and more 
than half of all homes in the Indianapolis trading 


for anything and everything. 


territory. 


New York: Dan A, Carroll 
110 E. 42nd St. 


Indianapolis and its trading area are offering rich 
rewards to automotive advertisers who are exerting 
Every month in every county 
new car registrations are making decided gains over 


Chicago: J. E. Lutz 
180 N. Michigan Ave. 


Indianapolis’ Fami- 
lies are Spending 
Over $1.500.000 a 
Month for New 
Automobiles. 


G.O.P. Launches 
Broadcasts in 
Foreign Tongues 


Chicago, Sept. 24.—Contemplating 
1,500 paid programs in almost every 
foreign tongue before the Nov. 4 
election, the Republican National 
Committee’s Naturalized Citizen di- 
vision has launched a series of broad- 
casts throughout the country. 

The broadcasts, ranging from five 
minutes to half an hour, already 
have been scheduled in 35 states. In 
Chicago, alone, 65 programs in Ger- 
man will be given. WHO, Des Moines, 
will stage a series in Swedish, Da- 
nish, Norwegian and German, aug- 
menting the elaborate broadcast last 
week of Gov. Alf M. Landon’s per- 
sonal appearance there at the Iowa 
State Fair Grounds. 


Clay Morgan Leaves 
Ship Line for NBC 


Clay Morgan, for the past 17 years 
head of the publicity department of 
the French Line, has resigned to join 
National Broadcasting Co., New 
York. 

He will handle contact and special 
promotion assignments under the di- 
rection of L. R. Lohr, NBC president. 


European Advertisers 
Meet in Berlin Nov. 24 


The Continental Advertising Con- 
vention originally scheduled for Ber- 
lin Sept. 21-27 will be held Nov. 
24-28 in Berlin. 

Seventeen countries will be repre- 
sented. Permanent headquarters of 
the association are in Paris. 


Dayton Agency Formed 


Fischer & Bambrick, Inc., advertis- 
ing and sales promotion, has been 
formed at 514 Mutual Home Build- 
ing, Dayton, O. R. C. Fischer for- 
merly with Irwin Augur Bit Co., Wil- 
mington, O., is president and treas- 
urer; Irving Bambrick, Boston, 
Mass., vice-president; George F. Hol- 
land, secretary. 


Wallace with F awcett 


William F. Wallace, formerly 
financial account representative for 
Burgher-Kent, Inc., has joined the 
new business department of W. J. 
Fawcett, Inc., New York, bank ad- 
vertising counsellors. 


Means in New Post 


Horace B. Means has joined La 
Porte & Austin, Inc., New York, as 
account executive. He was formerly 
with Cheltenham Agency, Frank 
Presbrey Co., and Street & Finney. 


Names Newell-Emmett 


F. Schumacher & Co., New York, 
manufacturers and importers of 
decorative materials, have appointed 
Newell-Emmett Company, effective 
Oct. 1. 


Vassar H euly Stadion 


George W. Vassar has been ap- 
pointed president of Vassar-Barclay 


Studios, New York, a division of 
Stone-Wright Studios, Ine., New 
York. 


Returns to A. F. A. 
Advertising Club of Wilmington, 
Del., has voted to affiliate with the 
Advertising Federation of America, 


SPUD WELCOMES 
FALL AND COLDS 
WITH OPENARMS 


New York, Sept. 24-—A survey 
showing that more than 70 per cent 
of regular smokers of mentholated 
cigarettes began the use of this type 
of smoke when suffering from some 
disorder of the respiratory tract in- 
spired the campaign for Spud cigar- 
ettes which opened in newspapers 
this week. Young & Rubicam, Inc., 
is in charge for Axton-Fisher To- 
bacco Co., Louisville. 

One insertion a week, of 480 or 
750 lines, will appear in 90 papers 
in 80 cities for the next ten weeks, 
a period during which colds are 
prevalent. Best position available 
Tuesday or Wednesday is specified. 
The series follows 12 roto insertions 
in 40 newspapers in 34 cities. 

The theme of the new copy is that 
the cigarette which is best when one 
has a cold is best all the time. In 
adopting this copy slant the adver- 
tiser is admitting that practically 
every cigarette smoker has tried a 
mentholated cigarette at one time or 
another and most of them have dis- 
continued this type of smoke. 


While tron Is Hot 


The present objective, therefore, is 
to induce repeated trials during the 
duration of colds until a permanent 
taste for Spuds is acquired. 

All the advertisements employ a 
four-panel dramatic picture sequence 
to tell the story. Various types of 
consumers suffering from a cold are 
depicted receiving the Spud prescrip- 
tion from a friend. The last panel is 
captioned, “Two Weeks Later,” and 
conveys the information that the ex- 
invalid has decided enthusiastically 
to stick to Spuds all the time. 

A brief text rider mentions the su- 
perior results from the patent proc- 
ess for adding menthol to the to- 
bacco in Spud cigarettes. 

The initial advertisement was de- 
signed to appeal to light-hearted 
youth. It depicted two girl bicycle 
riders exchanging wise cracks in the 
jargon of the day. 

“For the love of Pete, Betty,” 
asked one, “why hasn’t someone in- 
vented a cigarette that doesn’t taste 
like old peanut shells when you have 
a cold?” 

The copywriter had the answer, 
but resisted the temptation to preach 
a long sermon, merely having Betty 
reply: 

“Somebody has, darling, and if you 
don’t believe me, try one of these 
Spuds.” 

“Darling” took one puff and cried: 

“Jeepers, this Spud is’ keen! 
Doesn’t irritate my pretty girlish 
throat, either.” 


To Continue Copy 


for “Ancient Age” 


Schenley Products Company, New 
York, will continue advertising on 
Ancient Age straight whisky, after a 
test of one month. 

Advertisements of the brand, 120 
lines in size, are now appearing in 
newspapers in 14 states. Lord & 


after ten years’ absence. 


Thomas, New York, are in charge. 
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Woes ib sting? 


OME types of mascara sting the eye if, when applied. use of a non-stinging mascara formula. 


\) they come into accidental contact with the eyeball. This is but one of the many contributions Good 

Some time ago when a manufacturer's advertising Housekeeping has made toward the improvement of ; 
claimed that his mascara did not sting, Good House- products. 
keeping tried it—in the eye. Fact finding is important to Good Housekeeping, 

As the result of tests such as this, Good House- for women trust its advertising pages and know Good 


keeping has been instrumental in developing the wide Housekeeping is careful—even in details. 


Good Housekeeping 


| EVERYWOMAN’S MACAZINE | 


i. ak ™., ~ As eet rr A en i - 7 - A 2 “ abe? ~~ r™ ney Na ie = a y % - 
: * a POE y op x oh y i ie x Se Y Swe Na + 2894. Aa iy eS aah ea ae od Pie aah at a Bee = rr 39 3 fas Pp p Let n on 3 : ce 
4 i af oy. ae Sra Be Pies ey a nevis eee tew oe , 4 i. Pe hs ao 5 a tah r ne BETO Ss Se ae ce tg ae git iciggrre be ke 5 ay a cia i a : “ia 5 X 4 #8 3s es, : 
~ ee ¢ A ; er a 4 J rods ie sg as Pee : ee eS oie te Gh arr twa ep nae Mie. ! =a. ee « geen, ig ee aia” 4 ee TT peas San ae aaa vane ee hagas Reg : Pil vii . 
4 F + eer eos ak apt 4 : i : ARS tp 5 At a Do, a hea 2 2 . ~ : fa 2% —. ey = m= Fk al t \ ". i 3g aa TPF se + 3 Sn er * ko ee 
_- oP Res * iF 3 ‘ ps , me ‘s a le ae eas % P . ¢ ; é Pied ? “Ny : co % ROY gee. Sak © mg fae hee " ad ey. r 8 
af b : + . =i Won i ¥s > a . 6 . he rt er r * * My ie F 
: é c oaee re i een 5 < - . : ? / 4 ene, 
' ; : a angie re, per “ae s " } F 2 ee ¢ & ae ae Es 
: Se Ona, = ; ; . ‘ beg Co AS ae 
: ae : se Bis 
4 . ; 3 
g ee ane ‘ ‘ 
. 3 Eko tes are abs 3 c Z a ” . 4 o. mo are Fs 
74 3 a is ; ; — oa ee Ces ae : ef: ee 
‘ pee 4 ae e5 ee ‘ es er 0 SS Bs ery ; 
: * es a Rei Sea te ‘ a (apts — 3 é ae ae a 8 ey a 
Let a 4 f Re : ad ie ; . a 
, 14 a ; ee a : = ae . 
Ves ie ao “ “ > 
A a ae uf ‘ ae 28 i 
, ye ae - ¥ 
* _— Se = : 
‘ aus aj i i a a sa 
si . Si 3 ve iso ef : ' ' Se 
a Sa af a ° * . 
’ j . eo i Me ‘all ae ony 
eas , F “a Pe ae < 7 
* % 3 a - Cn Ss a 
Re: eo led PS ae Shas S 
Pee . ‘ * eee aa Sa se 
ee = eS “i As aa oS aa SSS ~ 
Bats aa = : a PS a % S55 a e 
ae er Pee at Sak — a 3 Bs : Ss E 
& “‘ é aaa el se RS ies 
is < aoe 7 | Se eae Bo eS pot Oe a 
baie ee i ‘ ee F Bhs s38 ee ae 
Ses he ee bs Sarge «. os 3 Be SS Po tas 
y Reo iy Pag oa Si eee oan F ; Sc Seek PP acl 5 
ae pre) Uae nae yore eee gy . nes Vo) 
ie es ti eee oe a ont SSS ex “Wipe na 
ee Stee er ide ok a x“ . = er 8, 
eet Bs ee ee ee ee ° aa SS Si eae a 
" ae ee oR rer eat 2 oy atti lel OO o>) a Sore 4 Ss ae Bi jaa ite 
; ee OR aterm eae se > Ea Se ae A eae 
pee Ps iy eae eng Reema | . 2350 eS Se sae we 
pe a Be ee SE So 8 yh 3 % LA ae 
i oe Se ED) al UE et. Ge & SS as haps 
gee pag ea ge A a oN ar eae. 
Be ee RE, SRR 2 : tae 
es he Tle ee eo: a a oe £2 ees. 
Bes - aN S giS  eaS,-* to) Se a ‘ es gt gc a 
Be el pe a — = ek Ss an 
oe * i ho eB 5 ee —— es Soe ates a 
q ee 7 <a ae  oan s a = * cua oe 
oe “7 cl). eh x are ime lee a) 
3 pa catais _ ee : Sane hy tg ees 
{ a ) ae — : : Ss Shite see 
‘ 38 il Bis pe oe ES : SSeS ee a = 
¥ Bs ss sii. Sa oR “ee re 
¥ eo : ; Sa oe bees 
. = ee 3 SE gs *s 
x : . : se het eae oad 
> Be Se ‘ Ses ie eae 
| ‘ ee 4 — eer: any 
3 Bi s — eS Bache 
— ak Gaaees ceenea rll 
# ; = SS ee % Bout) tn 
S 3 q RE a Seca 
2 Bas 3 = Gee 
$ : 9 = : Sa a. SS RSs ; Sr ee 
, : 3 BSS Se x Le = ee 
5 > : So 3: ee ee co = & i Ree, 
Le 4 : 3s eee a = Sa 
4 = Se 4 a 
3 3 ae SS P 4 % yee 
, e. ae = Mes ad 5 oe 
a & ee a Los 
, - << Tage 
a. 53 a 
. | > eg Sorte 
SS | ie so he 
ew ; on Pees 
: = eS .. $ : iy eee, 
: i pte eee 
3 — «he ’ a: 
Fs 5 ae ee : ; 2 “as 
eo aS ae od a 
2 ; Am . 9 —.. . 3 
: ws %. a : ec el ‘ a - = 
‘a << = er eck a Pe a 
8 ns. ee ll oes _ so re ae 
d = gS Sk SRR ae ee ee . & re ee 
a Reuben ras. ee ee f ’ : SSS a a 
See Sh ee CO J an =a aa eo 
so: i Ri lll Pe lr As “ 3 Se Se a ae 
e ccsiitiiinee ca i ii eee Stor cate aie . Be 8 ee sol aad 
» r BS a a Ge a * ae : Es Te a : eg 
pene Er een eS es sok By Rates Sig nacre ato path gat wae gee cate ae Pe 
8 g ps ee : : oa ee Seen r saat sets x tit eet a a Ck Se aes Kas i 
Be a a OS ee ora ee ae sie ba ener Se ? } a. Si Aa 
d J RBIS sae 8 SR et san SSR Ieee Sn SOR ts es SS Re ef ait ‘ ss a Se a Oe a . = 
F Ra aememaee SS Bes Sm eS ee a ee “<3 = ae oe 2 oer Beet = 
@ Gi a Ce SEe Bey re PE Nc SS. See Tae a i 2 .|)— Fa PAS Ne Re me a = 
F ee 28 Ba as ye eee a8 SHER: Oe ‘Rn a7 Mie ce ea ai oe oe 
t= Cp Re Ro OR er S pene eG beh x OO SRAM 5 8 ee ea i ne 
. F Res © ey ener cs > eto ce ene ee es ide ‘ Mg a df oo AO ee aa : 
ust Wi pane a So Baer nor i fin <ee — Te eer kip gee eee ‘Sa 
2S hh ee ae ts, ad es meee SS eS Sata Ree PN Se x sk ee a a od 5 PER Sees ig SE i ret psi —2* 
a So eee eS es Cy ae m3 ees |e Abies 
ee in Ma em nr 8 at a ae e }’. ee ee ae 
S— 7 i. WMG Wiens c Co amin hg Poe, SER ine Na , 2 , —o 2 oe a FA a gm hs Rel ig Loner: 
a oa iss: SIRI hong > ara Benet: Soe SES d aa (ae Ra ‘ sae) RP Tee ee eee abi tin al 
l- ee ese ; WT, PRM oan Weer raR CS pee) ES ge em ee aie a ie a cy SEEN Se SMR ie Ses eens ah sae ail 
= eee Bi esioeee te ape ence CO TUER aiaaea. ws ae ee. es oR Rt petite aint og edilages apes Fete 
2 a eae Bi . es Ep De es Me mas RR ‘ Ee = BEE ie (Se ER Soa ae Seat Pee ae 4 Pt a Mi gla Aerie : Eh 
be 53 Sala SR, Biicaie mis Sree Wey Sook: 00° 7." hoe all oS <a oo Ae eee SE A MM oes ates eetteere a =i eae 
a Roe eee = yd Bio Be Re ee iia od ea 4 ee OR RR ee ar Er hs. are so Jee 
ee ee ni, SPR eee cee cer ey oto! , i, eee ene ae ee at ee 
D- a aa y See ae Re, ait oe aa, eS Bet eg! ae Pay Beil - ae K an: x bo eee OME rir 
ss a Se. sce : Peet: Pe pt ere (eee. 4 nee -ateeeieche ca na al Serre 7 Be eT ty ae a th, 
cae ee i Seley es Ra me ee ees ee ee ears i 
— = 2 See = Rahs ee es $ cee Ba ae ae Pye ee pares" iene ae SSS RORY Bie PS, i ey ae r * eae os 
Ul ee es > SS a a Sige : pe. Ai Gant Merits i as 
e- oi — = — a geeey Nae — pee eee SR eS oS Ee ° fe aa 
a ee ihe. eo ee j ee ee oe eR CE Se ee: eee 
a e % — PPG Te ; : 3 ee en ae i eee pierre ree res hs CAN Came hak A ey a Seay Ae? 
— | ree ss ae . SAL eee eee "ROR RAPS eae © See Ue eee 
le y — — 0h kw ae ui ERS fee as é NBS SEO x: eee a em An a pallid 
a A 3 e sy ne ee a ee ee RS oS ee es hows 
eS A — ; a a ee aie Ee eee a ae RE Nea 
1e | - er ee a ™ SER iti 3 
| ; amen: Se , eae i = eee te es ee eS Be ao ee : oa 
4 ee ee TE SS ae oa Fy ie Be % ca = aa M : r : 
ee eS _ ae ‘ ea pre , — ae Bas : Eid rit: eR Ss eae Ga : 
a peer oso SS a a om bake et — o Se a wees hk eae a oh bape x 
Fi al OS ae oe ro ius. 5 he ane Ree = ee Pe ae . eae j Tages bay Sine y es ss ny 
5 oo Sarees an ees Spe BS og aR a eee : : + Be aS : : Ss eal 
n { : aaa Rae -D ; > 2 i ee ee te Ber ec 3 ate Us BS a ee: eae x ee ee Pe Ce GS ae a 
- toss game Peacoat Suen . LS OS RR RTS. Gao ay a a 3 oe . haa Spas en Sis SRR ISSB Sa Ro PR te nee ees es Oe ee Z ees 
te — a OR ee wae eee — ——_—_t a ey ae ee ee eae : 
ae « ittergeer te. ee Mann t,o . = , Seige won - 
—-_ ar a —<a oe ve a a oes : 
ae rete ar arcs si ake E pa e y 5 
ve — ae a eee He “Shee : : a Pi al hd i 5 fe, = Ore % pee RS be says: 
— re — se) Oe <a ete oes cha ee ." Ae Sie ait ie ae Set Siete tS Sa eae ee Ses ae AP as 
: - ce Se — Se = i, Se a he Eres 3 eS ; Eas ae SS Soe Gury 
} ee sae ante eS ene Pog as $a zt A pie See bi > Share, ¥ a i ‘ ee ae OS sgh i eee + 2 BSCE a ca Sees ee Oe 2 
, — ee ee SS ; Tepes ae a J ee ea aren oe are satin on oes eee ee 3 . 
Tr, 5 — a — | vas — . oe aos s _— © : : ce : : ee ee : : 
ch ¥ ann Sas ‘= ae uae Ge a Be a Bee) se 4 ot a ps iv K saa eee Bree soi SESS eC n . : oa 
Du — Bec es ae 2 Same ‘ : : Se é : = ee 7 4A 
= woe Bese Bite Bee ee t Ss een Mies) B84 pico aie Stes 3. Se Sa Sa = z ; ee Se ae : ee ye a a ey 
- ee, Se a Reet See ee bs aE: . ei ec’ yh: 3 ies 3 i aie ‘ BS pee Pee ake ea aR ae se tc ae Ss Se aa eo ee ae ‘ eee 
se ee ae Re pee i 28 oe ge gO Ae A ee ned ee a eae i Reg Boeke NSS ae eee es soos, ae ee eae . : aie - a ne ok 
4 ea CS RE ee 3 ee 3 io Re Sc BSS se eames aetna a A SEIS SRR tg SS emia aR an SS a oc) amcor 
a Coton Paes sie a ESS AUS GSS ee .. 2 ean a ek Sk as aM eM Me ie NE SS Sak Sos ee SRR Oe nk. ee cS : : pc Sua Mem Sea eee a w 
; ere ee es os ee ae Bere as Ro ee Re ee — a — 3 ee Bc ie 
i | See ea cred OO a Vinee, ERIE ES Sa ee ee y: — 4 
4 tt — - £- SS = 6—hlhCe ee eee B 
. 4 Sa Bh, os Re ee | ES ee Ps. ar fons ee ea aaa as ee reer a ert cis 2 ge a ees = a 
a: q a Ree he oo Seer I = (See ee ee i gee Se SS RR ch ee ae 
tt SN RE ee... le rr— eee sr ee 
n! el 2 ee Ee eee eee ee 
4 Se SES SSS oe aR aa Peeps eee Sots SSN es Sas Sagas aS SMD Pgs aS aan 3 aa a ‘3 Sega CES, See Bees aaeees is oh REARS i le inn Sea a a mg, 
ee ee ee I ON ee Sec pe a 
bh SE Se Peel A Tees SESS at <M geen eh  ommen e k r ee Oc id OFS. RR Ne Ra gots Se Se Re eter yaetat e elge n aero 
8 i. a SSC Rm Sa a e  eeiehee ee aC Sane ae Bo ek Be eek et ae ne Sc hope os ae oe doe CSN ten ahe, ree 
es Z RRR Ce er Sh eee ee Sa Si Panera SNe Pete te Bea Sonia as eae Roa ee pate eat ee Riese ee ce i icky A Cae h ia Tee | 
as Se ORR orca \ aa cues Eee ae oes Rote a SME ERE cos 7 Sa a sca saor net ate a Se Se ae Se oe : es ¥ % Pees Pirin bees eared tw aa ot: Dae 
i x Se oo Bese as ee GR See re ek ae ee Be: sectha ! x“ Nee ne aes Sema er ee Bi as rt awn. Sate ROR ra tg RRR ae tae ea 8 ee a Rae s ae Si at, ee 
| a ee ee ee Meee NR. 3 Peace a ea Uh ee ee ee 8 eS . PMR Toe iS Bee ee Magee ee 
s es OEE al sk he eae ee CS RS eee cal RS ne eR ae ‘Sak aot. ee reeietrnim parties” ager Pee iss 1} le 
: ee oe io oe Be fy eee Mest ee ee eee eS a eRe er ales as 
3 a Bek Sg a ee Eee ; é eee SAME: Se ete Insos Aas eer ee Es geo Rss are Rc i 5 La ‘ : . i ae pee oar 3 
Na ee tae 8S : Bere agers ‘ : as Rae i ages Chae eat as ge Be Ae See errant a x ae Barger aioe nee peice. 
x | SSS sa Pe: Pe oak es : ie ee et SI ss a hte Ses ae Si See Ree oa Sto ae eR : 3 RRM ett = caterer ee ee ere ee a fapeicr Oe 
7 a a coe ee se RS OP AS aR a CR Sa eee ae See reee iae Mame eT eI PS eh A rR a a Se OR Bee. sc «cape Ria Ca Mae Ke Ra an til te iy oh Pees Mh et 
Sa seas Recetas Bee oe EO CORRE. a Se aN ge He Soy RS RRR NRE ee a ee gM et RRS Reg OR RE SANT Sn sia mee Me Ree Bae eG et eg SE BS Set ay 
Me eee ee, a ee a a Re Pe eo ke a oe Slices 
Se eae Sv, Mpa soles ay eee ee eR BOSS RASS SES I ac oan a a a age geen aR SER SENS RRR SS SS a ce Pome haar 
‘ eee oes . eae eee Lae —oikhis Sees Bema gee Ci Raa oat mune en Be Cogn Sat SEES ae Sara cies a eee ae ce ge ore SR: eR es pe ae mene se St leds pa ee ne or ae sea 
Be nS. A NMR SS SE ORS: tae etree IIe he Sade oS me RC ERAS tone Sn SN ie RO ae Ss a Na Soe ae See RRS So es Pax. ES Be ge ee i 
%? BOs 5 «iin ie SS i ae ee OSES eis ie eR ere eae eS Rake eer ae Ree ea RES Sr ae tes . Sse Wes: tay Tee ee ae ee ae 
4 Fs eae ee Se nc RS Sie ye eae ena St eens sa Paes Reese re EK. Remen ‘ 53 en Aa TR : ee oe pric ae ws Beare es a. Sr wv < 7 re 
« ‘ uy % ate “Bsa ee, $ : Soe Agra NS Be : ae Se ae ies = ? a ee ps 
ew 3 Me i aes ae ates Rie Se . Ce ieee oe a oe eee Oe ee ae gin ae Pe a tae a pe : 5 sa cag oe . 
i eee. aS aps Se ce ge a ae a Ba ee ae 38 ces ae See ee HEE og 9 : 3 > ig 
a ee se seis Soe. Se er tee ee a ee eae Oo oe Re ee a aes 
sf Ug ees ini EES Sa 7 bape se) Sa oe eae Rn aN. Re i Re Ae: Seen See a3 atts Agr Ngan a % PEPE Si eek 1 Ses UO One aR. ae sce ne Dee” eS pin tee Be oy Per Eg eG seen 
: H ey aS Cre Re ee ee a Cee ere en s,s Re ae Oa eg oS ee ee See nay sate chro ee - ae tees ees Beet 
& x ree 3 een Por RG ae iets pe z fei = pone PR So eS ‘ eh Seis ta y s ra i eS Re Nia Ge ye te Gs 
8 a e, BOM hy es Rg Pee oe dere ese a pee eke a be a SOR See Soe ee Ries te : Be tt oe ee SS RE ee ‘ me 
“dg Rene cas ee eo ay rr oe he eS Bek BEI Bae eater Ga ep OM HRS ee UR URIS ec RGSS Gg) ROR MTOR Sar PRN Ck RK is i ; ; Bae 
= q ee ‘ “ 3 F : a 
in 3 eee : > 
j 
be 
" » 
4 
| 
- + 
ap 4 
eer 
5 Oe: 
bs ee ae te 
eh ote 
ae 
wary 
bite 
> 
me 
ays 
pis ee 
ae . x 
Ss At a uy oa ‘ 
ioe it3 =e 
i ae: 
ee ee ae gor 
oe iz oe 
, FS TEE, aero, 7 
: oe 
i a 
Dede spa) 
eo br: 
eee ek ee 
ies ee 
aaa 3 
"ee apes 
i OME aches eee 
, . a ie 
; - Lf ue f ¥ ec A ee Nien Ls ci Re eine Sc rs 
‘ 2 i tant ie Ps Ve Us Meee a et 2) eras! "i a a ee Rs Ney nh Se Fay Se ae a Se pew aS 
ee a oe pis =, a die sdf, MRNAS: Jo sae eae: as geo ue Da aaa TRG cee irl a i Per OR deh PUR Cee ee EO Ry feete, ae Rian ay, Gee eae rer TEN. 
Py at a i genre Cae, eres Soe Ae Semen = aA NO ete sped eS BN CREO, Maneater Ske TW rg ae de RR Ata Rn TS Sa PR REE NAY Cage 2G er deta) ie ramen ec See RRR We, cg aun 1 an AN ease AES” EN ts 
SAN ; 3 P 5 ae Bp eae wats Cres PU Sasa erg 8 Ng or) NRA Geis cian Us oe let aS en) A yt eres sae Pps eer alla dir oe teh oC aca ae SOME go age Lea WUE ee dein neta Ceara onan Bera ty PS eh 5 Rp ae pos eae gee Fe ae ee ai See sees ie 
oP eatee Mg Meh 1 SR ABBE SG 2 a3" RE RI OE RS Sat LOT cag a by, OO al “Hie No se Reet Aaa Mae aes ie res SS coma om eae genie ae ee SR Ge le AIR oe SR Fe Mapa a Lt Oe Uehara tS Steal singe UTR gw RS ONE cs pA RRMNR TN SEER tints Set eis MSR ce ehhh anda bt pet ee Ra gratia lb niaetn lig tone te 
SR Genco! Oa Ga ey gy Sees geet. Ue oe Bel Pee at A SeeGe q GRRE sae 3 A OS eer Pe es dy ee bom he aeibe So a ase He Pieshets 2° NS rest he 5 ae em eae oe Me he liek RT Pete SR sts GENe aioe ee EO eye hn 
52.8, - de Nees . ct Fo Sg Bae WR SOME Tee RR OT Ak cal ea a FAL aS AN Sy Se Sa ie Reg ana ee Shas a ane aars ree aree Ex EF oie Shaya a NE Sok Geert : aes ( ; . reiroe a 
en et ; 2 C 4 ew Rey k ee § ° fom 2 fk i) 7 . % . Ih a cm °y x : he Fe: 4 - a ¢ . fn Ae 


Pal 


fe fe mee sa sata eos “ ead age Sg ik tedaat at ag inp I na ria ate ati Se ae es ie apie iy Steg gH re ere , i it aE I ites fe, woe of shod ? ai it o ve Meas eh a ‘ ME oe eres eee Se : so eee OF 
eee ™ ed & an es i ac be = ae Agieeg A> 2 akg Se ee ; ‘cate eps eee: Perry - ie oa eS oz bee Rina, ee Pe ND aa ea es sar yene ey ig we cc ie | ria Ce See Phe eae By pee 0) haat On 
sie: < ; mh ee dit Teil ~ : ; Go% Ak anaes Sire te 7 ste ee ta eee fs 2 ee ae piace: Midd . Ape a: | SEIN Ya og ea a Pb a ~ Pe ae F at , souks Oar eae ray i seat RE Hie K Ae Sy i hgh ae 3 
es Hy Ghali ely : eaten: Ss ae ut Re 5 hee ates ‘ ‘ era a ities LE od NE ee sO 5 em ng OR ig ae 5 et pe a a Marty Se Eka Re care a 
ES es ae i lie eg * 4 } : Beate. - > v, : P 5 Z a oe ee H A Dee Bey ve ee ers sag Ne 
. gues. ons ae ae? ee oR a fers Pe if r r Pe : ~ . . ? Prmyts . . Pb - Lee ae 4 : Pl 
oa tid Re Le Lf ea mi aes er es ee Pin Pe ay rm os a : a rai : a é i Hie. : > ae . . ; a be: bo "j "ger : me 

” a ba fe Pm eS de ee gl ne oe ee N = $ ea a he ee (Pics eee aad ae , : See. \ Recs , % a eam T+ ee Wane, eee 2 . Pe ers oo wey 

Pe ras €, ae d eee ~ % es a i Tae 3 5 bei . a << - \ B, ‘e RN ei Me teenki® 3 4 i ‘= ae » an aN pith F’ F , " = rae ae 
tn » = Re 28 - tye : . ~ vs ’ . ‘ ; agen 
ee: ese ye “i 4 \ . “ J 4 t 
‘ee . . 
ss , : : 
. q 
- ee l © a 
. aaa = er ce 
3 
g 
a 
: 2 : Z tir, : ; : 3 ate = i oa eC ? et ‘ : es ata a} ae S ‘ ut 
ae a a oS ae : ri Wes e Be ’ 4 4 x a i 
¢ ae — NE ga ra - a rae 4 oe 7 ; x t 
“a ‘ “igsoe’ "oa yg ra ae oe 4 ee >» 9 “= % 4 Bes Mea a. ip 
Mee 5 : g ps : te te : ae - es ve I wots a en oe 1 4 oo sti c re ee ‘ ‘ M2 = 2 ne 
es i a Fhe og ey Pa a ag £ ee, 4 . : as “oe es ee a a cy hate ae Bae ai $29 S og he med 
es ‘a . : = ; ' a : —s on a he c : ‘ a - sg Pay nie fas er ous e ? 5 es, : wire a eae wes 
x | nw Y.. - a. —-— ° _——_— = j 4 ; oe, ; ie , 
ey ae , a saat SS ae a ee <2 iis ; eget as tee a % a ek: , agus ax . =" BR, Ye aes ae eee } 
‘ ae i -. 4 oe et ; ; at v. .. ee as : : ss i * ’ “all af col ‘i i is i.’ ee Wetde ae ot . 
sas geo : . ‘Teac ‘ am oy a a ee a cae as aa re a ee oy ie Pe Pa “4 - ok “ager: el ( ERS teaateretiae eae Bt ial Es f 
‘ a — ; ee oie if Pit : Es wae Mae de. ee ae Ae Me a Ny ee a a aes : am es 
ey ee Bae ee —_—— ; te pt int ie. rae ee age oe es ee te os ee Wa me La ee eee a 
, Sapte yee tere ; : Beer C'S ee a 7 C A ’ “ he a or coe . dag cree (Co ae boa Po ee 2 ‘ ae ee re : ae ay “3 The Be! Shs ‘hae te 
ea eee ie r ere ee. ¢ 2 Regen ae 7 ree ‘ z ee F cot new caleaiana Nex" ain a a ices SR a Cie sae ey Es a i, an bee : oe lel i ‘ ok 
sin 2 eee cs re ee Phy ~ a Ae Pe og ge peti een a. Pie ieee a Aout ee : — Sia epee t ae Pipa ce ee 
es feces : PM i MP ger nae BS eo ee Ue a ,> iit fa 
| te . y ‘at me é oe A ¢ we pee ~ 5 ee Be ee ie bol pe nL ye ; we " RS ae ce ‘i a Si Rid 2 ae. ae ss 4 
2 eee z ha ; Pesaran ns IPE EPO. >. a Ses iS — eye es ps eee) re ee Be eee ee OR gh ete ae : 7% i 
et i. on me “east ae aman : a aera. ih ee to geen eee eae oS ree Co EA SC Cad ae outer gay re are ae ae ae. as ee 
Pee ee : OT Saree ae i Dee une i i? ew rls ', SUG RI a ae PR ti. : oe -—_* me ‘is 
aes ee eee a etl of eer a ee me ig Se erames oc Ae pee. 7 Pepe 7? oe ots.” i? 2 eae”. eo < ed ees. ek » Shae 4 eo ee, a 
7 ieee ee Ree a et - slate Me ore me * - % oxteuele OES eae, teebagtee gl eh ae Ge Sw eer tk oh Bie tok bs as ae ph Ripe ae a ge! ee  7- ‘ te 
er LS Pipa ig gy meee ieg> » ay Te ree , i” ’ oS ha ange so ats 4 ee ee oo: ae eee es Ae ee a pk TS match Go Pei ee mirc one eae ae mR pe ag GN ee te 4 ee - ._ a 
eee eae ss sien’ , aes es , . NEO a me ee ‘eee oe ee r= 4 a oe eee he a 
. ie ae ost - wf .* er A *4 . sae SS es TS aia “3 SL orale oe "Soe hee aes ee a ee or ae aoe . ae a Tea sf x Re Oe » Fy 
eee he a ‘ wea “iw b _ — & a a ne tee pe Te ee cE ee a ee ae ER re tee sy, oak ‘ 
| aes a YS P >. i, ug ee ee ae a ee ae oe pa ae = i st fi > 6) ae 3 eee ee ris e 
eee ; - ea SS ee ee ee a eee eee eee Ss) Se A ee ae q 
we ap = - ; Se kauri, ‘ ~ 2 oie ee as By ieee. ee OT ee eae Bea Ree ‘oe q 
Pie : rm a ~ _— ene ; ba: toe eee ae mae hee ieee 5. Shee : = tt eee a mE EY Mm oy | rey 
- ct a re ae ee cz _ owwsannsepeverasspeath gg CT LLL Til ee tT f * am Me ee 5 xO rene a : et eee ds oy SRLS a me Eo CN a eae IS le a 2 
ee Pee “esceane ssa 1 oi "ben —_ seer , pa 4 t ied, ie eee eae t Sut? See est al eink ot ty eee ee i en ems ear a ee reas. ‘* ” 
: Me cee ‘ P Ce ner a : > re PP? i ie ee al ete ye ag ee xe Ee ee en FE ne ss erate mera a ed > on 
: "a rr " . . } 4 eee! 3 a. + lalla a aan is ale A ee a geen ees Sea See: eae MGs oy aa ce ee ‘ i eed fo a 
2 : . -£ “ : “§ ae a oi ey Fie gna i se ‘ PR EE oye eile sae: a ae es a sete 22k? oo 
. s ? a a od 9 Fs ms 7 g RO oll i i Ria _ ° oat . Se ae eee aye 2 ee: Le PR oc a Ne pra RE ave as ete Bi H 
. an “ ae ae ee —— ae ee ay St aE ae pee ees % # Se re oe Oi dul ss taglmge ome nen a Heese eee eS 4 
BF Jo, a aa ee ck ee oe F Be j ae > Re a i ai ee i te 8 i gl eee ie ; Sa sf BR Sai 2 (an 3 
; i ‘ A a Bs aid a © ra as * me ey if rs Fd - af aa Yaa Be eee aces ren Es, : ae Nie a  _ te SNe Br Ee gee a Per ame aie eh een. ce 1 
Bate Pak: ‘es ve ig Sree ce eae f: P ee ie 4 Br Oe ee Mee Re Seer Sip ag eget part ae. by are po ae ke Rees ro tat ae te es ea | ae aR ete rere a 
; : ney =a i ceili Taig : me 5 : : ‘ YS =a wo eee a ; cae ee” yl are sa ie = = ee Ble ae ONS epee Se ae r nn 2 
; Beco Saas ; ia Dae » ai ee 4 ee <2 a oe bares = Pe kt ae Le GKiRyiAy ae ei Bro ee py er ha aes Be a ae ea tee fi 7 a Page ea. 
‘ oy eg ae : Bee a Ps: zs Ce i Bae wes - % DPtins Prva. ‘ q * ani i ae ier bey oi a Rar) ae seth _ Sie a e ee a 2 rt : 5 eee ; 
[ag a ig le a DS a et ( Sa a 5 So oti eae i . omaagerle oa Pi Oe an (an Call Re q ee 7 i : hie eee NES, 
ere 33 * ie fa : mes oe ay & hoe 5 ae SS a i : ti gate ee ~~ . a ee &, Coe pre) ee |e 
; eA cre Bie ; mn a oc 8 4 Dai aes cet Rice Pa J Pe, 7 ‘a x Se “4 oe : . aaa pe nog oe Soa ee — aa ee Sa Fe’ Ps pes ee Sees | Seem = 
: ci enete Y eid eS ee = ’ ——— re : 7 im 2 te ss ~~ a oe a ie ess ee a ee ; ae B gee 
5 nt Py 2 ats. ge ed pe oe? Oe ee ae 4 . ie . % et pa ap Bes a ge me 3 \ RR Reeser! seyret. Wee te + 4 4 
Laas i hes a i Ta ot. 4 + — Bese eS aS i area ee eek a gine a OCS : oa 
: Se ker : Sahitien —— ; Gee er abe Ss ~fae a — Bees. ee = Po ates ee MN igen ere 7 oS 
one a. aes 4 4 ea ag ee a (ae Se ae BP. Ti ae es bo Mi rene) aaa *. “ae 
jer ; gee eae i" ¥ 4 a : ‘ a: 4 1a a a er a ee hee ae: * ae 2 ny a FS ‘aes are ae Pian, a) ae. yh ‘ 
= : Bie 234 a oe - is ’ ‘3 so : ‘ 4 A is Mall ae «i —— a ar ee a me ae, ee . : 
- ; m ate p.* ae F ey % i ail i ae em oye aa nai oa a a Mite: ae e es Bs er : eaten rs Ds ar eget te. a P 
‘ee ; ae — : Pa,” = Pale ss — ae ek py oe Gers) eee J a A eh) eg as: Both a > he : 
as a aes a scr ae re Oe Ge ee ae Coe a ee a a ae Suey are i ORM 
ee S$ ee ae nae oes SS et Se i Pelee enn ks supe # = oe ee ah SEY ‘i 
en Ee ee PO eee Pe “, aS $ a jh te ee a. ae gape ame tS es eka: a eee a ee ee 5 Bake 
z ee oe a aS a i: ‘ ia 2 - =< ars 8 : * - Cais. Suk Me RK es ere : ee gown : a p Page nog Pa ee E 4 é ee . xi 
aa lat olaeee a ‘ iS Mo iz oe [a eae er ee si Loner ere aoe eee : : a ies je TOM ile Seats Wet wee ae 
a cana “ae 0 Pt ” oa oo) : i os 7 — Va Re te en ac ps ate ee “tiled A 3 3 : ee oe ee Pee. ee ‘a “i Males 
ee i 28 BRE ee ge »% ve, " ae <2 Bh : ae ae oS aR ee oie Nh es is Se RS : 3 . 4 . es eh ae a a ae 
Et he age a egre g co N ae i ie at ag te is de = ao ey : mi pat aL ° ee ee eee Sy Sd >: weer: “ bi . 5 ee ee oa Ce Dery = pei. Soe 6: 
a ee ae oe : 2 e i oS ae eee Be ae ee eee a es ee oe “i : Be a 
ee ee ean Bi ae ¢ Ae oct on + ie 1 FS ee) eee a i re gee ay gee ee oo ee a ‘ ce Z eo ee eS ee rn 
* . os ree a «ee oe Pes to Sata a " SO Oo an — fe ee ee ee Pi eet ce nec my ai 4 Meu a ee ee | 
Be cx tees 2) Bae es ee en ll ee ee ee i rs Doe 
ie oe tee Soe , er ea oy Pe, aa 4, Be > .. lien ne 1 a PY eS pe oe j ; ag ae) i Se 4 
ba align o> ie eae ee “eg ‘ al a ane ee i ae ec 2 Stee te ee ¥ d ‘ a se ees , a ee 
mtg PH ye ae ay } Beth a ie ee ¢ e 3 a: ae. aa ee ea — f 
i : aie a nar peg ee ae > + a “ ee « i & ofa: Roa ten Mag > eT i <a a 4 " # Sone Paes. ag ae ans 5 at 
we ea) ; oe ee i ee ee oe je Se % pe Re ee Ras 
E dL pitniiarntens wigs re ie ca a ere te o ‘hh & CRM PT ee os, pat :\" ae | 2 oe sapiens”: 5 Ona eee fe eee a NS 
UG TE Ae Nea pete jie Se . _ gery bs * ; er - eee Meet Z 7 so he Se i Saye Fo oe ee 
i ae Re i gs ce eine Cer ie 7 Ral e i ae Bae oo ae 7 FE ai ee Se ee oe nr 9 ; — . aa ve um he ns te a oe es ei 
ey a ae foe ae ik ' Sees ™ ea ae : , es oe ae : . — vy na - eth eth ch. teen pat : 2 
ae = ee ee ee a 4": i N - i, . Me J Beis, £ ‘ ia : s RES = A ara ae . = pe e oes 4 : ee B. peer ie ne 
Bee SO ee ee "Data es et 1 : Z * in, Mi F) < See eu ekn = pe 7 (Es gal tot ia Seen eS F Bi oe * ee i eS ee ee wet a 
E Ea So = 3 i a ‘ ae nn ; % “ a % ; : pees tS 4 oo ee i ae DS ee = # ane ei vs aR OEE a OE ea 
a ee ey a i ae ——— se Re eo ef 4 ; j e : a ig OS 
— Fre : a ae! Be . : ; ty a _ “iM bak a. BER take Saad he * , on: Bos fe Be Chala bo cn 
F Tees. ees Bes * fe tae £ . a 3 he 9 aa ba : ae oer ( am eas rs 4 Ly _ 4 oe RN Mee ee Golie t Bae ae aa 
ee ke Gee eric ween {a ae “_ oe és ‘ a es We ae es, © ae ee eh: nn Be sf Cg ‘ee + E Hees 
; eae ee irs cee ae a — P ‘ Pe =| = : ae 5 eis LO ee ae 060 et ‘J Poa ec ‘ * 
bo ; : ee a tue “ “4 P a . coi. . c*., cot ig sl aad ae ee le ee et BAe ene 2 NE oe ae =a CS, tea Z ' 
a : ae ae a... : eee i ian a ; a : 54) os i ar : ‘goa 7 a ait ¢- ge es ee hens > es. i 
: ‘ode - ee A Lt + ae -_ ae ae nay * Sek eee Jerr mers e wee K ue Rie in ee hy BSS ee i 
: — as ail be ~~ + a ji a : ec = Seen Saag j 2 eg ec Oia meee ee ‘ 
3 “a 2 rake : : ae Bz al i. © q > ‘ ° nll ¥ wea ae a - , x 5 € = ; ie ece i i Rane a 
si te ee aoe oe Ss , "is. : a ie! , ee a ; ee, “Gee ih ‘ Bae et os a eae +? | 
“ee. ee eo ae ; 32) re ; ate 2 ia % Pee, : ? ape hay © eee Ret Es, ie ae Shee singe ee : i 
aut eae! steam a —_—. * - 8 5 Me apiage : CMa ge , er ee 1 Ae ee i. 3 Ags a. each ier a ectak er Rs a a 
E . eee : ie ee a  -_ » a ; er ; ; ees — Cll os Peeloae ae 23 35 aiid Bai OS ee aa a 
3 eo ee 7 Bie tee he m ‘ = ca ae 5 “ siglo sila ie ae ea AS a ee a. — oe ee, ce ee a ee. ae one 
x Ses Pee i us “ue ey =" ; Let) 2 ys 2 Jom wie aie age nye A. | ean gee «sae b, ae (fen, SEE eae ad SR wer sa er 
a Pe See eis oe ’ + eae b Mee . se ea, alia ee ee Ne a, ae. 3 kee Oe ee ee ee : aaa a aa 
a eee a ee eS ees iJ es oS tang ee * ‘ - “ees 4 Nee ie ora ee gs tie eo “2h ee Pega 3 x. $ QoS: t aoe 5 pe ee fe Ror eee ce tee a, : 
dj eee ah Se ‘ : % # ee a, ee ¥ ie - ae re Js ae. ea q a ee Rat Po ee a Oke eee me oe. em 
ee ee ae : ae me ee . So an ee es? oR ™ Po. ; SUMP re ee aaa ae 
Me ee a ete Fife de ae. Si ae 7 = ‘ ea ’ ’ t Wie Ry Sy EE ee ot a. ic, Asn 7 Nel i ia i I se ese Taal | rials he ea 
2 a a Se ie vee a ae al an 4 aes Sc sal ag * * - a 4 a ty : ie “i Chee Ae ae faa ey oe aa -  %, soiee's Bie. - f ae ao cme sir ete he oe : Fé . ae 
al See Rtas fa ei it Bi Nes. fe ae ip oS : i ; ihe: aime a cet: ot ge gene eae Nate rageeemeser SR i ee ae ae ee a a rege oe ee 
E Gan euehiss Ae i ie eee e j sae " eam ; \ . *, te adie Mee ae Eee ee eee ne 7 woe ee : ee ge re" ~ ee ae IES ie deh yn) ae 
: ae eh ce ee . a7 5 ee i ay ‘ : Bre gee |e ee eee ea celta eke Ce ; ee Oa ee ee oe he ET a YS) RE ac ee 
ee ha a a . 4 we ae ’ 9 So. i i, see Ue mie ey eri SS oe cee, ee er ee a ON ee ae 
eu eee .., ae : ‘ hi di be by \ ‘ oie” St ae cae age ing Serre, eee ete 2. oes ere oe * eae ee er ea = 
. oe etnies aa eS ot ; ee oe \ - eee i Ree se a Pe eal ae | See age oo Lae ee 
. te eee rs ~ ~~ : Se - 2 ‘ ont agian a ip mage ee | ORE tn ot eae a om in ee EE gee gaa! ci od eae ee Me 3 
3 Pals eyes ee ae . =e . — a m i ; : it ie aoe ae) eo ae rg os : ru roe. ee ee ee ces Bee laa Ar 
‘ oy care ee ae ara | Fs. “ae ae , 7 ‘ i : fal aa Fe oa tie AEC. Me, Se hea Saree 1 ROE es des srt g ee ee eer ; 
" oe eee, : : i eS | a : " \ ry je Se Rp ek rN ee ee a a es : Bee ee at wee Tape aaa ts dure ace ag hiee ine all 
9g Meath ae : uk h *_ es aa! 3 ‘ ‘ . : Aga ve BE Se 7-5 SA Oe aa agate Se ace: a a . , eee Fear epee Nosy oe amie er es ee e ee 
; aie é é i ae cost é cn i Ps “Say e pe ¢ ae, ae eee aan Be ai ert Se Sasser ag Bo 4 - % aa ot Ma tae ts te ee ea es ferret a eee , Se ae 4 
rd jag ie R ‘eg Ce tes? Se Bers a. mia oe ee, eg ee Pesan ss bee eae tate ora Cee ‘a es SON WO 4: oat sree SS lS EEN aide ey ae en (oles ak 2 2 Seb% 
oe ae He a7) Gre. We ¥ Res * ne “ a 2 ea Tacs 8 3 Py hen eS 5 a r a ay crak agate Si a hen So Pee ene eo j sf ic See i : eae 
eee igs Se % a ‘ rn “ee a ei, hy ay 2 ee Reap eras etree ae Poa : ec ; . So ee, deel eh et ee one ree ete a tr SS aaties d 
Re Fs in Eo aa aoe. ‘_ a. oe ; ; cs Z az 3 eee 3 Ree Mi ieee ee ae Bs 4 be tee ch a een are Ur yo atte ede Ce 7 a 
3). EE Green ses a coaai a + " ; ? ee eee Or ae f ot Se ge a aaa k Heres a 
RY a ee, lee 2 ae at) ~ ee ; te tg ag r% Fe Oe GE SO Se ae ier eh: to. ee ae  ) 4 oF apt ne ng aha fom te eee Sees ap vik cet ea a er See a 
BO cs ee ee poor i ah a gk : ee a a ee A: s at — eS TN ae ih sh era rears ae . oe, ee a eee Ses Pe Ps cate Ss apie ola ti A  e  82 
: Bue Lge ot agate i tia — , : er am , oe 2 eo ee eee ie Race i # ee > ae P ae ae olocecer = a a ae ae eae oP Mee eee S, JS a 
C. Shateras ie Pius Ree : a a “ i a WS non ed eee a Se 3 SS see |) gee) ae ci ogee 
ae aed aver eet at es ‘ ‘ ct 1 - “’ ; . a Ba a tus Se ne Gem cee ee se “By ge Sie re er) e i . i eC ae 
4 ? Sa 3 > ea i J A ‘ie : r ¥, : es , Be dear tg ‘ Se aren A Ae o MN Gems aro. el ee yt Nine aaa 
age 4 g % hee f pre ie aed # Be z a, a ae cores 4p es 
- oi ee 3 7; ce e py f Ma a ” tie : et ere , * ee i fo eee , — P me 
f: ne a ee ap Fo J P ang pred ia * Ee (ae ., ik es . — — a fae ae & a x. jae ‘nates eee 
ae ie! ee ye i Siig = : 4 sive ? Baa ee ee -, —_——a Salemi ee cy Ge cae Pee Sia ——— “5 eee. : . ee ¢ Es Soeee tr: 
Pi : 3 ae - ae ee F <= . i : hen i . ; 2 Ss ae eee CSE NS pinto ne 9 Barat ti, : ee 3 . : iS Poa 
: seas ie 2S eS tis. m re ce | bi Jee) ae el! ; to ae 
— i. ee ee a fs a ae — gia eaest soe — pte Soe 
fk: i a ee Meee i a a. ; : oe é - ee . ee ee | eas ba i ie Tal EF Se ett. ‘ ee : : 
s , vor “ae Ce. ae ae Piet ‘ ee ‘ “ i a. ie eh, ee pe Ste va a cuits x : on = ti 
a a f a Se . Se Ra | ee , he? . a . es oe eal z ee oa 
ee P ‘ RB ~ " oR vee er ee iF ie! te Se eae . - i ae aa a 
ie wf hee Be i lk cr % a 
= zy Pee cee . * “ & 4 or, eye eae, aN . ted angel a Swe See Ao shoe ed - . P rs ' : 
i ° aay i ; a ae i ' 7 j " § ; “aii * ti ‘ “ si ied ae aes a , 
; Si F . ae % PS ‘ae eae te ‘ Sette he ms, Bi = : Na ON ne an OO — mn 
: eee Se am «3 td Sy Se ; : . hg, a elt SMP By . tg fr a —o a ee 
, : ets a : e es : gS 8 ee ll ee 3 X j Ses z 2 x “ : Sa age he iitta a am te es eee = . a we 
a pant q . " at oe oe ; en Se % * 4 Lc? ae - - Aptian - Pe # ~~ inet ahd ee i.” Tee Be 
{ : 3 a ee ‘¢ 4 oh ; es ts ‘ ER 7 Es ohidagae: eee . mae ae 
; - 1 ‘ Sos . hs ‘ J 3 a a % ~. ans : 2 i ke he ee . ea ive! Bi 3 
me = _ ¢ a ie ty bs Bes 9 * ee Oe A i he ‘ Sy ee hg Ri, eae > eae a ra ee 
’ 4 : e ‘ a Ao pace 18 4 * j i, a a: ae ; am ae 4 fx : ie ae ae =. 
z ou q a ‘fy : J “ F gt > aoe. os eee ys ie © : ie em ay Sr “3 Bs 
5 . “ed ; sf a Soe Poe Fe Pa hc gee Wr e , ie 7 * See = ae i . 
; 3 oe Pe «# - oe. ae vs rhe k, ars i ‘ 4 20 Pi gl ee. oe . © oy 
. y * fe | aoe > * " oe , - % ms’ ‘ ~ 
; aa : oh 4 f ae me) ne ee ae . a4 : . | Se f : nae 
~ a - 3 . FH a 4 i. P ¥ e é pene = ne ine me 2 <<aal 
"3 eae ’ “ : 7 r ? y ; ae 4 ae Sey : ae cS 
" eee Lin oes ae Ze rey % ? > 4 Cee ; i yh oe * Res aaa” fan es rs ay 
Ss ile A Se gt bs . ie ; te ¥ ane ag Oe * 4 pos ¥ * ita bere nad ee me > 
Ce eae eae a. S % ow ee ee pr , Pas Fee. , oe oe : a od baat © a —. 

5 ane agi a . a ’ Ph, AN - &e Bi if * a worn a oe ie ky “ ; th, ES CESy rl ap aaa i? aa, So a . ‘ie 

ee A elena |). gl a ge rte a. |. + i-s. — oa Bi ee a — 

i oor > ieabanetee ae y ai 4 " h TES eaten tags pat a ° sl ; oe de: Veen wed a Pibices: ey : 3 ; ‘ a ih , ee a 7 
en ae a eae eee ae - So eg ps R ‘ f 5 Ke ‘teint " * Saag ee Se ae a fe pa a a pie siete Re : ‘= 
kad a Okie ean eee , — stat - : : Ruane f p a eee ia i y ore. 33 iv ge ee eS ‘ ’ * see See ee ne a ms Pee 

Wee ce ce Ce ee ‘ Bg Mg #. ae ar. : & i Fs Be 2 ae Cem rme or, a ae 4 ae ‘ Meets, a id = a 

“J Be gina yikes a pe ne 5 » > {cancer cost oa: % yd : ont hee OY “ iia fs 0) lll em ntetalas ee me Si a, 
es eo a gt a & tS a # 2: hs je ie * ign - me a . ee 
2 Nee) as Se — Be; ‘ * = a ; it . . - We Samia A Pea , Ri: >i « ee oo, Re oe eS ne, Ce 
i mee et ts a s ey ei? Fe. ‘ ee 4 ie : Mae , eal ¥. - Bee, ; A eke ~ . as . a pee ee Bt aie Seine a ats 
is Bah A i alma cet es ie + - f mh P ei Oe ee ae : aad ¢ 5 ty bias SRR AEE name Ga eet : ay a hg =) ae i mete. eae we 
‘ eee Be 4 7 sii i Se ee ese 4 . eo aie oe Bae . ’ : ee “ ie ee 
Ne ie SMe taop aise a Ca J r Meek hey plone ae i. an ria 4 iit a , 4 ae ee ot 3 oe aS, Se —  -# gS Eee eae 2) am: : 
: ae es hy es Bsc? rea f oe, . ee aS ee a wee : bs J a & ‘Con ©, ped a es ar 
‘ Seek Ber eat ts oan is idk. ia nee Sn ¥ ji ae win # # 5 Ps < tga, ‘ cata Py ast fete aS See a ye tees 
Beak Ce om rag ae ™ ‘aS; i Lae Pek ae ee Oe and & - Be on 4 , ‘ i, : Be a ee sagt > ei pe b . re: - Bt rs 
oo Se rnd eo . * Age eke ee se... Mare ime a : > Bini Ee < oe Ree ; . Rie we Sa a x Be ae : gm bss, a= j pS ue : 
a se aeligs oe oe Sat en a i a Pi ae Co a ; > LS a eae ic. aes " “e Pret aig Pret rae ce ae fo, see 
pe ee ee ee sie ‘ y  , ee ee ek ia Lag Bin kere OR an Sia 8 he ee “a Baers . ee Dae ae — ae 
> ‘ “i 2. oie. ft ie es a nee Ror: ee Let ae ES nan. , 5. OM be oe aaa st ip, See ee J Res oa , BPs. - i te 
i r ) BS set, = Be NS wale . sh als = at. ue ey + ‘ J tS ae ae r ne Te . SiS ee, rae ere a ai “i 
er ge Oke : j i a er, a er a edi * He oe ae Oy SS re: di Oe eS Saaaee 
_ ae.” ee eee aes BR oes ¥ a “hg ie: aR COM bial = ema Hs em a “a : ae a Cy 2 ai a ’ Kc gs bt | ia Un aa a de jer 
. : Ee es ee ge be es ee . sy, a as iy RE ae a ia aes #£ oe zl odes ss A . wai ( a * pra : ‘ 3 we Bae: Bis “tae ‘ See é ‘ee ‘ : +, i : a. 
[ 2 ewe ee 5 ie is ea a ise Le ns Got ne i , an mar ‘ eae he ve Bi - F oh ae : se , ae ho wy ie 
if ae eee 5 . Ce aaa i a pees i (a — i aoe i ‘ x ae a s de® * i % = ee ; 
amen Se: > ae es eae ees. ee Slaten san ae 7 j a. i ee a eae ve oh eo ‘ © E % heey SA ts ae ee a . 
al ae Pot clone ae Ps at oe he ee een) ee Re eu ica on  .. hrs a eta a “ ‘ RR es @ . eS ‘ at rae om S| aia 
a tad ee | ae wa ae 4% CHANEL Eee a RR ee og eee ial gl RMR a agai fee 8 aa hoe ET i a vf “Ra » Sea . Bon : Fos aa chaor <3 a. ae 
ls * ike wegpe Reha ae hei ae ae: i. _ = cee ee ab is BAe «ak z Nc Napher eae x ire ten Eatin iets ae a oe sar ri! Se ae ae " Re By, ¥ kee : Bo Mic. ters . ‘ So ae panei, Re, i= a 

‘s oo er — Te ge Hig ae Aer gene ae eee eee ren Orso: eRe ae ei Re eae ho ee een. ee Weak “a 7p aaa Bib ye iy ea ae he 

pi reg i cee ie eae e G tee Wiig ee sige a as ies oe aed 4 civ i ean ey Oa el ae I en iy a ar ea, : , ~ oak oe vs See ue % ‘ 7 - ae : 

Mr ike os PR as ee FE ee eee ee 8 ce ee agape et TN ae ete ee . ae ee a a ——as ll Soe i ae . eoeey 

oe ee aE lel i Teh ie ie rhe Re ee ai cae ge Aaa Pree ist st Seer EEL oe wk ie = ee, Ue eee x ae +. ds. “Se ae iy Lees 
I oo aah ene eR ee ee es ee Se * Soe — 

ae, eo av aaah 1S tae oe ay ene es eter Bee ee ae o pie oe Rec aaa ae BF a i oe ey = ‘3 ae ; a ee ee hee - ne a 

es eee Jee pepe ey ‘Sti, | Spee? aa ee Sil gui eae aes | Ra en aca teria hy Ag De 4 hs & ee 7 . lS a ane BSE eae Bot as 

AG ter ae = is — . ee eno iii a ae cn ae — 3S, aioe ; ie |S : ‘ oo" ee oe Ber 

- yee re SO laa a es . acs peat la rh eT, Bie GE ‘ > & ee i aaa me ann oe 
TES 2a ae ae AR eae rt 7 oe ie Tekeae | - gciies Ps a aoa eS diss a ee Pe as 
ee gl ae eae ee ae We ou, hie geen _. ‘ A s z at ae. — “4 pe uae oe ; se a 
ee a Bie eee oe eee a si ‘ >. * ae bn ; : ; 4 . a Seas 
ee a ae a oF a ial -  <. Y eth: ; aE ie Fe 4 a? sone 
gee Se ee re - a. aa i ee 4 ie. ss <i Te Ree, re) 7 a i _f = 4 ee, : SOE rs 
cS ae as ~ ret — ee E- , * la dll é ‘ en . ¥ ae - , Ba se asia aes: 
ne a a ae RS are Cae Ps fe vi sa . . ‘ae ? 7 egg ie ~ he ee 
a irgeated 33 ; i en . ae a a! Bs . 4 “i aks. | + ‘ 4 Late - 4 a | ai mm 
re a Seer ce ao aes — 1 . en ve Sie “s ES. ; Bess 
“§ a. te eee . i see oe ee erat oe . “ ie e. — 2 «aa Ss SS ieee 
a oe eee SR ea Vege a date eps > © eae 0 etait" >i , od peaeeti Cogemas re oy <2 eo) ‘ . i: f be, 

“4 i an ee ‘= scape ee a Scag. a = ee ono get ae ‘ ia : ae = a jt ES = ar SS " a i t t Se “ir |. aa e Wes pi 

Rs ee ree A SS ie an | eee Bes apy et ee eee ; < or al . mn > ha ol = aa 2 2a 

= eer rete 3 Pe a a ne ne ec: ae He tits: ~ 25! 1 | Fl ws a's es ee ck + fe a” ~~ 4 . : ae —— ee a ee 

: PU RES seth Oc 23 es em Cy ee Ce Ih Mee ke ho ee mea EY ee ee a ne wae t rs ten ¥ ES — a a 

ote ee Ss ca Re ee ee ee eee Poe lion, 0 ee ee so oo Wl, oe . —. * i ys aa —S a 2 

= a wo Came ae ah rh ees ee kg Saas ee ee ope Se a ne Oy Ria Sere te . oa é ‘ ae P . ‘ pet oer ; ae 

nee) ge tad car : : fags aan nee ae Rei ia he os RE es oo ‘ at 2 pe so : tem ‘es . . J rai 25 Ran Piss . 
 e ree ye Renan yee ae eee ete, cee. ee NR ge Saag ede 3 ES es OP ea ee mM 7 an ck += F oe ‘ : ede: ae ae 
se “ay ys gs or ae A a 5! erga? % At Se ne ioe I Sea eee) OS Re ee Ly rex See SE hte y ae +. - . Sa 2 al Pe siete in ee eer. pe 
ae ee eo 2 Fone “ = Sa ee eR ey ‘ie. ie: See aioe. Le a Ae Chee a ea ca ’ . = es ieee, eee are 

ce a eee be: — ee a ae an a) a cela OT aR OS Sa es > ee ——— i Oe es ig ae ~ i a ge eee oy a 

; ike ee ae a. a ie Be ee age i m ge eine a Ts tegicn ), 2 pe 8 86 9am JS SRA eS 5 e « 5 -— e 7 Se be i Pearle ti oie Gc s 

ee = Se Je aS as ae 7 pe. geben ae are aa ee PD Beaty eS ee. Liggett. eae Rae ee) ft ee sah Peer, ‘s ys j aor Ms Vers ae. weet 
Z Bh: komecge ae 2a ae <a = a. he 2 ie? ee. i aCe iid oe ne 2 Aen sk. Se en Saipan mi fo oe Se + Sree er seta bi =4 * eA oy lela RE em as a: 
eee ae ee ae ie bs. er aera ee OR a ee ore ae erat ~ ‘ _— & a 7 hae pa Ra 2 Et rt se 

a ee ee ee 4 : i, ae =" are eo <a oe nS Segal ete sir SR, gl) oe RRR tah ae PT ee cc See = ‘ ’ eee ge ‘Te, oat diamant SS", Rtas ag po 

ee. ee a oS ee | ee eee ae Oe oe: Se ae ; 4 Ro ae : po eae [es a | ee 
a Mer ee ee Be Sc Bake rien hin a eee 2% B glee = aie = = es +: Melee eae _ r m a oi . eee 5 , rae ae Pe Ares 7 ee 
ee Oe ee oS eee teh Behe ae ge ee med ae : t : +e a a , Fer Sage i. ore ae en ls 
ae a i “ Se ee: Be 3 es , ene eee cet = eee a cae s -# " 7 aa a ; * 5 ey ee 
3 s tc. neers Se ee ae ae gS uae es en a oe ad : i é , ie 2: ; 2 & f : zm . “a 
~ = fs oe or of eas ‘ a q a oo me Ali ee ore a ol Bee ' Price 7h oP Be rica Ss. 7. ey er ae agit ; ae : ~ P ret & a Ro ti 4 x ' 4 %,* + 2 re a 
F pS ere, ee ore | car Bi Saas > ine Meee. | eee Gi. ce eae ee igh ¢ ig) 5 | aie ae: ts ee SRS je eae a \ q x Pi i . ‘ 
4 oy So eee woe id 3S ail Jor ai oa Sie se pee sang oe a see ope > ee. fa pe ee Mea He Pees eae <a a ; a wae c a f - < Vat =< FY 
ae be eee ee” ae LO gee Saleen ee ae Ce oer eile Pee a ie pase Be) Je eT 5) ts ab ene esta wee 9m °y % a oe, ill a ane *~ ae ‘ie ; 4 - 
a See” (ea. eg per cae seer feist ee eee ke once emits: err Riel pee, SRT Sire cag ness | om ate Ce SOUR, efi Dea eta eG ~ " , | F vie Pe ital i : 
ae fais tHe! lesa ee = se ee Sree Maes Someta paar yea ae Re fae | ae oe : 2 aan Ge ON ees por Ionita ener: 1, oe ae aed Pee: ; ce 4 se 3 : 7 MEN we 
2. wees Oe ee 4 ye Ps ag ili Os ha ae Pe eee Oe er eee ae ee” eee TS Dea, Mea ae ee sn Ca eter Pel! 4a ¥ 3 ” tal ; aa rs oe ee q 
es. me ee a a ee aie ee eae see Rs eee ea eae Ee) iar ee racing eae ieee ae We et tid “ i Bt. , - BSH Ps, ¢ 
ny a eae Fe aie ua term ae eri ie cgi ai" Sad Ss Cc eae ek ee Tae Vici = han ram ca ha Pl were ; a. = % et, ENA = eas &. ’ 
‘. ep eg | te ise, ee ape eee aa a 2 a we oe pete eps eee. hi ee ree a = . ] { : bh hg: .. aH, s 
ee. ia + ce ee eg er eh ee a a, Hic Tee ee: Nae iy ee ie " 7 Bes 4 9 ae ~~) Sa eee 
a3 ae i acted a 0 ee ae ss Piel eee Mee td ee o Le Toe _ te . ~ « oe: ae Fe 2 ee 
ae, ea, a al ane: ee 7 , as an’ : a ‘ Sa : : ‘ 
ae oe pias PM ee - As i Fin \ : 3 x . 
a eaace —— = : * ee ee ; 4 ky es. a Mie: 8 en ae 
7 as - y vig —- ‘ee . a wa Ka : 
ee 2 ® “ . a * Os Bie & ey ae ree a 
nae ; . rl <4 es. ys . Sb : bi SRN % 
“ae ae ‘at a 3 nor ie trea ak 7 - 7 . — on : a if a é be . 7 ane Be, One s or i 
= : p Ss AAs See aaa ea is 3 a Te im a g ae fF o = 
Por heat BF Wee: tc way F > ia i# 2 So ee oe . 
ieee rere) 3h. ly Br ees Rema ae oe ok rake as Se TPS Tey faa - ‘ _" r’ . \ eo ; OE: \ 9 ae x . “a 
ba oe ae eet ea ‘ : a s bat nt aaa . Sah: TO Mier et) ee Lil ae on a ee a : in ee ES ye 
Be [re oem ie Ee ern a rn sie = x Lag . * 2 . 4 ‘ “4 dl i ne 
ae a fil ee gE eae 1 - be”. ba Ps be ‘ ee i 9 bi ; 
oer age ete en to : . a , eo aes al 
eg ar ees ? 
24 ah aay Sis es 
a eee eg Sn ee 
eR ae 
hae Breas hea ee f 
4 A. ee 
_ Se Aang 
eg. ORES PALE 
: : ae if " 3 7 be \ 4 ‘ 
a ee a ee Peart A tS < s 4 . Pm wv : 
a ore ae Stuy Se cic she Rede aR ee ee Peet ar ENE Re Ne een ee etm COR een gs pe cee i ORE Ag ete See ers ees Re ; : tee : f bed ‘ ; . ‘ / a, : 
th cele sim oi ie aie op hipaa ee een Sess ktertate Sev uatiet a hee on Gee ee pieaser ben Ske Fig WM mat EE eae eee ae AO ee ae Seen sh eg a lieilin 8 Lee eee Diagrams hii it rie AM it hic) ees Sah ae) Steer peel Aiming By baie ee Meni ayy Ray ean he 2 heater 
K 1 ee ; oer 2 : Teaatehe aa ey eee Pe RN eo Ee ek ie paises aaa ous ee Le eae ae Bae ag TY RET E. RSS cr Ae ig Gece i i ee Aue aie cad Lee eeer sy ee Rageite gig aieetion” < Geig paar aes sarki cyte ng ta Gas |v Ui ater oat On irae 
wale: 7 eran 2 Cio “See Tes ea BAe ae ae eR ea il Us PO Pleo eat Ey Met ta ee Tape A” ECE Pe 9 ORM a Pee rales Wt ge es pitta We aera eS ia am tos gk tae et Rg GR ageteme eC eee ck Mod Ter SP Rr. ek ae Oe Fe A eee car gts sie ck Bae ee na ks Pie Ses eee 
= NE ae $2 ¥, ache a ‘ ; ‘ wets Pe rage rae y es one Picea OSs aN er, am pita Ae, a gee a. ae p. FSR ACRES Beers. Sie eee Cees: Se ae Toes mcr) ah Beane ara SUES foes Vg Rie eR ay Saoty, PS ee 


iti] see in the Papers! 


Invariably, Will Rogers opened those shrewd, kindly monologues of his, 


concerning personalities and politics, with that ingratiating comment... 


“All I know is what I see in the papers!” And invariably, the folks 


listening —chuckled. But, like so much of Will’s humor, that remark 


was weighted with truth. For it was from the daily crop of facts in 


the press that he threshed out the wholesome grain of his opinions. 


Will Rogers’ genius would have made itself felt in any country in the 


world. But under a politically censored and dictated press, he could 


never have become the wise, whimsical, beloved counsellor to a nation. 


B’ THE same token, the very fiber 
of our American democracy is 
interwoven with the independence 
of our newspapers. Freedom of the 
news and popular government can 
only exist side by side—each with 
the full support of the other. When 


either is shackled so is the other. 


People can only govern them- 
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selves wisely as long as their action 
is based upon a complete and truth- 
ful picture of what is happening 


in their own and foreign lands. 


That is why the Scripps-Howard 
Newspapers are organized as they 
are. A democracy of 23 great news- 
papers, each of the 23 is responsible 


first, last and a// times to the best 


SCRIPPS: HOWARD 


NEWSPAPERS 


THE UNITED 


AKRON Times-Press WASHINGTON News KNOXVILLE News-Sentinel 
BIRMINGHAM Post FORT WORTH Press EL PASO Herald-Post 
MEMPHIS Press-Scemetar OKLAHOMA CITY News SAN DIEGO . Sun 


HOUSTON .. Press 


ALBUQUERQUE Trsbune 


» CHICAGO 
PHILADELPHIA 


ATLANTA ° * DALLAS 


PRESS ... OF THE 


BUREAU OF CIRCULATIONS...AND OF MEDIA RECORDS, INC. 


EVANSVILLE... 


interests of the greatest number in 
its Own community. Editors and 
executives have no outside afhilia- 
tions...no finger in any man’s pie 
— financial or political. They are 
free to publish and do publish a// 
the news, without bias or fear. 
These newspapers believe and act 
upon this belief..."Give light and 


the people will find their own way.” 
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An obscure “health-crank” becomes a vital force in the 
lives of millions through his amazing Editorial Technique 


OT many years ago, sunshine was some- 
thing to stay out of. 

George’s bathing suit covered most of 
George. Bessie’s covered absolutely all of 
Bessie. Children’s sun suits were unknown. 
Anthony Comstock, “The King of Prudes,” 
would have arrested girls had they dared to 
play tennis in their shorts. 

Something happened to change all this. 
Somebody sold the American people on sun- 
shine—to the everlasting good of everybody 
concerned, 

No one has achieved more in this trans- 
formation than Bernarr Macfadden, who, 
for half a century, has devoted his pen, his 
personality, and his fortune to bettering the 
lives of people. 

In the face of much opposition—some- 
times even ridicule—Macfadden’s pen “sold” 


sunshine until his ideas took root and grew. 

Many other Macfadden principles, radical 
when he first advanced them, are accepted 
now as vital to health, happiness and good 
common sense. Fresh air, wholesome food, 
sane exercise—to mention just a few of them. 


The key to the spectacular success of 
Macfadden’s crusades and his magazines, 1s 
his editorial technique, so different from 
others that it amounts almost to psychologt- 
cal discovery. 

The Macfadden editorial technique 
springs from years of welfare work—a deep 
understanding of the real interests of peo- 
ple. Love, hope, progress, health mean more 
to people, he knows, than tax bills or inter- 
national disputes. His knowledge of people 
is unique. Gleaned from his millions of let- 
ters and personal contacts, it has created a 


group of magazines entirely unlike any 
others in the world. 


Each Macfadden magazine is vital in its 
own right. Each meets a need which this keen 
editor foresaw ...and that is the story of 
every editorial success. Look at Liberty, with 
the swiftest tempo and most human touch of 
all the weeklies. Look at that great success, 
True Story. Look at Macfadden’s Women’s 
Group. 


Today the Macfadden editorial technique 
with its homely, human qualities, affects the 
lives of over twenty-five million active, 
worth-while people every month. It. stirs 
them, challenges them, pleases them. Mac- 
fadden’s readers follow these lively maga- 
zines for what they are—a vital, constructive 
force in everyday life, as these millions of 
progressive people themselves live it. 


This series of advertisements is sponsored by Physical Culture, the first of the family of Macfadden Magazines 


LIBERTY - TRUE STOR’ 


MACFADDEN WOMEN'S GROUP 


PHYSICAL CULTURE - PHOTOPLAY . THE DETECTIVE GROUP 


( 
( 
( 
] 
t 


— et — 


Tr wt ws FH ws 


> ~~ + Rh BR fb 


5 nAaet RD =r Uw —s ee 


onto ao 


0 


sof So 


ee = eis 4 oP es ae ” Sh Pet a ey SS yn . , } «ie ‘ poe a cahed ets ‘ yt - : 2 e ; = a : e 
. i ‘ 
: ~—— pen A NA ———- - Nee ————— ee 
/ 
PASE ae Ws 
Poe an . = — ee | _ 
_ es " 7 oe F =< ~ a es — = == #, * = re sé -= : — _ 
ad bs , = ee 1S — — e r at — — = = = 7 ; i a4 —— 2 —— = : =: 
a ‘ SS \ : SSS aaa ae == = 
se oi.g SS =, - — = : =i : == — : = 
: ‘ P. -an eS => ‘ = _—<————S_—O— ~~. =e ‘ S= = 
Ne ee |, x —— SX > ———— = . - a AMF ¢ : a ———— === 
i a ba se t ‘ Vea ASS S = . Fy a = BB ZZ 
a Pl een ey -, ‘ faz SS ae : > 3 =~ < = == SS OHS 
: oe ees ah ¥ ie. ¢: sig #4 Cx a IN 5 S ra 125 rad : —— = = Za = = = — 
é uae ee ae é RA, ~ bs ‘0 ~* “ SS » a _— 4 7, = SS E= = = = 
eee Rh Te \ Se , fF € EB == 
Oe Be > "iF | me te \ NS . Cal = a A Ke ———————— ee a1 
a & oa ; \ \ SS ‘of ¥, <a C ie — eee a = Ben. Oe 
be. . “. e." ||| \ NS : x ¢ = Sey Re SLTRASS aaron i 
i be rf ” Ww , ; ! \ IS \ ‘ ft —~ RY y aX Pe a F: ‘Ss: BH oF ee, ‘ + 
7 \F io —a : m~ SA : = : s NN \\ = AR oe OE or - ~ “GZ 2 i ‘ TS Rin in 
, : 4 aa a es -— — SS Ss aS SS = ——— —s- = : a _— ; — 7 =. a : 
. ; AT» y - Tes TSS ———_ ae ig SS SS ae eco, SS. =, 2 =—— ; “A \\ 3 =e = 30 — > - ( > j | 
sa a eS 2 i Sea = == SSS = a =_— AN —-— JE = a 7 ~ ) Se 
= Ges SS Se SS eee pa EE NSS Ly WW as & ins wae: {*1:, < 
= a OS eee ss ee ar 5 eG 
eS ae wip” — oe ee ~ ae AAG AEP 2. are . i ae , 
‘ e _ ‘+ : : . — — ao. (At ne \ ‘ — . t a ae m 
al eae 44 as iad | x 3 ty # 4 (> “eb { wel ama. \ vy ? -- Me é m y e\ 1 fe \ y { N pe 
ae y ‘ a ° i — = —T “Z SX mee tee . “. \ } ~ ‘  — Y| MY ody. Be Epes 
Pe ye P ' Sips (r i Ff ais me , a, yal Fe 
cen es 7 ‘ F tt eee ~ Po Ss 3 a eS - WAY ! \ ( } q re f = a3 
rok os D ~ i — —= =—- — - — = : : 3 x , ; a : ert =. hl 
tree are Bhs ale . : - ir fi ss ~ es ~~ x wr \ 4 \ / ae eee ty wy, 6 TN a = 
: oe CN. rich i oo © ii . Sw ‘ . o.°% ~ ~- 
: Na Fs, t > Dat > ~ n°. ip 2 Lae pn ag = a } i| xs . MAGGS \ . \\ \ ° ‘ ' ; f ENE h 
: anise Wr 6g 8 2 an rke Se + an Oa tee 7 mnt : na big R he if S \ . ANN WAG ‘. A \ \ . i } * \ J 
" 2, a i ‘ df “ae . | 4.4 of Ie ! WEA Y i — SN W\\ \ ‘ S. \ . \ \ \\\: My Sy = _ =f} a ee : : 
ae ee van ee “ee 4 ee ‘ ee, Me te id, thas =— iy BERND \\ a Wy) \\\\ yo’ i Aa |= s_\ << 
Spier mes wed , j e Ta Goh wae \ Waly 4 P 5 WS ey ee We \ \\ \ \ i \ \ \\\ \r , i Se = er 5 : 
aoe e -- “o | een vr TE ~SS¥ BEAK \\\\\\ \ NR UE r y --—-\\\ <> a 
LeeLee j . fae if Wy fetal SS " REE A\\\ REY | \\\ a om ‘ = ee ee : = 
We etd a ;, \ Tray. Tne / \@ SS bo ee a \ \ N\\ . ie . SS Di Sle eee 
oe eek ee ms? 6 > oats Oly 4a zz SSS ae ty Caen | \ ee \ Wy at ; ee OS. pe aro ~ J 
veins ee - ‘ \ *e afa f ‘a / a ame \ \ Vik \ Wi ' ... += 4” 22.2 550 . : ws. + <S he, *, %= H = 
aneer aes I f ‘ re ' ‘ i Ant i ue Pas iy ri « fF ae = co eR SLs) ES = = * es 
fae T Cita A s a nro > eh. ila = m int i igs \ \ St ; a Se See 3 od 
tosh koh shes Ds es Z A: ) pan 2 ; \ Whi th Lt . = Hy bs ae ‘ \ ! ) Kh ann ~ NY bs "ng eae ed LS <= 5 
SUP rs ah ce et y, eu ? : ) ‘ FS ‘ => “ aes 5 q ee > . "ei Fr po. me ie 
Fae ps Sha ¢ \ / ( / . SS ; ns + sil - igs: ; wee ~ Ca \ ie eZ 
es 7 i, sty eg — = = a _ ‘\ My ASSESS ~ SS : Fes » || Te & %- - 3 ‘a A \" Vl oth bh 
pee hee ae ce eee SRS NS S FF iiittia ||| an b) iS Yj a 
o -'darcwnprcatits WL > = NS SS Uy) | yy) ee Ra, Wes -_ aaa \ rh SF 
ii eauea ; > : : ~ ~ , / / re oS oa . A ie Se ety . > ~ 
gee We "22 ViVoyyszys alo My Wh Mn irk ee pee ON 
er Ka 2p) 6 CSS Se) eee? ee Sa OS Ce 
oe ee. AS x aii aes sittteccissiasesseciess See be S Eee i a Zl a ere ae a \ gs ZA 
: s Anesy ua Hts RR Hae ee | SSS ae a nt hae _ AS _ A | . y a 
| by "4 eo ee uN — ~ SS ee oS Vat he nee -<— Mei) Cle > a= SE sia - » 827 
Fi : 44. z. x4 $3344: HSH eseeesy O ers. cn SS See Ae Re a . ese — <= j “ eo 
te TRA i, 4 = .% ~ Pe 4 Py > a>, s Zi : ; 4 : i 
ae€ th . / , OO, - - — —s ss SS ry! = ee aa oe eS . ee < > a S$. Gil -- Ww gte J - a a = 
a gehy —— . fe O 4k: a2 ais is > -: aes F ce xo 10 ele = a a 2 . a j 4 ; 
ye eae F ii Very, = “= a ok as: | ats Se Leta a ~~ Pale / Brat go ree oe 4 33 
= tia. ie Mads B <) . = "y - — ae 2 oF 2 = . me — ee En ieee oS 4 Wt, ie f P . e 
ee ter ee +4 - = - . _ eee pt ade a af a 7 : ' = ae an : 
ie ‘nie . Wee 2 = - ‘ eis i eaech = 2 i a »- meegil! =~ a pon ail i o. toa oe q Z 
ae Byes tA , rae Re f oats): ae ah in _ a - IZ oa 
oe Sie gS) Ms AA : S Sy : > ee eT w- 7 es. Sig "=. sn RB | 2 
eae ns NAB, OF 932 , = S , eee 2 See = (iz = a ORY 1 71, 
ee eee Mi Poa’ yt ‘4; : - : SS - . 2 + , Se oS a — : 4 ae - t => > ‘ , ee 
ee ose: ater Gee «© S=""S {gee sfc & a fat e 
oe es 4&3 ee 7: % i438 U = —-— . rs Si : ty Si LI tea “a i —<33 Z 
ee ae % oe SRB NY ‘< - BEL 5 a. R me DL 
Re ORR a tee ch “SS = Z 1” at et at ms “4: ~< pi =. ee wat 
a ee : =" 3 — cs at = os = — eS . ; wy ° —_— 2a > ——— —Ae 
ne hiee re are > eS: peak as ra = = = ° y : = "Ih ig itt ci . ete “ ree — ,  —s- 2 
Nes ae ce” BE : ee. xs ee - SS i= ; a “2 ae : 2 \ J = - Z, 
a a Sey : evounvian oe S$ Figee Ward . — aa oe on aes et Soe ee 5 > 2B 
eee a eae vy US Fh VIbIniOM = : ——— —-=- Neo ; : : —~ ere nee oF r ae Oa == aS fg Ze 
os ie > « a ie é % ‘ ila ——— = ee Lae xia — =“ -2.'4 rg tier) OILS Se Abe = - => = =" =! o f > — ZB ZZ C8 
an = 
SE ee ee as 
" “ an ee 
a ' 
ee . 
gine Cee ; 
ries? as ae 
Sees: 
eee . | , 
a Nae ; 
is Bate Se need t | 
“ae ar eae 
: or aoe mle : 
a a Se 
ey She ORO L 
gia. 7 h 
eles pee 0 
“he om . ‘ ‘ape. 7 
Ce tase : 
eae erator 2 
a ee 
eee eR 
a 1 ee at ts 
pe ee presi 
aN ts ios a a ii 
4 ane So pee 
hits Fe ro 
a ese C 
ena oe hw ae 
et ‘ ie se 
aes ig a ae 
x i ys 
a ee 
sais gt gs : 
ee . 
jh} setae OE N 
caer ee 
“at Sate ales oh 7 
- a F a, ie 
Weare Ne See Se 
Pate: are 
4 ss of 3 | : 
oe Fs, aes ee zat > <) : 
ie he aes Ly © 
et soc sis ea 3 == 4 
Pau saa i 7 : ) 
. | = ys ee 
4 = - j 
Sh w/ y - f/f 
a yi : 
bse ete ‘ 
.. 3 ye . A 
oe a nie = . 
sane eats: ig ie. b 
Saye gl r 
dai a Crags 
te: - “fl 3 re si Ma aie taiamas —_—  "__—_-_ 0 0€ 00000 
RN 
ORD SEAS ie That eae fe) apr ahh des eet Sic aid RA oe a YF gaa pe SRA atte crest I RNa iS Ci Bat ms Ragen cere re Sie oo Sy Se CS PARR, Selon meg re Sst A ae ee ee at «Golo, Coe ase aiid Ty. Se tie Pe kad ees ae | a4 Z ee get Ne 
REY PR deiner The ee gay 6 a Tikes neh Se Ee cee aca Case ete Wien Shara, Sek ad OM, Sea SRR CONN Lian ie Ske ian ale aes / Aaa ee xe en tie ee 
PEO Sie eMeie t ae PR ORE OS Re Se pe SO ear ee ey de re alr, oe Uae eee 


September 28, 1936 


sehr 


ADVERTISING AGE 


eae 


NEW WILSON HAM 
CAMPAIGN TAKES 
SLAP AT IMPORTS 


‘All-American’ Source of 
Meats Emphasized 


Chicago, Sept. 24.—Taking an in- 
direct slap at the heavy importation 
of Polish ham, Wilson & Co., Chi- 
cago packers, will extend their cam- 
paign for “Tender Made Ham” in 
tins to more than 100 cities. 

The campaign for the new prod- 
uct was launched last week with 
full page copy in newspapers of five 
plant cities. The extended effort, in 
addition to use of smaller display 
space regularly throughout the year 
in more than 11 cities, will include 
radio presentations on stations in 
seven key markets. 

Emphasizing the domestic origin 
of the meat, copy for the new cam- 
paign declared: 


Stresses “All-American” 


“Wilson’s new boneless Tender 
Made Ham in tins is a true ‘AIll- 
American’ ham. Made from selected 
American-raised hogs—fattened on 
American grown grains by American 
farmers—and produced by American 
workers for ‘American’ families, the 
most fastidious ham lovers on the 
face of the globe.” ~ 

The extended newspaper effort 
will be limited to the tinned prod- 
uct. The radio program will be de- 
voted both to the tinned and bulk 
ham. 

United States Advertising Corpora- 
tion, Chicago, is the agency. 

Through Erwin, Wasey & Co., 
Wilson & Co. also are planning du- 
plication in other cities of the Ideal 
Dog food outdoor display on Mich- 
igan boulevard here which features 
showings of live dogs. Cities to be 
used have not yet been selected. The 
Chicago display, opened early this 
summer, will be closed Oct. 10. 


Anti-Fat Claim Is 
Abandoned by Ranier 


ADVERTISING AGE recently reported 
that anti-fat claims will be continued 
by Pacific Coast brewers until courts 
rule on this issue, despite complaints 
by the Federal Trade Commission. 

Lord & Thomas advises ADVERTIS- 
inc AGE that Ranier Brewing Com- 
pany, San Francisco, ran only two 
advertisements stating that all beers 
are non-fattening and has since aban- 
doned this type of copy. Ranier was 
not one of the breweries named in 


the Federal Trade Commission’s 
complaint. 
Fish Promoted by 


The American Weekly 


Paul Fish, who has been in the St. 
Louis office of The American Weekly, 
has been appointed manager of that 
office. Mr. Fish succeeds William 
Reilly, who will return to New York 
and devote all of his time to writing. 
He is author of “Straight Thinking” 
and other business books. 

Robert Windmuller has_ been 
transferred from the Chicago to the 
St. Louis office of The American 
Weekly. 


Gumpert Tests East 


for Dessert Product 


S. Gumpert Company, Brooklyn, is 
Teleasing a $50,000 test campaign in 
New England and Eastern Pennsyl- 
Vania on Gumpert’s’ Butterscotch 
Creme dessert, through Gardner Ad- 
vertising Co., New York. 

Newspapers are scheduled for late 
September insertions, with a radio 
show for children, “Inspector White 
of Scotland Yard,” together with 
Doint-of-sale displays. 


Daniels Promoted 


H. M. Daniels, eastern sales divi- 
sion supervisor for Four Wheel Drive 
Auto Co., Clintonville, Wis., has been 
elected a second vice-president. Mr. 
Daniels, manager of the New York 
branch, formerly was foreign sales 
representative in China, Java and 
the Far Kast. 


VINEGAR SOLD IN 


GLASS ROLLING PIN 


Shenandoah Valley Apple Cider & Vinegar Corporation, Winchester, Va., has: 
rushed to the aid of housewives who believe pie crust dough should be chilled 
before it is baked. This rolling pin may be filled with ice or cold water. 


EXPERIMENT IN 
PHILATELY AID 
TO CENTENNIAL 


Dallas, Tex., Sept. 25.—Advertis- 
ing effectiveness of a series of hand- 
stamped cachets in 35 or more cities 
has been proved by the Cachet Di- 
vision of the Texas Centennial State 
Department of Publicity, if world- 
wide circulation and market value 
can be taken as a gauge. 

Collectors have been sending cov- 
ers from China, Japan, Honduras, 
Germany, Spain, Canadian provinces 
and every State in the Union. Cities 
scheduled to have the cachet priv- 
ilege in November and December are 
already receiving hundreds of or- 
ders. 

Dealers who invested four cents 
for an envelope and stamp for the 
first cachet at El Paso April 21 are 
now receiving $2. A few later num- 
bers are marketing for from $3.75 
to $6. 

Advertising possibilities of the 
special stamps were called to the 
attention of the department by Karl 
A. Crowley, solicitor of the United 
States Post Office Department. As a 
result, the cachet division was or- 
ganized with Melissa Castle as di- 
rector. 


Genesis of Plan 


Mr. Crowley said that there are 
from three to ten million stamp col- 
lectors in the United States and that 
people who have money to buy 
stamps and cachets have money to 
travel. It was the department’s job 
to get visitors not only to the Cen- 
tral Centennial Exposition at Dal 
las, but to some of the other 250 
cities in the State holding celebra- 
tions. The cachets have served to 
attract attention of a_ specialized 
class to these points. 

To do this, however, the cachet 
director had to originate an entirely 
new idea in philately, that of the 
series in 35 cities in different sec. 
tions of the State, each to use a 
basic or master design. Application 
is being made for copyright on th: 
design and idea. 

Unusual courtesies extended by the 
Post Office Department at Washing 
ton and co-operation of Texas post 
masters and chambers of commerce 


contributed to the success of the 
plan. 

One cachet celebrated the opening 
of the new port at Brownsville. G. C. 
Richardson, manager of the Cham- 
ber of Commerce, wrote that, ‘20,- 
000 pieces of mail were received for 
the cachet, and this activity proved 
to be the best piece of international 
advertising we had.” 

In a letter to Roy Miller, chairman 
of the Centennial advertising com. 
mittee, Mr. Crowley stated: 

“The advertising received by the 
Centennial as the result of this work 
has undoubtedly been beneficial. 
These envelopes have gone to every 
part of the world and in each case 
attracted particular attention to the 
Texas Centennial celebration being 
held in Dallas.” 


Walker Program Upped 


Johnnie Walker Scotch Whiskey 
will be advertised in a larger cam- 
paign this fall than in any compar- 
able period. The schedule includes 
newspaper advertising in 72 cities, 
color pages in 16 magazines, and 
painted bulletins in metropolitan 
centers. J. M. Mathes, Inc., New 
York, is in charge for Canada Dry 
Ginger Ale, Inc., distributors of 
Johnnie Walker. 


Hertzberg Resigns 
Robert Hertzberg has resigned as 
advertising manager of Wholesale 
Radio Service Co., Inc., New York. 


NEW STATEMENT 
FORM FOR ABC. 
TO BE OFFERED 


Convenient References Stress- 
ed in Revision Plan 


Chicago, Sept. 24.—A new arrange- 
ment of A. B. C. publisher’s state- 
ments, designed to stress information 
heretofore “buried,” and framed to 
present all references without the 
necessity of turning the page, will 
be submitted for approval at the Oct. 
15 meeting. 

While no change in substance of 
the report is entailed, several rad- 
ical changes in form are suggested. 

The new form will present all sec- 
tions, except the breakdown of cir- 
culation by states, on the Pages 2-3 
center spread in three unbalanced 
columns. This will mean moving 
paragraphs 1-9 from the present posi- 
tion on Page 1 to the Pages 2-3 posi- 
tion. 


Bohen Submits Idea 


The new form was proposed by 
Fred Bohen, publisher of Successful 
Farming and Better Homes and Gar- 
dens, for convenience of space buy- 
ers. Working as committee members 
in designing the new arrangement 
were E. Ross Gamble, Leo Burnett 
Company and D. D. Richards, Sears, 
Roebuck & Co. 

In the current business paper 
forms, paragraphs on page 1 con- 
cerning term subscriptions in bulk 
and single issue sales in bulk, carry 
references to paragraph 26 on page 
4. In the new form, both the original 
statement and the reference para- 
graph will appear on pages 2 and 3. 


Stress Publication Name 


Another feature of the new form 
will be inclusion of the publication’s 
name in heavy type on the upper 
right hand corner of Page 3. This 
will permit the person referring to a 
group of statements to thumb 
through the pile and easily spot the 
publication desired. 

The new statements will be printed 
in text type, more easily readable 
than the present form. There will be 
no change in size of the statements. 

Sample forms of newspaper and 
magazine statements have been pre- 
pared and business papers and farm 
journal statement forms will be com- 
pleted in time for the general meet- 
ing. 


Color Page for Program 


Kellogg Co., Battle Creek, Mich., 
used a page in color in the Sept. 17 
issue of Boston Traveler to announce 
its radio program in New England. 
The program is broadcast over 11 
stations of the Yankee network 


weekly. 


Mr. Robinson 
or Mr. Patman 


Should Stop It 


Washington, D. C., Sept. 24.—Cap- 
italizing the approach of cold 
weather and the resultant return to 
contract, the Giant Food Shopping 
Center, local super food store, is offer- 
ing $500 to customers “just for play- 
ing bridge.” 

The contest was announced in all 
Washington papers, but publication 
of the 13 hands which must be solved 
is confined to weekly spreads in the 
Washington News. Contestants get 
the rules and an official score card 
from the market, lay out the hands as 
indicated and proceed to play. 

The capital prize is $250, with 87 
other cash prizes. All awards are 
doubled if the player purchased a 
certain amount of merchandise at 
the store. The entry blanks are ar- 
ranged so that the bidding and play 
of the hand may easily be recorded. 

In the initial hand, the ace of 
hearts was decorated with the in- 
scription, “‘Beechnut Coffee, lb. vac. 
can, 25c, fresh when packed, kept 
fresh.”” The king of spades advertised 
“large fried oysters doz. 35c, made in 
our own spotless kitchens,” while 
the ace of clubs carried a few kind 
words about Dromedary grapefruit 
juice at 10 cents a No. 2 can— 
sweetened or natural. 

Some other well known products 
drew poor positions. Swift’s Premium 
corned beef—lb. 22c—was advertised 
on the deuce of clubs, while College 
Inn soups fared no better than the 
eight of spades. 


WPA Issues “Work” 


The first issue of “Work, A Jour- 
nal of Progress,” has been published 
by the District of Columbia Works 
Progress Administration. It will be 
published monthly. 


oe 


Advertising in Australia 

and New Zealand brings 

rich rewards when you 
get the local slant on markets 
and buying tastes. Goldberg's, 
with branches throughout 
Australia and New Zealand, 
are proving this now to many 
leading American Manufac- 
turers and Advertisers suc- 
cessfully exploiting the Com- 
monwealth and Dominion mar- 
kets. Consult 


FRANK GOLDBERG, 
c/o Room 514, 522 Fifth Avenue. New York 


The GOLDBERG 


Advertising 


Agency 


~ BUILDING 
SUPPLY NEWS 


“The Building 
Material Dealers’ Paper” 


important! 


@ MARCHING ALONG TOGETHER! The two journals with 
the single purpose — To sell building materials! Use Building 
Supply News to reach the dealer who buys ‘em. Use Practical 
Builder to reach the contractor who applies’em. Both are equally 


PRACTICAL 


fps a “ig 


' 


Se ay 
a a 


BUILDER 


— “Devoted to the 


_ Practical Problems of | 


Building Contractors” 


INDUSTRIAL PUBLICATIONS, INC. 


| 59 EAST VAN BUREN STREET. 


CHICAGO, ILLINOIS 
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Artists Exhibit 


An exhibition of paintings, draw- 
ings and sculpture, the private works | 
artists, 


of outstanding advertising 
will be presented at Jacques Selig- 
mann & Co., New York, Sept. 28-Oct. 
10. Among those exhibiting are Vla- 
dimir Bobritsky, Charles 
Dorothy Cox, Robert Fawcett, Withold 
Gordon, Sigrid Grafstrom, Ben Mild- 
woff, Edna Reindel and Allan Saal- 
burg. 


Two Name Biddick 

Station KGU, Honolulu, Hawaii, 
has named Walter Biddick Co., 
Angeles station representative, as 
Pacific Coast sales representative. 
Station KYOS, at Merced, Calif.., 
which will be dedicated Oct. 1, has 
also appointed the Biddick Company. 


Coiner, | 


Los | 


Hillman New Head 
of Coast Agency 


Maxwell Shane has resigned as 
|president of Hillman-Shane Adver- 
|tising Agency, Inc., Los Angeles, to 
|join the writing staff of Paramount 
Studio. 

David Hillman has purchased his | 
stock interest, and has been elected 
president; Alex Ruben, vice-presi- 
dent, and William Berger, secretary | 
and treasurer. The name is 
changed. 


Fenn with Willys 
Francis H. Fenn, formerly national 
|sales promotion manager of Pontiac 
| Motors, has been appointed assistant 
to the president of Willys-Overland 
| Motors, Inc., Toledo. He will have 
supervision of sales promotion. 


| 


un- | 


CINCINNATI POST 
COMPLETES ITS 
HOME INVENTORY 


Cincinnati, O., Sept. 24.—Drug buy- 
ing habits vary sharply in different 
cities, a survey by the Cincinnati 
Post has disclosed. The Post’s study, 
based on the inventory method which 
has proved accurate elsewhere, shows 
that corporate chains get 52.9 per 
cent of the business in Cincinnati, 
compared with 38.7 per cent in Mil- 


waukee and 69.1 per cent in Cleve- 
land. 

The survey of the Cincinnati Post, 
made with the aid of various parent- 
teacher associations, embraced the 
largest cross-section ever obtained 
anywhere in an investigation of this 
scope, it is said—4,740 homes. 


Factors in Drug Buying 


“Our method is frankly selfish,” 
said the Scripps-Howard newspaper. 
“If the Post can provide the facili- 
ties whereby its friends may improve 
the efficiency of their sales opera- 
tions, it believes that increased ad- 
vertising will result as advertising 
becomes more profitable.” 

While price was found to be an im- 
portant factor in drug store shop- 
ping, Cincinnati housewives indi- 
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conditions it requires unceasing effort 


The Star’s quarter million of daily circula- 
tion has been acquired only after a painstaking 
and experimental assembly of editorial content 
that will meet the desires of Toronto and 
The Star’s greater success in 
this etfort is evidenced in its steady growth 
which has far outstripped all competitors in Toronto ard 
throughout the Dominion. 


HE circulation figures of a great newspaper tel! 
an interesting story of achievement in interpreting 
the public mind. The successful newspaper, like 


must studiously solve the problem 


of public demand and taste, and under modern competitive 
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A QUARTER MILLION STARS 


vertisers, is the fact that he Star successfully satigfies the 
desire; of the younger and more progressive elemerits of the 
Much of The Daily Star’ growth in circulation 
can be attributed to its acceptance in new households estab- 
lished by newly-married couples. 


community. 


250, 


Daily Average for 
6 months ending 
March 31, 1936 


047 


any competitor. 


The people of Toronto and Ontario, it is considered, take 


WS . ° ° . 

\ their newspaper-reading seriously. For this reason, the 
SSS . . . . 

NWN arrival of the daily newspaper, and the reading of it, assumes 


\N of communication with 


\ advertising columns. 


GHG 
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importance in the daily life of the household 
tisers will, therefore, recognize in The Star an unusual means 


Alert adver- 


The ex- 


prospective customers. 


\ pectancy and the welcome accorded each day's copy of 
\ The Star is of untold value to an advertiser who uses its 
N 


But even beyond this, and of still greater interest to ad- 


ability of new types of products. 


EVERY DAY 


before its predominance in circulation, The 
Star has carried many more birth notices than 
There is no need to interpret 
to any manufacturer the extra value of an 
audience of young people because all are alert 
to the desirability of having access to homes 
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where there are new needs as well as an accept- 


It 1s with considerable pride and satisfaction, therefore, 
that the management of The Star is able to offer advertisers 
circulation of this type and in such great quantities at a rate 


so low that The Star’s “milline” 
one paper on the American continent. 


Advertisers in increasing numbers are finding means of 
adjusting schedules to take greater advantage of the most 
outstanding value ever made available to them. 


Are vour advertising plans designed to give maximum 


sales at a minimum of cost? 


rate is only equalled by 
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important task of 


Canada’s First Market Lies Within a Radius of 100 Miles of Toronto 


In this area lives one-fifth of all Canada’s population —two million people — but 
more prosperous than the average Canadian citizen, because they control one-third of 
Canada’s purchasing power. 


A thorough intensive sales job in this area is the most 


anymanufacturer. 
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REPRESENTATIVES: CHAS. H. EDDY CO., INC., New York, Chicago, Boston, Atlanta. 
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cated that it was exceeded by two 


other factors—convenience, which 
1,704 or 28.2 per cent reported as the 
vital consideration, and quality. 


which 1,292 or 21.5 per cent indi- 
cated as the major reason for patro 
nizing certain stores. The price fac. 
tor was quoted by 19.5 per cent, 
while 8 per cent emphasized deliy 
ery as the service which won thei) 
trade. 

This summary varied considerably 
in individual cases. Customers of 
King’s, leading Cincinnati drug store 
chain, established price as the pre 
eminent reason for their patronage, 
53.6 per cent stressing this point. 
while only 30 per cent of the patrons 
of Dow’s, rival chain, indicated that 
price was the determining factor. 

The Post survey also throws light 
on the fortunes of corporate chains 
in the grocery field. They get 52.4 
per cent of the volume in Cincinnati, 
compared with 67.6 per cent in Cleve- 
land, 25.4 per cent in Minneapolis. 
and 25.8 per cent in Milwaukee. 

The dominating considerations 
changed considerably in the case of 
groceries, probably because of the 
greater part the grocery bill plays in 
the family budget. Quality became 
the foremost consideration in the 
case of 23.1 per cent, as against 21.5 
per cent in the buying of drugs. Price 
was ranked second by 21.1 per cent, 
as compared with 19.5 per cent for 
drugs. Convenience was rated as the 
prime factor by 20.8 per cent for 
groceries, against 28.2 per cent for 
drugs. 

Coming down to specific brands, 
the Post found that Chase & Sanborn 
is the leader in the coffee field, with 
15.3 per cent of the total. Maxwell 
House is second, with 11.8 per cent; 
Jewel (Kroger) third, with 11.7 per 
cent, and 8 O’Clock (A&P) fourth, 
with 11.2 per cent. 


Coffee Versus Tea 


Even more significant is the fact 
that only 84.8 per cent of 4,740 homes 
were found to be coffee buyers. Tea 
has an acceptance considerably be- 
yond the opinion of the average per- 
son, being found in 61.6 per cent of 
Cincinnati homes. Lipton’s led the 
field by a large margin, with 38.7 per 
cent of the total. 

Cold cereals were found in 75.2 per 
cent of the homes, Wheaties being 
the most popular, 17.9 per cent, fol- 
lowed by Kellogg’s corn flakes, 15.0 
per cent, and Kellogg’s Rice Kris- 
pies, 9.2 per cent. 

Hot cereals were found in 75.5 per 
cent of homes, Mother’s Oats 
(Quaker) leading with 36.9 per cent. 
followed by Cream of Wheat, 21.8 per 
cent, and Ralston, 10.7 per cent. 

The survey listed the relative popu- 
larity of brands of soaps, salad 
dressings, soups, electric refrigerat- 
ors, radios, and other products. 


Doubleday Changes 


Cc. R. Crowell, general manager otf 
Doubleday, Doran Book Shops, has 
been appointed sales manager of 
Doubleday, Doran & Co., New York 
publishers, effective Oct. 15. He suc- 
ceeds Frank Henry, who will join 
J. B. Lippincott Co., Philadelphia, as 
director of publishing. 


For More Salesto 


CENTRAL 


WESTERN 


BUSINESS MEN 


The newspaper that 
receives thousands of 
inquiries about busi- 
ness problems from 
the 
want to sell. 


executives you 


Chicago Hournal of Commerce 


“The daily business and 
financial newspaper 
of the Central West’ 
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(hy salaam, brothers 


Is there, perchance, a tendency to bow down 


before a big circulation figure just because 
it is big? 


Is there something blinding about a mere 


digit and a string of cyphers in an A.B.C. 
statement? 


We sincerely hope not. For The American 


Home is announcing 1,000,000 circulation as 
of January next. 


We want our million approached with a hearty 
skepticism. What does the figure mean? A 
million pickaninnies? A million Esquimaux? 
A million beachcombers? A million of what? 
We give you the answer gladly.* 


It means a million people who will buy a mag- 
azine that prints nothing except articles about 
home. Home planning, home building, home 


why salaam? 


living, furnishing, improving . . . and last, but 
far from least, home eating. 


It means a million people who will voluntarily 
pay money for a magazine that has never car- 
ried a line of fiction, a single fashion or beauty 
hint, a single morsel of Hollywood gossip. 


It means, in short, a million men and women 
who are primarily and vitally interested in 


~ THERE’S NO PLACE LIKE 


_ America’s No. 1 medium for 


vertisers who se 
Se ta ws ee 


SR. oR e 
at a BS ae a eee 
SSS Rea eee, NS ee ae 


that mainspring of American spending, that 


bulwark of American business—THE HOME. 
* * x 


Now praise Allah, if you want to, for our 
million circulation. 


* A complete factual analysis of The American Home's read- 
ership, based on c Daniel Starch survey, is ready for pres- 
entation to agencies, clients and anyone else interested. If 
you haven't seen it, don’t hesitate to say so. 
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Rebuilding Employe Morale 


Some of the advertising campaigns 
which have been started recently in 
behalf of utilities, railroads, banks and 
other corporations which have taken 
a pounding at the hands of politics 
and the general public in the past 
few years have an objective as im- 
portant as that of increasing public 
good-will and understanding. That 
is the rebuilding of employe morale. 

Top executives responsible for 
policies can fight back when they 
think that their companies are un- 
justly criticized or attacked. But the 
rank and file of employes are in no 
position to answer these criticisms, 
even though they are bound to feel 
them. The man who is working for 
a utility, say, which, right or wrong, 
has fallen in the public esteem, is 
not able to do his best work. He is 
no longer proud of his position, proud 
of his company, and proud of its rep- 
utation for service to the public. 

In starting an advertising cam- 
paign addressed to the world at 
large, a company which has suffered 
loss of good-will should remember 
that its greatest opportunity is to 
re-establish itself in the minds of its 
own employes. Hence the whole plan 
and objective should first be ex- 
plained to the entire organization. 
The policies which are the basis of 
its operations should be defined and 


emphasized, and the employes thus 
made to feel that they are members 
of a team which has but a single 
idea, that of rendering a useful pub- 
lic service in the best possible way. 

Merle Thorpe, brilliant editor of 
Nation’s Business, said in conversa- 
tion the other day that in his opinion 
many current institutional advertis- 
ing campaigns will be profitable to 
their sponsors even if they have no 
result other than that of instilling 
in their employes a spirit of pride in 
their work and in their organiza- 
tions. The gain in morale alone, in 
his opinion, will make all of the 
effort and expense involved a profit- 
able investment to the company. He 
instanced such improvement in the 
spirit of the employes of the Wash- 
ington street railway system on the 
eve of an advertising campaign as to 
bring about an immediate reduction 
in the number of accidents, demon- 
Strating greater alertness and a 
heads-up attitude all around. 

The public relations policies of big 
corporations will continue to have 
first place among their important 
and pressing problems, but it must 
never be forgotten that the opera- 
tions of these companies are in the 
hands of their employes. The latter, 
as well as customers and stockhold- 


ers, need to be kept sold. 


Is Advertising 


Complaints already reported to 
have been registered with the Fed- 
eral Trade Commission at Washing- 
ton under the Robinson-Patman law, 
involving alleged discrimination in 
advertising rates based on variations 
in the cost of various space units, 
are already raising the question as 
to the status of advertising at law. 
Is it a commodity or a service? If 
the latter, it is not affected by the 
new price discrimination law. 

No final legal opinion on this sub- 
ject has been written, but it is likely 
that this and similar litigation will 
bring about an authoritative expres- 
sion which will eliminate uncertainty 
as to the status of advertising. The 
preponderance of expert opinion at 
present is decidedly in favor of its 
position as a service. 

The products which are involved 
in the production and distribution of 
advertising, such as art work, plates 
and type, magazines and newspapers, 
posters, etc., are all commodities, but 
the thing the advertiser buys is an 
intangible service. In its physical 


a Commodity? 


aspects, it is often a by-product, and 
the service involved in preparation 
and distribution is distinctly apart 
from its aspect as a commodity. 

The Federal Trade Commission, in 
dismissing a case involving adver- 
tising some time ago, indicated by 
inference that it regarded advertis- 
ing as outside the commodity field. 
No court of final resort has had an 
opportunity to pass upon the direct 
question, but it is likely that such 
an opportunity will be afforded under 
the legislation which has recently 
been put into effect. 

Inasmuch as giving advertising the 
status of a commodity would subject 
it to a host of regulations which it 
at present avoids, it is to be hoped 
that its present position before the 
law may be maintained. That this 
position will be challenged, however, 
there seems to be little room to 
doubt, and therefore advertising in- 
terests should be prepared to defend 
what is now regarded as a definite 
advantage in the conduct of the busi- 


ness. 
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This interesting suggestion of the city of the future appeared in the Chicago Tribune. 


‘Voice of the Advertiser 


Old Folks at Home 
(Picture on Page 35) 

To the Editor: Have you seen the 
current Ford billboard poster—the 
old couple reading a letter from the 
son who has made good in the big 
city? 

It’s nice that he is doing so well 
that he bought a Ford V-8, but I’m 
afraid the running expenses must be 
keeping him broke—or else why did 
he place two cents on the envelope 
instead of three? 

H. J. HASKIN, 
Arts & Decoration, New York. 
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Political Copy 


To the Editor: The average polit- 
ical advertisement has about as much 
originality as a page from the tele- 
phone book, about as much flavor 
and zest as yesterday’s cold pancakes. 
Yet there is no human activity cap- 
able of arousing more interest, none 
which lends itself more readily to 
smart interpretation and _ presenta- 
tion than a political campaign. 

A political campaign is a selling 
campaign. Why the = advertising 
phase of the political movement has 
not been more productively handled 
is hard to say. Why more intelligent 
use of white space purchased by 
political organizations has not been 
made, is something for advertising 
men and publishers to think about. 

But there are exceptions to the 
rule of dullness in the campaign ad- 
vertisements, and they stand out the 
more prominently because of the 
rule. One such advertisement I have 
just come across in the Topeka Daily 
Capital! 

It said in part: 

“Topeka is to be congratulated— 
NOT because we are opening our 
Democratic headquarters at 720 Kan- 


sas Avenue, but becahse we had so 


much trouble finding office space, in 
a suitable location that could be 
rented. 

“Four years ago, under Republican 
prosperity, we had our choice of a 
number of fine business buildings 
that were vacant. Topeka should be 
proud of the change that has taken 
place during the Roosevelt admin- 
istration.” 

Looking at this copy with a non- 
partisan eye, and only as an adver- 
tising man, one sees here the ele- 
ments of good copy—easy reading, a 
strong local flavor, a direct “me to 
you” appeal—plus a left-handed slap 
on the back for the competitor. 

Political copy can be good copy. 


Victor HAWKINS, 
Lakewood, O. 
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Splash 

To the Editor: ADVERTISING AGE 
recently referred to ‘‘a 12-page splash 
in the December Esquire.” 

What, specifically, does “splash” 
connote in advertising language? 
Does it mean the same as “spread’’? 

I want to call attention to this 
word and will thank vou for a defini- 
tion of it. 

H. E. ZIMMERMAN, 
The Kablegram, 
Mount Morris, III. 
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CBS and Letterpress 

To the Editor: There’s a simple 
explanation for the appearance of our 
Station WBT advertisement in Ap- 
VERTISING AGE which elicited a query 
from a newspaper man as to whether 
one or two impressions were used. 

It was, of course, printed with one 
impression from a regular surprint 
halftone. 

But the artwork was specially pre- 
pared in our own promotion depart- 
ment for this surprint. We selected 


Garamond as an ideal type face for 
the job. And the engraving (although 
it was produced over-night) was 
made by a good engraver. 

Last, but far from least, ADVERTIS- 
ING AGE is to be complimented for 
the excellent job of make-ready and 
press-work which got everything out 
of the delicate halftone there was to 
be gotten out. 

JoHN Fox, 
Production Megr., Sales Pro- 
motion Dept., Columbia 
Broadcasting System. 
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Troubles of Novice 


in Getting Foothold 

To the Editor: I would like to ask 
the question propounded by so many 
in your columns: “How can a new- 
comer obtain a job in the advertis- 
ing business?” 

Call on all the advertising agen- 
cies in your locality? 

Experience has taught me to apply 
my energy and shoe leather to more 
resultant efforts. 

Come three years this October, the 
receptionist at one of this country’s 
largest advertising agencies greeted 
me with a personality and smile rem- 
iniscent of a lemon and quince high- 
ball. In a manner befitting one who 
has just lost her best friend, she told 
me that I could not leave an applica- 
tion. And yet, that company in its 
institutional advertising claims that 
each year they welcome three ut 
knowns to their agency. 

Write a letter of application to all 
the advertising agencies in’ town? 

We may as well dispose of that sug- 
gestion as readily as the advertising 
fraternity disposes of the applications 
mailed to them. 

As far as I can ascertain the only 
business that can and will continue 
to flourish in spite of employing rela 
tives and “I got a drag boys” is the 
movie industry. 

Epwarp J. Ivers, 


4711 N. Lincoln St., 
Chicago. 
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How Broad 
Are The Interests 
Of Farm Women? 


Nearly one-third of all inquiries received by Farm Journal editors 
during the first eight months of this year related to food, enter- 
tainment, child welfare, health and beauty, clubs, fashions and 
household management . . . topics that are featured regularly in 
Farm Journal. On the subjects of handicrafts alone, more than 
17,000 letters were received. 


But the interests of farm women go far beyond that, just as Mrs. 
Lovejoy’s letter indicates. They read Farm Journal from cover to 
cover ... news, politics, editorials, price trends, even technical 
articles on farming, for they are their husbands’ business part- 
ners in every sense of the term. Their interest in these subjects 
has helped to swell this year’s correspondence to a total nearly 
three times greater than last year. 


Women readers look to Farm Journal for guidance. Like their 
husbands, they know that Farm Journal's unique ‘4 Days from 
writer to reader’ service brings them the very latest information 
on those subjects that interest them most. 


These Farm Journal women (1,220,000 families of them) are among 
the nation’s largest buyers of nationally advertised merchandise. 
They shop in towns where all the better known brands are already 
in distribution. They represent a national market which can be 
reached most effectively, with least duplication and at low' cost, 
only through Farm Journal. 
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On Soup Kell C. 
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T MAY be a romantic old relic 
I now, that iron soup kettle. 
Doubtless some mighty fine soup 
came out of it, too. 

But what about the woman who 
stood over the hot stove by the 
hour? She didn’t feel romantic. 
And measured by the price at 
which the finest of fine soup can 
be purchased now, she was work- 
ing for a few pennies a day. 

Today, one of the most easily 
and quickly prepared dishes is soup. 
No wonder that America serves 
something like 1144 million cans of 
it every day. And it costs only 2 
or 3 cents a plate. 

Not one single ingredient that 
went into the old soup kettle was 
better than all the many things 
that enrich a can of soup today. 
The finest tomatoes raised under 
ideal conditions from selected seeds 
and grown under contract by the 
best farmers in their community. 
The choicest vegetables . . . with 
dozens of ingredients in a single can 
of vegetable soup. The prime cuts 
of beef . . . tender chickens . . . the 
best barley ... selected spices. All 


+ 
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prepared under the watchful care 
of experienced chefs . . . for the 
family of the woman who used to 
stand over the stove! 

And we buy more canned soup 
today for the selfsame reason that 
we buy dozens of other good things 
to eat that would have been ex- 
travagant luxuries to an earlier 
generation. Advertising has told 
us about them. 

Advertising has told us how they 
can save time in the kitchen and 
leave more time for leisure. It has 
told us how they can add interest 
to our tables. Advertising has 
tempted our appetites. And as a 
result, the demand has increased, 
prices have come down and the 
American standard of living con- 
tinues on the way up. 

Canned soup has been adver- 
tised in The Saturday Evening 
Post for longer than most of us can 
remember. More than any other 
single publication, the Post has 
been chosen by manufacturers to 
tell the story of new and better 
products to millions of alert, sub- 
stantial “people on the way up.” 
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bd weeks, while full pages will be used 4 = ; 
Canada Radio regularly, supported by heavy dealer a ee d, Johns vonage eg t DIFFERENT ART 
M f, copy. A secondary campaign of/fattop can for beer and ale, has| paul E. Kendall has resigned as 
anu acturers almost equal proportions will fol- 


Make Big Push 


Montreal, Que., Sept. 24.—With ap- 
pointment of F. A. Testrail as adver- 
tising manager, Rogers-Majestic Cor- 
poration, De Forest Crosley, Ltd., 
and associated companies promise 
the heaviest advertising campaign in 
the history of Canadian radio. 

Daily and weekly newspapers will 
be used, the degree of intensity be- 
ing unparalleled, according to Mr. 
Testrail. As many as 20 pages of 
newspaper advertising will appear in 
leading markets during the next six 


low. 

B. A. Testrail, director of sales, 
service and advertising for the com- 
panies, asserted that of the 1,000,000 
radios in the Dominion, at least half 
are obsolete. 

Mr. Testrail said that sales for the 
last three months have run 100 per 
cent above those for 1935, enabling 
the companies to show a net oper- 
ating profit for the first time in 
twelve years. 


Miller Moves 


Harry M. Miller, Inc., Columbus 
agency, has moved to 22 E. Gay St. 


been marked by American Can Co., 
New York, who during the year used 
a radio program over 55 NBC Blue 
network stations, full page color ad- 
vertisements in The American 
Weekly, and black and white inser- 
tions in 156 newspapers. Forty-one 
brewers now use the can. 


Two Appoint Carter 


Carter, Jones & Taylor, South 
Bend, Ind., have been appointed by 
Kitchen Maid Corporation, Andrews, 
Ind., maker of standard unit kit- 
chens. Trade papers, direct mail and 
general magazines will be used. Ra- 
cine Shirt Co., South Bend, has ap- 
pointed the same agency. 


secretary-manager of the National 
Door Manufacturers Association to 
join Johns-Manville Corporation, New 
York, where he will specialize ia 
merchandising building materials to 
farmers. 

Mr. Kendall entered the advertising 
phase of the building materials busi- 
ness when the Southern Pine Associa- 
tion began its national campaign. He 
wrote the first page copy placed by 
the industry in the Saturday Eve- 
ning Post. 


Hotel Retains Wales 


Wales Advertising Agency, New 
York, has been retained by Hotel 
Franconia, North Woodstock, N. H. 


STRONGLY 
CANADIAN 
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j go the little runs, when you 

kneel, when you bend, when 
you stretch. But NOT if you're 
weoring FIT-ALL-TOPS.* 
They're knitted to stre-e-e-tch 
instead of pop. So sheer, 
they're just o ghost of a 
stocking. But they'll out- 
wear poir after pair 
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orgageerne 
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of ordinary hose. 


(They're Mir- 
O-Kleer*) 
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HOSIERY 
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WIiSER——BUY KAYSER 


Type of artwork on which Kayser will 
rely for attention in fall magazine and 
newspaper campaign. 


Brewers Seek 
Divorce from 
Hard Liquors 


Chicago, Sept. 24.—To educate the 
public to differentiate between beer 
and hard liquor in its thinking, ad- 
vertising managers of breweries of 
Chicago and Milwaukee have formed 


Wes 
ess. Mee t the Better Beverage Institute, with 
F offices at 360 N. Michigan Avenue, 
Chicago. 

“Dry interests insist upon confus- 
ing beer with hard liquor,” said E. A. 
Witke, advertising manager of Fox 
Head Waukesha Corporation, Wau- 
kesha, Wis., who called the meeting. 
“Beer, as a beverage, has no more re- 
lationship to hard liquor than it has 
to soft drinks.” 

The educational campaign will be 
waged through state and regional 
brewery organizations. The organ- 
ization committee is comprised of 
Jerome Hasterlik, advertising man- 
ager, Best Brewing Co., Chicago; Hal 
Johnson, advertising manager, Blatz 
Brewing Co., Milwaukee; R. W. 
Turner, advertising manager, United 
States Brewing Co., Chicago; Mr. 
Witke, and James V. Malone, Brewer 
and Malster. 
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This is a sketch of Lorne 
Morgan, Star Weekly car- 
rier boy, typical of the 
great army of boys who 
deliver The Star Weekly 
into Canadian homes from 
the Atlantic to the Pacific. 


The Favorite of Most People in Every 
Province of Canada 


®@ The circulation of the Toronto Star Weekly, 
over 350,000 copies a week, is by many thou- 
sands the largest of any Canadian publication. 
This circulation is not confined to any particu- 
lar area or district. So widespread is its popu- 
larity that it can rightfully claim to be Can- 
ada’s national paper. 


Gets Multnomah 


W. S. Kirkpatrick Advertising 
Service, Portland, Oreg., has been 
named by Hotel Multnomah of Port- 
land. Pacific Coast newspapers and 
— posters in Oregon will be 
used. 


@ Its high standard of Canadian authorship, 
its illustrations by outstanding Canadian art- 
ists; its beautiful rotogravure section; its pages 
of colored comics, satisfy in a big way the de- 
mands of 350,000 Canadian families. 


@ And what the Star Weekly has for the 
reader, it also has for the advertiser. Leader- 
ship in the final analysis means customers for 
advertisers and advertisements in the Star 
Weekly do sales promotional work at an amaz- 
ingly low comparative cost. On 

merit alone the Star Weekly 

should be placed first in the me- 

dia to be used for your fall and 

winter campaign in Canada. 


Representatives: 

Chas. H. Eddy Co., Inc. 

New York Chicago Boston 
J. B. Rathbone—Montreal 
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New Sponsors 


Scheduled for 
Football Games 


Chicago, Sept. 24.—The already- 
imposing array of sponsored foot- 
ball game broadcasts was augmented 
this week with some last-minute ar- 
rivals in the field. 

The seven-game football schedule 
over Station WHB, Kansas City, Mo., 
highlighted by the Kansas-Missouri 


Thanksgiving Day game, will be 
sponsored by General Foods, Inc., 


for Post Toasties, Donald D. Davis, 
WHB president, announced. 

At Peoria, Ill., The Allianee Life 
Insurance Company, will sponsor 
broadcasts of a seven-game _ series 
over Station WMBD. The broadcasts 
will be a combination of the main 
home games of Bradley College and 
Peoria high school games. 


In the East, Atlantic Refining 
Company’s sponsored list has been 
broadened to include a schedule of 
10 games over Station WIBX, Utica, 
N. Y., opening with the Cornell-Al- 
fred game Saturday, Sept. 26. 

WCPO, Cincinnati, will broadcast 
University of Cincinnati and Xavier 
University games on non-conflicting 
dates. 


Science Discovers the 
Thief o Havana © 
Flavor and Taste 


Newspaper campaign now ap- 
pearing for Bering cigars fea- 
tures exclusion of light by a foil 


wrapper. The agency is Gott- 
schaldt-Humphrey, Inc., Atlanta. 


At Columbia, Mo., the entire Uni- 
versity of Missouri home and out- 
state schedule will be sponsored 
over Station KFRU by the Ford Mo- 
tor Company. 

Nine local merchants have banded 


together to sponsor the El Dorado, 
Ark. high school football games over 
station KELD. 


Demarest Heads 


Advertising Post 
Advertising Men’s Post No. 209, 
American Legion, New York, has 
nominated the following slate: 
Commander, James V. Demarest; 
vice-commanders, John J. Hall, Earle 
L. Townsend, George F. Zimmer, W. 
P. Cavanaugh, John A. Barron; 
finance officer, Stephen B. Brigham; 
adjutant, W. Wallace Frazier; chap- 
lain, Frank Peer Beal; sergeant-at- 
arms, Walter T. Leon; and histor- 
ian, William F. Wiese. 


Washington Apple 


Copy Appears Oct. 2 
First copy in the fall campaign for 
Washington State apples will appear 
in newspapers Oct. 2. Trade papers 
will also be used. 
J. Walter Thompson Company is 
the agency for Washington State 
Apples, Inc., Seattle. 


Swiss Diesel Maker 
Appoints U. S. Agency 


Saurer-Diesel Engine Manufactur- 
ing Company, Arbon, Switzerland, 
has appointed United States Adver- 
tising Corporation, New York. 

The company produces diesel en- 
gines for motor trucks. 


A Real | 
erchandising Hook-Up! 


Western Newspaper Union offers opportunities like 
this in 3800 small town weekly newspapers... 
blanketing a mass market of 15,000,000 people! 


ONSUMER COVERAGE is only 


part of the job. 


Of even greater 


believe in 


of confidence. 


him—in 


It assures him that you 


his How 


market. 


Say Life Insurance 
Needs More Promotion . 
to Maintain Position 


Boston, Mass., Sept. 24.—-The re 
cent Republican “attack” on life in- 
surance, as it is viewed in insurance 
circles, may lead to a co-operative 
campaign to place this great institu- 
tion before the public in all of its as- 
pects. <A fervid plea that this be 
done was voiced before the National 
Association of Life Underwriters this 
week by Roger B. Hull, general coun- 
sel and managing director of the or- 
ganization, at its 47th annual con- 
vention at the Hotel Statler. 

“Why should we ask newspapers, 
trade journals and other publications 
to fight our battles?” demanded Mr. 
Hull, “while we sit complacently on 
the sidelines?” 

It remained, however, for a woman, 
Alice E, Roche, manager of the sales 
promotion department, Provident Mu- 
tual Life Insurance Co., Philadelphia, 
to present the problem in terms that 
even the tyro could understand. 


The Real Competition 


“Other insurance companies are 
not our competitors,’ she pointed 
out. “Our competition, rather, lies 
in the world outside of us—in the 
new home, the electric refrigerator, 
the new car, the fur coat, cosmetics, 
recreation—in that myriad of utility 
and luxury appeals which crowd our 
newspapers, our radios, our maga- 
zines, and our mail and which, in 
truly masterful fashion penetrate to 
the heart of instinctive emotions, 
producing action in terms of appreci- 
ation and expenditure. 

“We, too, must join that extrava- 
ganza, that colorful caravan of ad- 
vertising appeal which is passing be- 
fore the eyes of the buying public. 
We, too, must translate our product 
—our service—into terms of emotion 
and desire. In a word, we must dra- 
matize life- insurance.” 

The contest remains one of the 
most efficient tools of the life general 
insurance agent, according to John E. 
Gibbs, general agent of the Penn Mu- 
tual Life Insurance Co., Newark, N. J. 

“How strange,” he commented, 
“that a man of 45, graduated from a 


great university and charged with 
many obligations, will keep just one 
step ahead of the sheriff, deny his 
family its birthright in the form of 
at least an even break with the chil- 
dren of his friends—yet go out and 
bleed and die on the field of honor to 
win a Thanksgiving turkey! 

“How tragic and how intensely hu- 
man! Mayhap our grandmothers were 
right in contending that men are just 
boys in long pants.” 


Color in Contests 


Mr. Gibbs advanced the unique 
thought that the contest which avails 
itself of color will surpass all others 
in results. Said he: 

“This business of ours can be the 
most colorless job in the world. Color 
affects mental attitude and nothing 
will inject color into our business 
lives like a colorful contest. 

“First we use colors themselves— 
red, green, orange, blue, yellow, gold 
—-on our contest board. Secondly, our 
bulletins are on colored paper—dif- 
ferent each time. Thirdly, the use of 
a mimeograph permits amusing and 
pointed sketches in the margins. 
Fourthly, we attempt to introduce 
our contests in a colorful way. The 
R. M. S. Queen Mary vs. S. S. Nor- 
mandie race is an example. 


“The entire agency room was be- 
decked with yacht signal flags. Agent 
‘A’ piped the crews to the meeting as 
a bos’n and the contending captains 
wore uniforms and nautical caps. 
Bells were rung and whistles blown, 
and a similar performance occurred 
each week. The respective logs were 
read, radios interchanged, as well as 
threats and insults. True, the uni- 
forms didn’t fit, and the gear was 
sketchy and inappropriate. We made 
damned fools of ourselves in a thor- 
ough manner and thoroughly enjoyed 
it. And we paid for 216 lives for 
$1,400,000.” 


Moore Opens Agency 

Jerome Moore has established an 
agency in the Hotel Quincy, Quincy, 
Ill. 


importance in any advertising operation 
is the attitude of the dealer toward your 


product. 


This merchandising angle in the small 
where half of 
our total population lives and buys—is 


the weak spot in most campaigns. 


town and rural market 


But it’s a weak spot that Western News- 
paper Union bolsters up—effectively and 


economically. 


Your advertising in small town weekly 
newspapers has double-barreled effective- 
ness. It hits two bulls-eyes. It talks to 
the consumer and at the same time talks 


to the dealer. 


Your advertising in the same medium the 


dealer himself is using is actually a vote 


better to encourage him to push your 


products instead of competitors’? 


It works! We know it works and we’d 


like to prove it. We'd like to show you 
how leading national advertisers have been 
profiting by Western Newspaper Union’s 


unique service for more than 70 years! 


Write for Market Book 
Western Newspaper Union offers you a 
total of 3,800 result-getting weekly news- 
papers (by far the largest circulation in 
the small town and rural field) in one 
complete national unit or in 31 territorial 
units. * Write today for our Market Book 
giving complete coverage and rate infor- 


mation. 


WESTERN NEWSPAPER UNION 


DAVID MAGOWAN 
310 East 45th Street, New York City 


EARL E. SPROUL 
210 South Desplaines Street, Chicago 


The largest circulation in the small town and farm market 


BEYOND THOSE HILLS 
LIES OREGON 


And there —Idaho; and there— Nevada. KPO 
reaches over the mountains and covers the com- 
munities in three additional states—just as 
effectively as it does in northern California. Sells 
them, too! Let us give you the full details of 
KPO’s fine record with local and spot campaigns. 
NBC Pacific Coast Red Network 


KPO SAN FRANCISCO 


Completely programmed by NBC 


50,000 WATTS 
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One dealer sells F/O oi 


| 


@To awaken dealers and salesmen to the opportunity 
rewarding aggressive merchandising this fall, the Williams 
Oil-O-Matic Heating Corporation has launched a compre- 
hensive campaign in the rotogravure sections of 15 metro- 
politan Sunday Newspapers. 


97% coverage, plus flexibility 


@ Commenting on their reasons for picking rotogravure, 
Mr. Frank, the advertising manager, stated, 


"We selected rotogravure because we believe it 
is the most thoroughly read part of the Sunday paper 
and because its ideal flexibility provides 97% cov- 
erage of the 14-state 'Heating Demand'territory." 


$280,000 sales in one city 


@ On the strength of the advertising, continued Mr. Frank, 


"One dealer in Philadelphia sold 410 oil 
burners in 50 days...a total of $280,000 in sales 
--in addition to which must be added the corres- 


ponding increase in business enjoyed by tank and 
fuel oil suppliers." 
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ijburners in 30 days through 


ROTOGRAVURE 


The Recovery Medium 


@ In the heating and building supply in- 
dustry rotogravure has proved itself to 
be the recovery medium. As Mr. Williams, 
president of the Williams Oil-O-Matic 
Burner Corporation said: “America has 
come back. The evidence is on every 
hand.” Today sales that have been 
dammed up for six years are ready to 
flow freely again—and are flowing into 
the factories of those manufacturers who 
are shrewd enough to push their products 
in markets where demand, money and 
dealers are concentrated... the markets 
which rotogravure covers with the thor- 
oughness of a newspaper—and the 


reader interest eye appeal of a magazine! 


HERE isa typical example 
of the rotogravure adver- 
tising through which the 
Williams Oil-O-Matic 
Burner Corporation was 
able ‘to build $280,000 
worth of sales in a single 
city in one month’s time 

.. convincing proof that 


rotogravure is the logical 


WOMEN JOIN 
BASEMENT 


EMEMBER the last bitter win- 
ter. Remember those long months 

of back breaking furnace tending. 
Mutiny now, while there’s time! For 
our part, we're determined to break 
down every obstacle which might pre- 
vent you from having Williams Oil-O- 
Matic, the finest heat in t e world. 
We're offering special terms now, 
with no monthly payments till Octo- 
ber 1st. And wait till you hear for how 
little you can own an Oil-O-Matic. 
Do you know, for example, that mass 
production has reduced prices 50% in 
five years? Think of it! And—more 


"WHY PUT UP WITH WINTER 
FURNACE TENDING WHEN 
OIL-O-MATIC COSTS SO LITTLE ? 


Now everyone can afford 


OIL-O-MATIC! 


Prices reduced 50% in last five years! 
New low running cost. No monthly payments till Oct. 1st! 


news! This new Oil-O-Matic is de- 
signed to burn the low priced fuel oils 
and wring every drop of heat from 
them! What a break for fuel bills! 


Get rid of coal shoveling forever. 
Have clean, noiseless, care-free heat. 
Williams-Oil-O-Matic can be installed 
in your present heating plant in a few 
hours. The Summer plan permits in- 
stallation now under the FHA pro- 
gram. Nothing to pay until Oct. 1, 
1936—low interest—12 to 36 months 
to pay balance. Write or phone us to- 
day for a free heating estimate. 


Williams Oil-O-Matic 
Heating Corp. 
641 N. Michigan Avenue 


or see your local Oil-O-Matic Dealer. 


FREE—Fascinating new booklet 
“HOW TO ADD A ROOM TO YOUR HOME” 


Mail coupon today 


Williams Oil-O-Matic Heating Corp. 

Dept. D-655 Bloomington, Il, 
Please send me your new free booklet, 
**How to add a room to your home.”’ 


answer to stimulating 


new business in one area 


or in many. 


OMAT 


LO ay | SS os oi kos Leeks eeu eoeeeukk aca 
f Tr City State 


LOM NG Also manufacturers of Ice-O-Matic Refrig- 


eration and Air-O-Matic Air Conditioning. 


Williams Oil-O- Matic advertising by Roche, Williams & Cunnyngham 
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@ Just as advertisements printed in newspaper rotogravure sections 
have more reader interest than similar ads printed in black and white, 
so mailing pieces, catalogs, and booklets receive more attention 
when they also are done in rotogravure. Moreover, when printed in 
rotogravure, they are so inexpensive that they can be distributed by 
the million! Plan your next direct by mail series to take advantage 
of this fact. And let our advertising department at 8 South Michigan 


Avenue, Chicago, Illinois, advise you. 


altlon 


Established 1872 ¢ Neenah, Wisconsin 


NEW YORK CHICAGO LOS ANGELES 
122 East 42nd Street 8 South Michigan Avenue 510 West Sixth Street 
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NASH STEPS UP 
APPROPRIATION 
ON NEW MODELS 


Kenosha, Wis., Sept. 25.—A na- 
tional advertising and promotion 
program stepped up 50 per cent from 
last year to put more than a million 
dollars behind the 1937 line of Nash 
and LaFayette automobiles in the 
announcement and post-show selling 
period will be revealed to Nash Mo- 
tors Company distributors and field 
representatives from all parts of the 
United States Monday. Most of the | 
increase will go to new media—radio | 
and outdoor—not used in 1936, with 
some additions in newspapers, which | 
as usual will carry the bulk of Nash 
advertising. 

Details of the program will be pre- 
sented at the second of a three days’ 
convention highlighted by a preview 
of the 1937 Nash and LaFayette cars 
which in the advance “rumor” stages 
created sO much enthusiasm in the 
enlarged dealer organization § that 
Nash production lines started this 
year for the first time with a bank 
of 10,000 “sight unseen” orders. It 
will be the largest such gathering in 
Nash history. Speakers will include 
Frank Babcock, advertising man- 
ager, and representatives of J. Wal- 
ter Thompson Company, Nash adver- 
tising agency. 

Starts with Radio 


Advertising will start Oct. 3 with 
what constitutes an innovation for 
Nash Motors Company-——a coast-to- 
coast radio program starring Vincent 


Lopez and his orchestra, Floyd Gib- | 


bons as master of ceremonies and 
commentator, and guest artists. It 
will be heard over Columbia Broad- 
casting System from 9 to 9:30 EST 
and will present each week names 
from radio’s past as well as outstand- 
ing stars of the present. A preview 
of the program, with the first week’s 
stars, Grete Stueckgold and the “Hap- 
piness Boys,” Jones and Hare, will be 
transmitted to the dealer meeting 
from New York. 

First commercials on the radio 
show will be in the nature of teasers 
since formal announcement of the 
new line is not scheduled until late 
in October. Large space in 1,300 
hewspapers will carry the formal an- 
nouncement copy, with 24-sheet post- 
ers on both the Nash and LaFayette 
cars appearing throughout the coun- 
try simultaneously. 

Special automobile show copy will 
follow the newspaper announcements 
in cities where shows come within 


the next week or ten days, after 
which frequent insertions will make 
up a complete newspaper series 


through the post-show selling season. 

Magazine space will start with 
color spreads in automobile show is- 
sues. Copy, for both media, it is said, 
will be highly competitive, stressing 
the outstanding dominance of the 
lines as well as their size and beauty. 

Supplementing this, an extensive 
“wrray of collateral sales and promo- 
tion material, including a revision of 
the X-ray presentation system which 
‘reated a sensation in the industry 
last year, will be available to dealers. 


Pratt Resigns 
Jolin M. Pratt, publisher and ex- 
a tive vice-president of The Herald- 
Post, Louisville, Ky., has resigned. He 
has filled the post since Feb. 1, 1935. 


ss Bie ee 


Texas. 


Deol in Nemes 
of Car Owners 
Told in Detail 


Albany, N. Y., Sept. 23.—An ex- 
planation of the arrangement under 
which two private agencies, Albany 
Publicity Service, Inc., and Sherlock 
& Arnold, New York City, obtain 
from the Bureau of Motor Vehicles 
of the State of New York lists of 
names of automobile owners and sell 
them was given by Deputy Commis- 
sioner Carroll E. Mealey, after a New 
York weekly had given publicity to 
the matter. 

Mr. Mealey said that the bureau re- 
ceives “several thousand dollars” for 
the information, the two concerns 
paying a wholesale rate for the 
names. Under a law passed in 1934, 
the Motor Vehicle Bureau may charge 
a fee of five cents for each request 
for registration data. 

Albany Publicity Service and Sher- 
lock & Arnold supply the bureau’s 
stenographers with carbon and paper 
and receive duplicate copies. of 
names, 20 on a sheet, for four-fifths 
of one cent a name. Mr. Mealey said 
that this “is the easiest way, obviat- 
ing the necessity of persons poring 
over our records, which are in con- 
stant use, and bringing to the state 
a good fee for the trouble of putting 
in an extra carbon sheet on lists 
which must be typed anyway.” 


Waters Agency Named 
for Beauty Contest 


Welfit Corporation, New York, 
foundation garments, has appointed 
Norman D. Waters and Associates, 
Inc., to direct a promotion based on 
a national beauty contest. 

Preliminaries will be staged in 
conjunction with local moving pic- 
ture theaters, and the national finals 
will be judged by photographs. The 
winner will receive a complete ward- 
robe and the rail-water circle tour 
of the Panama Pacific Line with two 
weeks in Los Angeles. 

Several non-competitive manufac- 
turers have tied in and will award 
additional prizes. 


Joins Friend-Wiener 


Hilda “Joan” Weinberger, origi- 
nator of the column, “Recommended 
by Joan,’ which she has conducted 
in the New York Daily Mirror for 
the past six years, has joined Friend- 
Wiener Advertising Co., New York, 
as an account executive. 
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DUMMI 
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their purpose BUT—IN THE GRAPHIC ARTS 


extra quality, white cement made especially 
for adhering paper. Try it for LAYOUTS « 


e EVERY PAPER-JOINING NEED 
At all dealers 


For Free Sample, Write 


& ASBESTOS CO. 
TRENTON, N. J. 


the type they use is O. K. for 


is for BEST-TEST that clear, clean. 


ES « MASKING « MOUNTING 


New wrinkle in shoe merchandising developed by H. J. Justin & Sons, Fort Worth, 
Albert Evans Advertising Agency is in charge. 


| Kelvinator to Make 


Washing Machines 
Kelvinator Corporation, Detroit, 
has purchased the former plant of 
Buckeye Jack Manufacturing Co., Al- 
liance, O. 
The plant will be remodeled for 
manufacture of washing machines. 


August Billing : 
of 3 Networks | 
Gained 27.6% 


New York, Sept. 24.—Billing of} 
the three major networks for August, 
1936, was $3,777,084, compared with | 
$2,972,460 for August, 1935, a gain of | 
$804,624, or 27.6 per cent. The fig-| 
ures are not strictly comparable, ow-| 
ing to the recent expansion of Mutual | 


Broadcasting System. 


N. B. C.’s Sales Gain | 
National Broadcasting Company | 
had August time sales of $2,422,431, 
compared with $2,021,366 for August, 
1935. The increase is 19.8 per cent. 
The current figure includes $1,553,- 
540 for the Red network, and $868,- 
891 for the Blue. 

Columbia Broadcasting System’s 
August billing was $1,232,588, an in- 
crease of 40 per cent over $879,019 
for August, 1935. CBS has made 
gains for eight consecutive months. 

Mutual Broadcasting System _ re- 
corded a gain of 69 per cent in bill- 
ing for August, 1936. The figure was 
$122,065, compared with $72,075 for 
August, 1935. 


“McCall’s” Adds 
Kitchen and Studios 


McCall’s Magazine, New York, has 
leased the entire 39th floor of 444 
Madison Avenue, and space in the 
Grand Central Palace Building, for 
kitchens and studios. 

At 444 Madison Avenue the maga- 
zine will install three kitchens, a 
laundry, equipment laboratory, and 
offices for food editors. The Grand 
Centrai Palace Building will house a 
home furnishing studio, where rooms 
will be built, decorated and _ fur- 
nished. 


Direct Management 


New Buick Strategy 

Buick Motor Co., Flint, Mich., has 
expanded its field sales organization 
by creation of four new zones, bring- 
ing all areas of the United States un- 
der direct management of the home 
office. 

The new zone offices are in Cleve- 
land, El Paso, Denver and Milwau- 
kee. In addition, a new distributing 
organization has been appointed, 
with headquarters in Boise, Idaho. 


Changes Page Size 


The Tea and Coffee Trade Journal, 
New York, observes its 35th anniver- 
sary by enlarging its page size to 
9x12 inches, and instituting a new 
cover design and new type dress, be- 
ginning with the October issue. 


ARTISTS ® 


A LARGE, EFFICIENT AND 
COM PLETELY EQUIPPED 
PRINTING PLANT 


DAY and NIGHT | 
OPERATION 


Printing and Advertising 
Counsellors 


workmen 


All Departments 


PROPER QUALITY QUICK DELIVERY 
Because of up-to-date 
equipment and best 


Telephone WABASH 3380 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS °®* 
PLANNING 


OUR SERVICES 
TYPESETTING 
(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 
(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 
(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 
(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


Because of automatic 
machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comgs from all parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


PRINTING PRODUCTS CORPORATION 


Polk and La Salle Streets 
Chicago, Illinois 


Established 1888 


ENGRAVERS °® 
PHOTOGRAPHING 


DEPENDABLE PRINTING 
Business Methods and Financial Responsibility the Highest. Inquire of Credit 
| Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


8 I eT ae 


RIGHT PRICE 


Because of superior 
facilities and etficient 


ELECTROTYPERS 


et ee eg 


ae wen 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing 


management 
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HOUSE STOKERS, 
PACKAGED COAL, 
HELP INDUSTRY : 


Bituminous Merchants Discuss: 


New Developments 


Chicago, Sept. 23.—The residential 
stoker has “arrived,” and the wise 
retail coal merchant will use it to 
minimize competition from other 
fuels, R. E. Howe, vice-president of 
Appalachian Coals, Inc., told the 
American Bituminous Coal Merch- 
ants Association here yesterday. 

The stoker is rapidly following the 
same route to popular favor as did 


the electric washer, the radio, and 
the automatic refrigerator, Mr. 
Howe said. 

The merchants’ association held 


its annual convention in conjunction 
with an exposition of stokers and bi- 
tuminous coal, open to the public. 
Thousands viewed new developments 
in stoker coal, packaged cube coal, 
and automatic furnace-tenders. 

The fact that the modern stoker is 
a handsome, intriguing, mechanical 
appliance, plus the fact that long- 
term financing is now available, 
makes a_ perfect merchandising 
proposition, Mr. Howe told the re- 
tailers. About 50 per cent of resi- 
dential, apartment house and small 
commercial stokers are now being 
sold by retail coal merchants, he 
said. 

“The demand for stokers will ex- 
tend further into the lower income 
brackets than we can now foresee,” 
he declared. “The automobile did; 
the stoker will do likewise.” 

Fuel ordinances passed in St. Paul 
and Minneapolis, governing sale and 


| advertising of coal, have been bene- 


| ficial to consumer and to the legiti- 


| mate retailer, W. T. Hopkins, secre- 


| tary of the Twin City Coal Bxchange, 


| told the convention. 


aan exchange, composed of track 
retail coal dealers, fostered 
swell of the ordinances, which re- 
late to appointment and duties of in- 
spectors, weighers of fuel, license 
‘and regulation, advertising, and de- 
livery of fuel within the limits of 
both cities. 

Delivery tickets must show the 
gross, tare, and net weight, the true 
name, size and grade, in addition to 
the trade name, and the name of the 
state or mining district where the 
fuel was mined or manufactured. In 
the sale of a mixture of fuel, the de- 
livery certificate must show the true 
name, amount, size and weight of 
each constituent. 

Every advertisement must contain 
a true statement of the name, origin 
of mining district, and state in which 
it was mined or manufactured. 

George I. Methe, Chicago, president 
of the national association, said that 
the next big objective is development 
of mechanical devices which will 
take ashes from a furnace and de- 
posit them in boxes at the alley. En- 
gineers have been working on this 
problem for some time and a practi- 
cal machine of this nature will be on 
the market within three years, he 
predicted. 


Chicago Is Invaded 


Pocohontas Coal Company, Inc., 
New York, which has _ successfully 
marketed coal cubes in the East for 
two years, opened a factory in Chi- 
cago last week, to supply retailers in 
the Chicago metropolitan area. The 
company’s advertising plans include 
newspapers, window displays and 
circulars, 

In various cities, retailers of cubes 
have capitalized on the cleanliness 
of the packaged product by delivery 
of the coal in white panel trucks, 
driven by men in white uniforms. In 
addition, manufacturers of packaged 


TROPHIES FOR KELVINATOR SALESMEN 


Some of the cups distributed by Kelvinator stars on ten-day Havana cruise 


which began Sept. 21. 


coal feature easy handling and high 
concentration of heat units. 

Coal cubes are made by introduc- 
ing slack or screenings into com- 
pression machines, after delivery 
from the mines. In the hopper, slack 
is mixed with water and a binder, 
after which the mixture is let down 
into the dies which form cubes un- 
der a pressure of 100,000 pounds. 

Movies Aid Sales 

White Oak Coal Company, Mt. 
Hope, W. Va., which operates in five 
states in the Middle West, has 
started production of White Oak 
packaged coal. 

Bell & Zoller Company, Chicago, 
has started manufacture of stoker 
coal, under the name, “Ziegler Super 
_ 

The company recently completed a 
$10,000 motion picture of the produc- 
tion of its various types of coal, in 
cluding stoker coal. C. R. Smith, ad- 
vertising manager, said that dealer- 


arranged showings before prospec- 
tive customers and civic clubs have 
produced “amazing” sales results. 

In the exposition showing of the 
film, the screen was mounted in a 
recessed “cut-out” section of a large 
photographic mural, depicting a wall 
of coal. Various shots of mine in- 
teriors, when flashed on the screen, 
blended strikingly with the mural. 

Introduction of “identification” 
tickets, hundreds of which are mixed 
with each delivery of Olga stoker 
coal, has proven an effective means 
of advertising the product, and of 
guarding against substitution, Syl 
L. Hartlaub, Chicago, district man- 
ager of Carter Coal Company, New 
York, said. 

The tickets, about the size of a 
five-cent piece, are stamped ‘Certi- 
fied genuine Olga stoker coal.” 

The Chicago Journal of Commerce 
issued a special section covering the 
coal convention and exhibits. 


Col. Glenmore 
Comes to Life 
in New Movie 


(Picture on Page 35) 


Louisville, Ky., Sept. 24.—Glen- 
more Distilleries is bringing Colone] 
Glenmore, its famous trade-mark, to 
life, in a new sound picture, “The 
Spirit of Old Kentucky.” 

No make-up, grease paint, false 
whiskers or costumes were neces. 
sary in portraying Colonel Glenmore, 
for Col. Tom Watkins, who has spent 
44 years in Government service as 
an inspector of distilleries, is the 
living image of the other colonel. 
Col. Watkins dressed for his leading 
role in the film by putting on his 
hat. 

The new movie is a conducted trip 
tour through the Glenmore Distil- 
leries, showing the processes by 
which the company has produced 
fine whiskies since 1901. It will have 
its premier in Owensboro, Ky., in the 
immediate future, and thereafter will 
be made available to the trade. 

Glenmore  Distilleries and _ its 
agency, Reincke, Ellis, Younggreen 
& Finn, disagreed with the sages 
who opine that Hollywood produces 
all of the good commercial, as well 
as dramatic films. The Glenmore 
movie was made in the environs of 
Chicago by Atlas Educational Film 
Co., Al Salisbury, Glenmore account 
executive, being in charge. 


Rothmann Moves 


Stuart Rothmann, formerly with 
Hurst & McDonald and Lord & 


Thomas, Chicago, has joined the copy | 


and contact department of Ford, 
Browne & Mathews, Chicago. 


Fights Car Radios 


Judge John H. Wilson of Butler, 
Pa., has announced his intention to 
sponsor a bill in the next state legis- 
lature prohibiting radios in automo- 
biles in the interest of safety. 


ADVERTISERS HIT OIL, TOO! 


MICHIGANS | 
OTHER 
DETROIT # 


Oil Adds Millions of Sellers to 
Michigan Income Every Year 


Automobiles and oil have always gone together, but Michigan never cashed on 


both until recently. Today, oil and gasoline add millions of dollars annually to Michi: 
gan’s already large income. 


Newspaper advertisers who want to reach this prosperous Michigan market, use} 
Booth Newspapers. Experience has taught them that there is no alternative. There is} 
no substitute for Booth coverage. To reach the eight key cities of Michigan, outside of 
Detroit, you must use Booth Newspapers. 


Ask for valuable marketing data pertaining to your product. 


In Ann Arbor, IT’S The News 


More copies of the Ann Arbor News are sold daily than there are families in the city. 75% of all fami: 
lies within a 20-mile radius are subscribers. 


A. B. C. - 10,967 


._New York City 
_...Chicago, IIL. 


ox GRAND RAPIDS PRESS + THE FLINT JOURNAL « THE SAGINAW pay NEWS « ie KALAMAZOO GAZETTE _ 


_ JACKSON CITIZEN PATRIOT + THE BAY CITY TIMES « THE MUSKEGON CHRONICLE « THE ANN ARBOR DAILY NEWS © : 
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All records broken-and the 
second issue is now equalling the first?! 


HEN we printed 100,000 copies of the 

first issue of The New York Woman, 
we thought it would be more than enough. 
Now we know it wasn’t. 

Just 24 hours after the magazine appeared 
on the newsstands, we were sold out entirely — 
didn’t even have enough copies left to fill the 
demand for subscriptions. We tried to get back 
a few copies from the newsstands, but they 
were sold out, too—and yelling for more. 

Interborough News Company says: “Your 
newsstand sales broke all records for first issues 
set by any magazine selling for 5¢ or more.” 

In our newspaper advertising, we featured a 
special introductory “Call Western Union” 
offer of 17 issues for $1, the first issue to be 
delivered by messenger C.O.D. Western Union 
says: “The number of calls that came in topped 
the record for any given week of every maga- 
zine that has ever used our subscription service.” 

A subscription blank was bound into all 
newsstand copies with a Sawdon return enve- 
lope. Sawdon says: “Your returns on these 
envelopes have beaten all records set by any 
magazine for a given issue’”— another positive 


proof that women who read the first issue liked 


NEW YORK WOMA 


SELLS THE BUYING HALF 
OF THE WORLD’S RICHEST MARKET 


it well enough to become subscribers. 

Now the second issue is matching the record 
of the first. A flying check-up less than 36 hours 
after its newsstand appearance found the sec- 
ond issue already 80 to 85% sold out—proof 
that women who bought the first issue liked it, 
and bought the second. 

We can’t help being proud of the way things 
are going. Now we have real evidence for ad- 
vertisers that the women of New York are 
taking our magazine into their hearts and 


homes— reading it, liking it, shopping it. 


We honestly believe we’re going to town. 


Are you going with us? 


Published every Wednesday for the 
Women of Metropolitan New York. 15¢ a copy 
at newsstands. 1] East 36th Street, LExington 
2-672). New England representative: Arthur F. 
Chapin, 734 Little Building, Boston, Mass. 
Western representative: Rawlins and Hunt, 
333 North Michigan Avenue, Chicago, III. 
Coast representative: Edward S. Townsend 


Company, Russ Building, San Francisco, Cal. 


Southern representative: Walter W. Meeks, 
Atlanta, Ga. 
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MEDIA RECORDS 
WILL MEASURE 
TRADE PAPERS 


Project of Continental Agency 
Network Dropped 


(Picture on Page 35) 
Chicago, Sept. 21.—Plans 


tablishment of a business publication | 


lineage analysis were held in abey- 
ance by the Continental Agency Net- 
work in convention here yesterday 
when it was reported that Media Rec- 
ords, Inc., will start a similar service 
in March. 

The service will be patterned after 
the measurement of newspaper ad- 
vertising, in which Media Records 
has long specialized. It is understood 
that several large business publish- 
ers will underwrite the new project. 

Eleven Agencies Attend 
eleven 


Representatives of the 


for es- 


| basis 


| 


' 


tendance at the third annual conven- 
tion at Medinah Athletic Club. John 
Falkner Arndt & Co., Inc., Philadel- 
phia, was re-named headquarters 
agency for the network for three 
years, with Mr. Arndt elected presi- 
dent for this term. 

Closed sessions were devoted to dis- 


cussions of inter-agency co-operation, | 


research, and improvement of in- 
ternal operations of the member 
agencies. Addresses were given by 
A. C. Nielsen, Chicago market anal- 
yst, and E. M. Stults, of Evans & 
Stults, advertising layout. 

Interchange of service on a 
among the agencies also 
discussed. 


fee 
was 


Members of Network 


The network, designed to give lo- 
cal advertisers marketing, mer- 
chandising, and advertising service 
in key marketing centers through- 
out the country, comprises the fol- 
lowing agencies: 

Dan B. Miner Co., Los Angeles; 
Scott-Telander, Inc., Milwaukee; The 
Fensholt Co., Chicago; La Porte & 
Austin, Inc., New York; Walker & 
Downing, Pittsburgh; WLarchar-Hor- 
ton Co., Providence; Hughes Wolff 
& Co.. Rochester; Brewer-Weeks Co., 
San Francisco; Daken Advertising 


Co., Seattle, and Anfenger Advertis- 


agencies in the network were in at-| ing Agency, St. Louis. 


Ce rn pe eee 


OST advertisers who've ever really 
tried “spots” realize that in no other 
way can you get quite the same effective- 


ness and economy in radio. 


By “spots” we don't necessarily mean 50 
or 100-word announcements—though we 
can name some companies that have be- 
come big shots with little spots. 


Buying a network is sometimes like buy- 
ing a “deal” in merchandise—a few ar- 


Gorham Speaker 
on Silverware 


Booked Solid 


Providence, R. I., Sept. 24.—Use 
of a talented and personable young 
woman to talk before women’s clubs 
in behalf of its new King Edward 
and other patterns of silverware has 
yielded surprising results for the 
Gorham Company, of this city, and 


|directed attention to the huge pro- 


portions of the luncheon club indus- 
try. 

Gorham engaged the services of 
Alberta Brenner somewhat  diffi- 
dently, feeling dubious as to the de- 
mand for services of a speaker of 
this kind. Doubt quickly turned into 
enthusiasm, for Miss Brenner has 
been booked solid for 1936 and 1937 
by formal and informal organizations 
of society, professional and business 
women in all parts of the country. 

Miss Brenner works through local 
jewelers, who apprise local women 
of her coming and make engage- 
ments for her. She discusses the 
history of silver, its proper use and 
appreciation of its beauty in a 90- 
minute talk. 


There are innumerable women’s 


|}organizations in the country with 


ticles that you really need, plus a few ar- 
ticles that you don’t want—all at a “bar- 
gain price” that’s higher than you'd pay 


for the needed articles alone. 


razor blades, 
remedy? All 
you do want! 


But when you buy spots—well, we see 
you re way ahead of us! 


Shall we wrap you up a nice assortment of 


shoe buttons and asthma 
right, then — tell us what 


FREE & SLEININGER, INC. 


Radio Station Representatives 


JAMES L. FREE, Pres.-Treas: 


NEW YORK 


CHICAGO 


DETROIT 


SAN FRANCISCO 


H. PRESTON PETERS, VF. P.-Sec. 


LOS ANGELES 


WHO. . . . Des Moines 
WGR-WKBW. . . Buffalo 
WHK .. . . Cleveland 
KMBC . . . Kansas City 


WAVE . . . . Louisville 
WTCN . Minneapolis-St. Paul 
KOIL . . . « « Omaha 


KSD . . . . « St. Louis 
KFWB .. . . Los Angeles 
KOIN-KALE. . . Portland 
KOL ... . « Seattle 


STILL IN KEGS 


While F. & M. Schaeffer Brewing Co., 

Brooklyn, is introducing beer in cans, it 

preserved the general appearance of 
‘the traditional keg. 


slim treasuries which are unable to 
meet the fees of $25 and up de- 
manded by professional speakers. 
Hence anyone who can provide a 
reasonable amount of entertainment 
or instruction is assured an audience 
every day in the week, Gorham has 
found. 


Edwards Home-Mobile 


Starts Production 
Home-mobile division has been es- 
tablished by Edwards Iron Works, 
South Bend, Ind., to manufacture 
house-trailers. 

Carter, Jones and Taylor, South 
Bend, have been appointed for a cam- 
paign in automotive trade papers 
and farm publications. Newspapers, 
magazines and radio will be used 
after Jan. 1. 


Bergman Joins Reiss 


Jack Bergman, formerly of the 
Foreign Advertising and _ Service 
Bureau, has joined Reiss Advertising, 
Inc., New York, as production man- 
ager. 


Townsend Plan 
to Use Air on 
National Scale 


oF - 


Chicago, Sept. .25.—-As the fore. 
runner of the first nation-wide paiq 
network program for the Townsenq 
plan, Dr. Francis E. Townsend to 
night starts a series of persona 
broadcasts over Station WENR, Chj 
cago. 

The program marks first use of , 
major station for presentation of th, 
plan, it was said, complementing th; 
organization’s publication, Nationa 


Townsend Weekly. The curren 
WENR series will comprise fou 
broadcasts. Dwight Bunnell, Town 


send plan radio director, arranged 
the program with the 
Serviss Co., Chicago, handling time 
placement. 

The full outline of the nationa| 
program will be completed within a 
month, Robert W. Serviss said 
Broadcasts will be confined to ex. 


es ny 
. a Ae ae 


Connover ; 


position of the Townsend plan, and | 


will not deal with the current polit 
ical campaign. 


Graham-Paige Begins 
1937 Production 


Graham-Paige Motors Corporation, 
Detroit, has begun production of 1937 
model cars, Joseph B. Graham, presi- 
dent, announced. 
will be made when the distributor 
organization has been stocked. 

Initial production schedules 


series Graham cars to be powered 
with supercharged motors, compar- 


ing with a proportion of 28.5 per | 


cent for 1936. 


Continental Can Signs 
Contract with Campbell 


Continental Can Co., New York, 
has signed a new contract with 
Campbell Soup Co., Camden, N. J., to 
manufacture all Campbell’s tin can 
needs in the United States. 

Campbell is the largest single user 
of containers in the world. Conti- 
nental has supplied Campbell since 
1909. 


telephone. 


power. 


Circular Keystone. 


your message. 


Why? Because it 
industry's 


field; 
messages you send 


Circular Keystone! 
this concentrated medium. 


uy) 


23s¥ West 39th Street 


on BELL concentrated on developing the 
People took his 
called it a toy—but Bell made the telephone a world 


You can build national power and prestige for your 
business by concentrating your advertising in Jewelers’ 
This magazine covers the jewelry 
buying trade like the telephone covers the country. It 
brings the jewelry buyers of America within reach of 


controls 
purchasing power—the 
gives you an A.B.C. paid circulation in the jewelry 
one that is “sterling fine.” 
hook-up—and be consistent with the country-wide sales 
through 
Concentrate 


The 
JEWELERS’ CIRCULAR 
KEYSTONE 


A CHILTON PUBLICATION 


invention lightly — they 


925/1000 
only 


of the jewelry 
magazine that 


Make this national 


the pages 
your 


of Jewelers’ 
advertising in 


, 


New York City, N. Y. 


at A RI er 


Public showings [ 


call @ 
for approximately one-half of all 1937 | 
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“ll They’ve taken 


BY 
at 


tion — d /] k 33 
ue) —- your doll, IT know... 
presi. 
wings = James Whitcomb Riley 
butor | 
call ‘a 
11937 ni 
et e Has someone taken your prima donna? 
> Per & Have you spent hundreds of thousands of 

| dollars on the build-up of a star for your 
bell ’ radio program ... and seen him lured away 
= Ee by still more money in another man’s hand? 
with 
J., to Oe Is your heart broken by the Injustice Of 
n can 

It All? 
Pp user : : . 
Conti- No use weeping over spilt coffee. No 
since 

use, either, in letting it happen again. 

a Forget show business, and get back into 
en 


— | advertising! Radio stars can be lifted or 
may burn out. Your carefully planned, 
tested, fool-proof sales message in a good 
newspaper is yours and yours only! Build- 
ing sales for you. Creating demand for your 
products. Displaying the package. In cities 


where dealers stock it. Among people who 


can afford to buy it. Permitting those pic- 
tures which are still worth more than a 
thousand words. 

Your newspaper copy theme talks about 
you with no over-tones of the last firm it 
worked for. 

There’s a lot of glamour in show business. 
A lot of headaches, too. The safe, sure way 
of creating an enduring market for your 
product—rather than for a star who may be 
someone’s else tomorrow—is thru the sound 

} salesmanship of newspaper advertising. 


The Washington Post gives you, day in and 


80 Leet bk 


day out, an audience? of certain size and high 


average power in the best sales market in 


\merica! 


HTL She Washington Post 


| WASHINGTON’S HOME NEWSPAPER 
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New Index to 
Reveal Volume 
in Small Towns 


Washington, D. C., Sept. 24.— 
Through the co-operation of Chicago 
Mail Order Company, Montgomery, 
Ward & Co., Sears, Roebuck & Co., 
and J. C. Penney Company, the De- 
partment of Commerce will compile 
and issue monthly an index showing 
the trend of general merchandise 
sales in small towns and rural areas 
for the four main geographical re- 
gions of the country. It is possible 
that the index will be supplemented 
later with figures from independent 
rural stores. 


The new index includes only mail 
order business, sales by the mail or- 
der houses’ local stores being ex- 
cluded because they represent tco 
large a volume of urban trade. Pen- 
ney’s figures are included because a 
considerable portion of their busi- 
ness in towns exceeding 10,000 popu- 
lation comes from the _ outlying 
country. 

The total sales of the four com- 
panies aggregated about $392,000,000 
in 1933, and represented about one- 
fifth of all general merchandise sales 
in places of less than 30,000 popula- 


tion, as shown by the 1933 Census. 

According to the new index, the 
drought has not as yet been reflected 
to any important extent in the fig- 
ures. It may affect sales in some 
areas, but the marked rise in prices 
of farm products will be an off- 
setting influence for the country as 
a whole. 

Rural sales continued to record 
substantial gains during the current 
year. Total sales for the first half 
were about 11 per cent in excess of 
1935. The greatest relative increase 
for the six-month period was record- 
ed in the Far West, which showed 
a gain of 18 per cent, and the small- 
est was in the Middle West, where 
sales increased about 8 per cent. 


Wierengo Expands 


John L. Wierengo & Staff, Inc., 
Grand Rapids, Mich., agency, has 
moved to larger quarters in the 
Grand Rapids Trust Bldg. New ac- 
count executives are Marvin C. Lin- 
deman, Maurice R. Quick, Lee L. 
Turney and William Peterson. Har- 
old F. Driscoll is new production 
manager. 


ATF Library Moves 


The typographic library and mu- 
seum of American Type Founders, 
Inc., Elizabeth, N. J., has been moved 
from Jersey City to Columbia Uni- 
versity, New York. 


Urges Jewelers 
to ‘Cash In’ on 
Luxury Revival 


Chicago, Sept. 23.—A plea for ex- 
tensive advertising by jewelers, with 
the “luxury field” making a strong 
come-back, was voiced here by Wil- 
liam Gibson, president of the Na- 
tional Association of Credit Jewelers 
at the annual convention which 
ended today at the Sherman Hotel. 

Thus far, it was revealed, the 
trade has contented itself with a 
publicity program launched a year 
ago under direction of Mrs. June 
Hamilton Rhodes, of New York. 
Members of the National Retail 
Jewelers Association contributed 
$32,000 to this campaign, consisting 
of general news releases and tie-ups 
with national advertisers, whom they 
ask to include illustrations of jew- 
elry in artwork. 


Spurr with Magazines 

Ted Spurr has been appointed ad- 
vertising manager of Young America 
and Sports Illustrated &€ The Ameri- 
can Golfer, New York. He recently 
was business manager of American 
Ski Annual, and was with the New 
York World-Telegram. 


SECURITY 


VS. SUSPICION 


It may be comforting to suspect that the money you invest in 
industrial advertising space will return to you....in prestige, awakened 
prospects and business. But it is a great deal more profitable to know 
....to have full security in advance of expenditure that your advertis- 
ing dollars will do their duty....It is to give you that security of knowl- 
edge that the Controlled Circulation Audit was organized; to resolve 
suspicions about controlled circulations and substitute FACT — by 
backing such circulations with a regular, responsible audit. C.C.A. is 
an independent organization to audit controlled circulations and to 
do nothing else. The purpose of this advertisement is to tell you that 
controlled circulation need no longer be purchased on either hope or 
promise. Publishers of the media listed below can show you C. C. A. 


audit reports for their circulations. 


C.C.A. insignia on their mast- 


heads, rate cards and above their listings in Standard Rate and Data 
Service should be your guide to known value. 


This Advertisement is Sponsored and Paid for by the following C. C. A. Publications 


AGRICULTURAL 
LEADERS DIGEST 

AIR CONDITIONING 
Combined with OIL HEAT 

BETTER ROADS 

COMPRESSED AIR 
MAGAZINE 

DRAPERY PROFITS 

DRUG TOPICS 

EARTH MOVER 

ELECTRICAL DEALER 

ELECTRIC LIGHT & 
POWER 

EXCAVATING ENGINEER 

FLEET OWNER 

GOLFDOM 

GRAPHIC ARTS 
MONTHLY 

HOSPITAL TOPICS & 
BUYER 


INDUSTRIAL 
EQUIPMENT NEWS 
INDUSTRIAL POWER 
INDUSTRY & WELDING 
JOBBER TOPICS 
LIQUOR STORE & 
DISPENSER 
LUBRICATION & 
MAINTENANCE 
MACHINE DESIGN 
MACRAE’S BLUE BOOK 
MEAT 
MEDICAL ECONOMICS 
METAL CLEANING & 
FINISHING 
MILL & FACTORY | 
MODERN MACHINE 
SHOP 
MODERN PLASTICS 


NATIONAL JEWELER 
ORAL HYGIENE 
POULTRY SUPPLY 
DEALER 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 
RAND McNALLY 
BANKERS MONTHLY 
RUG PROFITS 
SHOE STYLE DIGEST 
SODA FOUNTAIN 
SUPER SERVICE 
STATION 
SYNDICATE STORE 
MERCHANDISER 
TIRES 
WOOD PRODUCTS 


BUSINESS RISE 
DUE EITHER WAY 
ELECTION GOES 


Economist Outlines Boom Fact- 


ors fo Agate Club 


Chicago, Sept. 22.— Substantial 
economic factors point to continued 
business improvement regardless of 
whether Alf M. Landon or Franklin 
D. Roosevelt occupies the Presiden- 
tial chair during the next four years. 
This forecast was presented to the 
Agate Club here yesterday by Prof. 
R. E. D. Gideonse, University of Chi- 
cago economist, at the opening fall 
luncheon of the magazine men at the 
University Club. 
Discussing “What of 
After Election?” Prof. 
stressed two factors: 


Business 
Gideonse 


Budget Balancing Due 


1. The national budget will be bal- 
anced next year, with public works 
already showing a marked drop. 

2. Business, independently, has 
moved forward on a sound basis, in- 
dicating that governmental factors 
will have little effect in either re- 
tarding or stimulating progress. 

“We are in a boom era, now,” de- 
clared Prof. Gideon, “whether we 
recognize it or not. The records and 
platforms of the administration can- 
didate and the Republican contender 
are curiously alike in major points. 
Sound progress is indicated under 
either’s administration.” 


The current corporate surplus tax 
will not redound to the disadvantage 
of business, Prof. Gideonse said. Di- 
minution of business surplus will 
make commercial institutions react 
more rapidly to changing business 
conditions and remove the possibility 
of an artificially sustained prosperity. 

Two important factors in the im- 
mediate background of business, ac- 
cording to Prof. Gideonse, point to 
seund business improvement. 

Food indices over the past year have 
remained almost constant around 82, 


—___ 


Santa Claus Barred 
from Distillery Copy 


Harrisburg, Pa., Sept. 25.— 
The Pennsylvania Liquor Con. 
trol Board has asked distillers 
not to depict Santa Claus, nor 
use his name in liquor copy 
during the Christmas season, 
The Board based its ruling on 
the fact that “the patron saint 
since time immemorial has 
been associated with children.” 


which is under the average cost of a 
year ago and indicative that the era 
of “forced” prices and artificial busi. 
ness stimulation has ended. 


Artificial Prices Disappearing 


Public works in the past year has 
gone below the 1928-29 figure and in 
the state of Texas, for example, a 
shortage of skilled labor has caused 7 
the state to decline further public J 
works aid. 5 

The greatest single point of devel. § 
opment needed at the current time is 7 
foreign trade, Prof. Gideonse said. © 
Foreign trade is the only phase of @ 


business that has failed to show re 7 


vival. 

While Republican guns have been 
aimed at alleged impoverishment of 
farmers through importation of for. 
eign products, Prof. Gideonse said 
the need of foreign trade stimula. | 
tion has become so apparent that | 
definite steps are probable, beyond 
the reciprocal trade agreements, to 
restore foreign markets, regardless 
of the presidential selection. 


Garahan Advanced 


S. J. Garahan has been appointed 
manager of sales for the cable sec- § 
tion of General Electric Co., Schenec- 7 
tady, N. Y., succeeding R. G. Bellezza, 7 
who has become vice-president and 
manager of sales for Locke Insulator ~ 
Corporation, Baltimore, Md. Mr. Gar- 
ahan has been with General Electric 
since 1904. 


Arsneault In New Work) 


Lewis H. Arsneault, formerly as- 
sistant advertising manager of 
Springfield, Mass., Newspapers, has 


been appointed director and business | J 


manager of Western Massachusetts 7 
Package Stores Association, Inc., 7 
Springfield. 


MOLDED TO THE MARKET 


Da. ui 


ah ees 


es a aes 


St Er ot etna 


WTA 


In northern Ohio, the aireas of WTAM fit the 
concentration of purchasing power just like a 
mold. It’s the only high power, clear channel 
station that covers the entire Cleveland 
Chamber of Commerce trading area. Direct 
your campaign to the audience of 1,017,000 
NBC radio families—and—the die is cast! 


50,000 WATTS 


NBC Red Network 


CLEVELAND 
Completely programmed by NBC 
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Girls Lag in 
This Business, 
Stedman Says 


Milwaukee, Wis., Sept. 19.—"*You 
gals ain’t done nothing yet” was the 
accusation made by Gerald E. Sted- 
man at the luncheon opening the 
third annual Inter-City Conference of 
Women’s Advertising Clubs here to- 
day. Mr. Stedman, vice-president in 
charge of marketing of The Cramer- 
Krasselt Company, Milwaukee 
agency, quoted figures showing that 
only one-half of 1 per cent of women 
in advertising are rea] factors. 

“You have everything but faith in 
yourselves,” Mr, Stedman declared. 
“The great weakness of women in 
the advertising field is that they con- 
sider fractions rather than totality. 
Their copy is brilliant, but they fail 
to consider the broad marketing 
problem behind the effort. 

“Men cannot begin to fathom femi- 
nine psychology, and yet in such 
lines as household appliances most 
of the copy and all of the personal 
selling is done by men.” 

There never has been so great an 
opportunity for women to _ utilize 
their understanding of the psychology 
which governs the nation’s pocket- 
book and is at the bottom of almost 
everything that happens in retail- 
ing, he said. 


Need New Viewpoint 


There are too many has-beens in 
the advertising field, Mr. Stedman 
told the conference. It is his opin- 
ion that there is too much archaic 
thinking, too much allegiance to 
traditional methods. 

“The successful company today 
must produce the customer as well 
as the goods; redesign its product 
to fit the customer’s desire; make 
investments in men as well as in 
machines; do a job of proof selling; 


make its advertising effective with- 


out matching dollars with its compe- 


SAY IT 


U> Rapid's Giant 
Print blow-ups of 
anything written, 
printed or drawn to 
put new sales punch 
into window cards, 
store and booth trim, 
class instruction 
charts, court exhibits, 
sales presentations. 
. . . SIZE DOMI- 
NATES! Say it BIG 


with Giant Prints and 
WIN! 


GIANT PRINTS 
ee STATS ee 


RAPID 


COPY SERVICE CO. 


§ BRANCHES: NEW YORK, 4iS Lexing- 

ton, 444 Madison, VAnderbilt 3 - 3680 

CLEVELAND, Ninth — Chester Bldg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


titor; and effect greater sales volume 
at lower selling cost,” he said. 

“We are on the upswing of world 
recovery,” he declared. “The next 
five years will be fat ones for those 
who are prepared for adjustment to 
new plans and organized for inten- 
sive effort. 

“Business is going to demand 
great things of women,” he said. 
“Forget your husbands, if you have 
them. Make yours a 24-hour job, 
and you will win the recognition and 
remuneration you deserve.” 


Gets Stackbin Account 


Stackbin Corporation, Providence, 
R. LIL. steel-racks and bins, has ap- 
pointed Larchar-Horton Co., Provi- 
dence. Machinery papers and direct 
mail will be used. 


Post Installs 


Chicago Post No. 170, American 
Legion, installed new officers at its 
opening fall meeting at the Tavern 
Club, Chicago, Sept. 21. George B. 
Bassler, Rhodes & Leisenring Co., 
representatives, is the new comman- 
der. 


Witt Resigns 
Harry W. Witt, for the last three 
years with Don Lee Broadcasting 
System as manager of KGB, San 
Diego, and sales manager of KHJ, 
Los Angeles, has resigned, effective 
Sept. 30. 


To Advertise Mattress 


Spring-Air Mattress Co., Holland, 
Mich., will launch a fall campaign in 


magazines. 


Retailers’ Use 
of Rotogravure 


Up 63 Per Cent 


Chicago, Sept. 24.—Though na- 
tional rotogravure lineage continued 
to register substantial gains in Aug- 
ust, 1936, over 1935, retailers’ use of 
rotogravure was the feature of the 
month. Kimberly-Clark Corporation 
reported that retail rotogravure line- 
age in August, 1936, amounted to 
308,496, compared with 189,029 for 
August, 1935, a gain of 119,467 lines, 
or 63.2 per cent. 

National rotogravure lineage 
gained 111,651, or 46.4 per cent over 


the 240,606 used in August, 1935. 

The total for the month was 860,- 
753 lines, a gain of 231,118 lines or 
50.3 per cent over the total of 429,- 
635 run in August, 1935. Of the cur- 
rent total, 587,680 was monotone and 
73,073 color roto. 


Joins Ravett Agency 
M. J. Cappiello has joined Ravett 
Advertising Agency, New York, as ac- 
count executive. He was formerly 
with Metropolitan Advertising Com- 
pany, and W. H. H. Hull & Co.. New 
York. 


To Aid Hoover 


Tested Selling, Inc., New York, has 
been appointed to develop a new sales 
talk for The Hoover Co., Chicago, for 
its door-to-door selling. 
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ELECTRIC 


REFRIGERATION NEWS 


Esrasusneo 1996 Meweee Avorr Bussay of Cacuianone Memsen Assocuten Bumwese Pareas. 


Vou. 19, No. 2, SeRiaL Ne 890 
Issvep Every EDNESDAY 
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Gain in Industry 
Employment Is 


George Taubeneck for the 1996 World 
‘The Hague, Holiend. 
te one-fourth the size of the original draft. 


13, 15, and 17, 


@lectate sefrigerators, and the various 


THE NEWSPAPER OF THE INDUSTRY 


Features of the Tenth Anniversary Number 


1. “Development of the American Household Electric 
eration Industry.” Pages 4, 6, 8, 10, 12, 14, and 16. 
Complete text of the original draft of the paper prepared by Editor 
Congress of Refrigeration at 
‘The paper presented to the Congress had to be ewt 


2. “Volume Selling at Low Marginal Prices Is Basis of 
it Stores’ 10 Years in Refrigeration.” Pages 11, 


‘The story of the part department stores have played im merchandising 


AIR CONDITIONING AND 


REFRIGERATION NEWS 


New Westinghouse 
Building Nears 
Completion 


te coupled 
features, chief among which ts sir 


in the new 
and office building which Westing- 
house Electric & Mfg. Co. te con- 


‘Triangular in shape, with the sides | 25% tmerease 
of the right angle 320 by 330 ft. the | © 
betld: 1 have approxima’ we 


WRITTEN TO BE READ ON ARRIVAL 


Estebliched 1926 and Registered U. S. Patent Office as Electric Refrigeration News 
Member Audit Bureau of Circulations, Member Associated Business Papers. 


Vot. 19, No. 3, SERIAL No. 391 


IssuEeD EveRY WEDNESDAY 


Entered as second-class 
matter Aug. 1, 1927 


DerroiT, MICHIGAN, SEPTEMBER 16, 1936 


THREE DOLLARS PER YEAR 


Ten CENTS Per Copy 
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BUSINESS NEWS PUBLISHING CoO. 
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PATMAN BILL 10 


TREND OF GENERAL NEWSPAPER ADVERTISING IN 52 CITIES 
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price maintenance. Current adver- 
tising in trade papers explains its 
viewpoint. 

Referring to price cutting as the 
“Beast,” the company says in part: 

“Weapons have been devised to re- 
pel the Beast, but so nimble is it 
that they glance off its back and so 
thick its hide that they have often 
broken upon it. The Beast has been 
aided by confusion of counsel among 
its victims, and by the difficulty of 
devising effective weapons that may 
be made under the laws of the land. 


Beast in Flight 


“But little by little a plan of bat- 
tle for its regimentation is being de- 
veloped. A powerful regiment called 
Robinson-Patman Bill is ready for 


ADVANCE ADDRESSING 
and MAILING COMPANY 
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Permanent Mailing Lists 
Our Specialty 
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JULY AUG 
—Media Records, Inc. 


action. Fair trade Battalions are 
forming all over the land. The Beast 
has been driven-—permanently, it is 
hoped—from a far West district. It 
is harder and harder for the Beast 
to exist in many other districts. Its 
food—loss leaders—is constantly 
harder to obtain. 

“Under gallant leadership, the de- 
moralized legions are gathering cour- 
age and fighting hard against the 
Beast. Its days are numbered. 

“‘*The nation marches forward on 
the feet of little children.’ Let the 
insignia of this battle against the 
invading Beast be Baby Shoes.” 

The last paragraph is accounted 
for by a letter from a retail druggist 
who wrote that his four-year-old son 
needed a pair of shoes, “and I am 
unable to buy him a pair with the 
profits I make on Mead merchandise 
—since there is no profit.” 

If there is no profit in Mead John- 
son’s merchandise, it is not, as the 


its products out of the hands of no- 
torious price-cutters. Last spring its 
activities brought it into conflict 
with the Federal Trade Commission, 
which, however, failed to prove its 
charge that Mead Johnson & Co. 


had established “a resale price main- 
tenance policy and scheme for the 
purpose of controlling prices at 
which its wholesalers sold to retail- 
ers and at which retailers sold to 
the public.” 


Slashing the Prices 


Mead Johnson successfully demon- 
strated to the F. T. C. that pine 
boards and other cut-rate outlets 
were playing hob with Dextri-Mal- 
tose and Viosterol. The former was 
sold in one instance, testimony 
proved, at 39 cents, in spite of the 
fact that the usual price to retailers 
was 56% cents. 

The company argued that if such 
tactics were permitted, they would 
“prove disastrous to a large number 
of comparatively small, but inde. 
pendent retailers.” Many were ac- 
tually forced out of business and 
blamed the manufacturer for their 
plight, the company said. 


persisted in using them as loss lead- 
ers. 


Insurance Company 
Names Coast Agency 


Offers $6,000 
in Contest for 
Outdoor Designs 


New York, Sept. 24.—To stimulate 
interest of agency art directors in 
better design in outdoor advertising, 
Outdoor Advertising, Inc. will spon- 
sor a national design award compe- 
tition for art directors only. 

Cash prizes totalling $6,000 will be 
awarded. The principal prize will be 
$3,000. 

The competition will close Nov. 2, 
when a jury will select 150 designs 
to be placed on exhibition in the 
Center Bldg. at Rockefeller Center 
from Nov. 7 to 28. 


Members of Jury 


‘arnest Elmo Calkins, a director of 
Calkins & Holden, Inec.; Paul L. 
Cornell, president, Geyer, Cornell & 
Newell, Inc.; Henry T. Ewald, presi- 
dent, Campbell-Ewald Company, De- 
troit; Turner Jones, vice-president, 


the wake of strong protest 

against the rule, adopted in June, the } 
board, at a meeting here Friday, 

voted to postpone application pend. 

ing the membership meeting. 

The former method for determip. 
ing the renewal percentage, map. 
datory only for business papers, was 


to divide all renewals for the year % 
by total expirations. p 
Under the new rule, the percent. 


age would be determined by dividing | 
renewals for one issue by the num. | 
ber 


pational analysis is specified. 


Hansen Leads Protest 


Protest against this rule was led 
by D. J. Hansen, general manager 


of Domestic Engineering Company, | 


Chicago, publishers of Domestic En-¥ 


gineering. 


He asserted that under the new ‘. 
ruling, “it is quite possible that the 7 
better the job done by the publisher, © 


the poorer will be his renewal per-§ 
centage.” 1 
Citing a hypothetical 


; , The jury of awards comprises|showed how one paper, increasing 
nee . , t admit rankly, in conclusion, 
FROM ALUMINUM PLATES || “russist suspected, because the : admitted ote ae? oncmsion,| Bruce Barton, chairman, Batten,| circulation and procuring the same 
company has not fought hard to keep | that it did endeavor to keep its prod- : - her , : 
ucts out of the hands of dealers who| Barton, Durstine & Osborn, Inc.; | number of renewals as another paper 


whose total circulation declined, 
would show a smaller percentage of 
renewals. 

At the New York board meeting. 
the rule passed in June, that com. 
bination offers must state promi: 


of subscribers receiving that © 
. e me 
issue. The issue used to show occn- | 


case he™ 


1! 


—— = = == — = —= 7 ° ag | nently that th i \ 

National Life and Accident Insur- Coca Cola Company, Atlanta; Jonas vn Bs: : e saves te — a s Pi 
ance Company, Nashville, Tenn., has Lie, president, National Academy of | P ~~ oe or ication B di 
appointed C. Ellsworth Wylie Com-| Design; Raymond Loewy, industrial |!" the combination, was amended tog 
pany, Los Angeles, as advertising| designer; H. K. McCann, president, rene that no statement should be 4 th 
agency for the West Coast. McCann-Erickson, Inc.; Dr. Eugene carried indicating that the saving ; to 

C. P. Clark, Ine., Nashville, will| G Steinhof, Beaux Arts Institute of | V9 not spread proportionately over i 

continue to handle the account east} nesign: Walter D. Teague, artist and the various publications in the com-| © 
of the Rockies. Ben Sweetland, for- iedembuin’ pene eee ame Paul West bination. ca 
mer president, Direct Mail Advertis- . Sig om a St, sa 
O ing Association, will appear on KHJ, president, Association of National - ; sh 
Los Angeles, as the “Friendly Coun-| Advertisers. Plans Secrets”’ ) TI 
— i sate seneaaied ° ° Periodical House, Inc., New York} | |" 
National Freight Rate will begin publication of Secrets, Oct.) 
2 . 9 P te 4 : 
ogee ee ge Guide Appears Soon |iuiisner and Ar. Grant, adverts [ile 
D. F. McConnell, Jr., has joined! A new national freight rate guide| ing manager. Dwight Early oe eal s 
Wood & Fielding, Philadelphia, as ac- will make its appearance in Novem-|, : * - te 
D appointed Western representative at , 
count executive. He formerly held} per, James E. Sanferd, vice-president Chicago. g tre 
the same position with Fox & Mack-| and general manager of Consolidated ishaieaiaaaiil | mé 
enzie, Philadelphia. Guide Corporation, Chicago,  an- ‘ ity 
innate nounced. Pasotti Moves Up 3 ( 
The guide will cover all forms of| Luis C. Pasotti has resigned from cl 
WHAT THE PEOPLE OF SAN ANTONIO P equot M oves Office transportation, will contain about | McCann-Erickson, Inc., where he has} | Pr 
Pequot Mills, Salem, Mass., sheets | 4,000,000 first class rates, and will| been in charge of the engraving desk Ry 
THINK OF THE LIGHT and pillow cases, will open new gen-| be printed by Cuneo Press, Inc., Chi-| for 15 years, to join Atlantic Phot? Sir 
eral sales offices at 21 East 26th St.,| cago. twice a year, in September and| Engraving Co., New York, as _ vice pa 


March 31, 1936 
INCREASE 


culation 


| September 30, 1923....... 18,073 


Whereas in 1923 THE LIGHT was second 
in City Cireulation, and third in Total Cir- 


in 1936 


THE LIGHT is FIRST in City Cireulation, 
THE LIGHT is FIRST in Total Circulation. 


Represented Nationally by 
PAUL BLOCK and ASSOCIATES 


Total 

27,682 

56,234 
103% 


City 


36.669 


New York, Oct. 1. 


March. 


president. 


TO HAVE AND 
1? HOLD 


AMERICAN ARCHITECT and ARCHITECTURE | 


NEW YORK q 
SAN FRANCISCO 


572 MADISON AVENUE 
PHILADELPHIA 


CHICAGO 


The June, July and August issues of American 
Architect and Architecture have been received and 
read by the former subscribers to Architecture. They 
have voted an enthusiastic endorsement of the welding 
together of these two journals of architectural, prac- 
tice. Over 57% of the June expirations have already 
renewed with 4 months still togounderthe A.B.C. rules. 


“A BETTER MAGAZINE—A GREATER SERVICE” 
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Stanford University and Herbert Hoover. 


COAST AUTOMOBILE DISPLAY ROOMS 


New showroom of D. B. Hackett in Palo Alto, Cal., home of Leland 


The building contains 


2,000 square feet of glass. 


~ LABOR SHORTAGE 


#4 


SEEN BY PENTON 


Chicago, Sept. 21.—John A. Penton, 
chairman of the board of the Penton 
Publishing Company, Cleveland, pre- 
dicted a shortage of materials and 
» skilled labor in 1937, in addressing 

the Chicago Dotted Line Club here 
© today. 

“In spite of greatly increased sheet 
/ capacity in the steel industry,” he 
' said, “I believe that there will be a 
shortage within the next few months. 
There is likely to be a famine in pig 
iron and scrap iron. 

“At the same time, I can see possi- 
bilities of a decided labor shortage, 
' especially as concerns skilled labor. 

Hence manufacturers may have their 
; troubles in meeting increased de- 
; mand from these two sources—scarc- 
4 ity of both materials and labor.” 

3 Other speakers at the meeting in- 
+ cluded Paul I. Aldrich, The National 
) Provisioner, president of Associated 

' Business Papers, Inc.; E. T. Howson, 

Simmons-Boardman Publishing Com- 
im Pany; G. D. Crain, Jr., ADVERTISING 


H 
3 


Baird he + es a ase Bat 


AGE; B. C. Bowen, Boot & Shoe Re- 
corder; J. M. Rodger, McGraw-Hill 
Publishing Company, and C. E. Loef- 
fel, Ahrens Publishing Company. 


Women’s Clubs 
Ask Education 


of Consumers 


Milwaukee, Wis., Sept. 21.— 
Groundwork was laid for a broad 
program of consumer education in 
the benefits of advertising at a 
round-table breakfast which closed 
the third annual Inter-City Confer- 
ence of Women’s Advertising Clubs 
yesterday. The discussion was led 
by Edith Ellsworth of Philadelphia, 
vice-president in charge of women’s 
club activities of the Advertising 
Federation of America. 

Miss Ellsworth emphasized the 
need to spread an understanding of 
the economics of advertising among 
feminine consumers in order to com- 
bat blanket criticism of advertising 
methods. 

“There is no more logical ap- 
proach to these women buyers than 
through the channels open to wo- 
men’s advertising clubs,’ Miss Ells- 
worth declared. She urged that the 
clubs’ speakers’ bureaus be strength 
ened with gunners and ammunitior 
to carry on a more effective fight. 
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new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra- 
, tlons” submitted 10 days approval 
by mail from world’s largest file. 
Cest only $10 each. Mode! releases 


Protect you 


— UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 


SEND Mow FOR THIS | 
_ INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me a copy of your free book on Porcelain 
Enameled Signs. 


Jurisdiction 


Is Challenged 
in Oil Cases 


Madison, Wis., Sept. 24.—Before 
84 defendants indicted for alleged 
conspiracy to maintain “artificial” 
gasoline prices can come to trial in 
United States district court here, 
the presiding judge will be obliged 
to pass upon motions challenging his 
jurisdiction. 

The Chicago Journal of Commerce 
is one of four defendant corporations 
which have filed motions to quash 
he indictment. It alleges that the 
‘ederal court for the Western Dis- 
trict of Wisconsin is without juris- 
diction to try the cases for two rea- 
ons: 

1. That the indictment does not 
charge the defendant with any vio- 
lation of the laws of the United 
States; and 

2. That the indictment fails to 
show that the alleged offense was 
sommitted in the western district of 
Wisconsin. 

Grounds stated by three oil com- 
panies in similar motions are sub- 
stantially the same. 

The motions will be argued until 
Dec. 1, Judge Patrick T. Stone hav- 


ing extended the time for their ap- 
pearance until that date. 


‘PATRIOTS’ SALUTED BY 


‘GASOLINE RETAILER’ 


New York, Sept. 24.—Asserting 
that their indictment was due to pol- 
itics, The Gasoline Retailer used a 
spread to “Salute These Patriots of 
a Great Industry.” H. A. Inness 
Brown, publisher of the paper, signed 
the editorial. 

“Below are the names of those oil 
leaders,” said the publication, “who, 
at the request of the Department of 
Interior, worked out with Secretary 
Ickes a stabilization program for the 
oil industry, which saved the inde- 
pendent oil producer and_ refiner 
from disaster, freed from price wars 
thousands of independent retailers. 
and helped to bring back reasonable 
prosperity to the rank and file of 
the gasoline business. 


Indicted for “Sacrifice” 


“Now that they have been in- 
dicted, finger printed and otherwise 
treated as convicted criminals—at 
the behest of a political-minded At- 
torney General of the same adminis- 
tration whose Secretary of the In- 
terior urged them to co-operate with 
the government he represented and 
other members of the oil industry in 
a movement of stabilization—all 
loyal oil men will salute them for 


their sacrifice in a great cause. As 
the representative of thousands of 
independent dealers who benefited 
by their foresight and patriotism, we 
truly thank them for leadership and 
courage in a time of need.” 

After listing the names of the 57 
men recently indicted by the govern- 
ment, the business paper went on to 
declare that “such a betrayal of trust 
can not be condoned, without pro- 


| test, in a freedom loving nation. If 


government is to be respected, it 
must be fair to all and not confuse 
politics with the administration of 
justice.” 


NBC Attaches Sales 


Promotion to Press 


The advertising and sales promo- 
tion department of National Broad- 
casting Company in New York has 
been separated from the sales depart- 
ment and allied with the press de- 
partment. 

The two groups will function as di- 
visions of the newly-created publicity 
department, with Wayne L. Randall 
as director. E. P. H. James contin- 
ues as advertising and sales promo- 
tion manager, and Vance Babb as 
manager of the press division. 


Gets Automatic Burner 

L. D. Wertheimer Company has 
been named by Automatic Burner 
Co., Chicago and New York. 


| 


To reach everyone who specifies . . . sells 
. .. installs automatic heat and air con- 
ditioning equipment, AUTOMATIC HEAT 
and AIR CONDITIONING has gathered 
these men and “PACKAGED” today’s 
fastest growing market. 
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Republic Steel 


in Farm Papers 
for New Fence 


Cleveland, Sept. 24.—Featuring a 
newly-developed fence with galvan- 
ized zinc coatings, Republic Stee? 
Corporation will launch its first ex- 
tensive farm campaign next month. 
using farm and trade papers and 
radio. 

The campaign, also covering the 
company’s barbed wire, posts and 
galvanized roofing, will continue 
through Jan. 1, with the farm paper 


list including color spreads in 
Capper’s Farmer and Successful 
Farming; color back cover on 


The Farmer, and black and white 
pages in Dakota Farmer, Indiana 
Farmer’s Guide, Michigan Farmer, 
Nebraska Farmer, Ohio Farmer, 
Prairie Farmer, Wallace’s Farmer 
and Wisconsin Agriculturist. 

A transcription 15-minute program 
twice weekly over 60 stations in the 
rural areas also will be staged. Mel- 
drum & Fewsmith, Inc., Cleveland, is 
the agency. 


Santa Fe Railroad 


Seeks New Slogan 


The Atchison, Topeka & Santa Fe 
Railway is conducting a _ contest 
among employes and their families 
for a slogan typifying the spirit and 
service of the railroad, M. L. Lyles, 
assistant to the president, announced. 

First prize is $100. Entries must 
be dated not later than Nov. 30. 


Raises Appropriation 


North American Accident Insur- 
ance Co., Chicago. is planning an in- 
crease in its advertising appropria- 
tion for the fall and winter months, 
principally in newspapers and maga- 
zines. Franklin Bruck Advertising 
Corporation, New York, is in charge. 


Winer Shifts 


J. K. Winer, with the advertising 
department of the Boston American 
for 30 years, has joined the circula- 
tion department of the Boston Eve- 
ning Transcript. 


FOR DEAD-LINE SPEED AND 
SURE-FIRE DELIVERY SHIP... 


nll, 


Nation - wide — 2,500 Miles Overnight 


Why hesitate, when you can 
deliver ad matter and _ printing 
supplies of all kinds at low rates 
by Air Express to 215 key cities 
in the United States and Canada 
directly overnight, and to 32 
Latin-American countries almost 
as swiftly? Air Express is etched 
to your specifications. 
*% Day and night service. 
* Prompt pick-up and spot 
delivery, door to door, 
without extra charge. 


% One waybill. One organi- 
zation. One responsibility. 
So make ready now. Phone any 
Railway Express office for service 
and information. 


AIR 
EXPRESS 


DIVISION 


RAILWAY EXPRESS AGENCY 


Getting Personal 


Swinging along in the van of the parade opening the American Le- 
gion convention in Cleveland last week was Frank Chester, Oldetyme 
treasurer, who accompanied Mayor LaGuardia to the meeting to help to 
bring the convention to New York in 1937. 


Frank Chance, of Kudner, is wearing crutches as a result of a frac 
ture of the left astragalus suffered in the boarding of a Jersey ferry. 
He assures friends that nothing important was damaged. .. Ray Bowen, 
New Yorker, has returned from a holiday in the Adirondacks gorged 
with fish of his own catching. . . 


SKIPPER BROOKE—The chairman of Brooke, Smith & French, Detroit agency 

(left), lolls on the deck of his new cruiser with E. S. Simmons, Toronto, and 

Albert Barber, Detroit, vice-president and secretary, respectively, of Florists’ 
Telegraph Delivery Association. 


Jean Collins, of Brooklyn, Vassar ’34 graduate and Junior Leaguer, 
has promised Robert Russell Hall, of the Lloyd H. Hall agency... 
Walter Stocklin, art director of Benton & Bowles, set a new world’s 
record while winning the International Free Pistol Match at Camp 
Perry, O. He also took first place in the Open Revolver Match with a 
score of 481 out of a possible 500. . . 


Sacha Maurer, the poster artist, has returned from Europe with a 
fine collection of posters showing the latest Continental developments 
in the outdoor field. They may be seen at his studio at 480 Lexington 
Ave. . . New York media representatives are nursing a grudge against 
a certain Texan polo player who is about to carry away Rae Farren, 
27th floor receptionist at Ayer’s for the past five years. This news ex- 
plains the perfect Southern accent Rae has acquired recently. . . 


Harry Olson, Underwood & Underwood art director, is taking a post- 
man’s holiday at Taft, Va. He is doing some water color seascapes, a 
specialty for which he is famous. . . J. Peter Ball, of the editorial staff 
of Printer’s Ink, and son of the head of Modern Hospital, has awakened 
to find himself a principal in an international romance. He is engaged 
to Cherry Pinckard, of London, Eng., daughter of George Pinckard, for- 
merly publisher of the London Spectator and now head of English 
Yachting. .. 


Bitt Butterfields, of Butterfields, Ltd., automotive engineers, Stech- 
ford 9, Birmingham, Eng., would like to be remembered to the sales fra- 
ternity of Rotary Clubs whom he has met on trips to America. Bill, 
who will take the first opportunity for a return visit, supervised erec- 
tion of one of his firm’s hand-built motorcycles for a member of the 
ADVERTISING AGE staff. .. 


Bruce Barton, the authormand advertising man, has confessed the 
ambition to represent the State of New York in Congress as Representa- 
tive-at-Large, thereby lending substance to rumors that he will be nomi- 
nated at the Republican state convention... 


John A. Penton, chairman of the board of Penton Publishing Co., 
Cleveland, is believed to be the oldest business publisher in the coun- 
try. He started in 1883. Most of his time is now spent at Santa Bar- 
bara, where horse-back riding is his chief hobby. . . John Dean, West- 
ern manager for the Brooklyn Eagle, is the proud daddy of a 74% pound 
boy, David Dean... . 


Thomas Dumary, head of Adirondack Advertising Agency, Albany, 
N. Y., suffered a severe shoulder injury in a spill during an exciting 
polo game between the Albany and Pittsfield clubs. . . Florence Griffin, 
the Cleveland agency head, displayed a fine singing voice in the ama- 
teur hour staged by the Women’s Advertising Club of Milwaukee dur- 
ing the Inter-City Club Conference last week. .. Russ Oakes, copy chief 
of Klau-Van Pietersom-Dunlap Associates, played the role of Colonel 
Knots, master of ceremonies. . . 


Harold J. Gilliam, of Rogers-Gano Advertising Agency, Houston, 
Texas, is reeeiving congratulations from many fields over his booklet, 
“Eight Principles of Advertising.” ... Stanley Resor, prexy of JWT, is 
‘also vice-president of Associated Hospital of New York, and one of the 
sponsors of a new three-cent-a-day plan of insuring hospital care. . . 


W. B. Addis, H. E. Roberts and Eleanor Maywald, of the advertising 
department of Standard Oil of Indiana, and Irma Olson, editor of “Stano- 
lind Record,” have completed ten years of service with the company 
and boast handsome pins symbolizing their feat. . . Jack Jaffe, adver- 
tising manager of Happiness Department Store, New Brunswick, N. J., 
is honeymooning in Canada. . 


Three Cars Set 
Preview Dates; 
Olds Steps Out 


Detroit, Sept. 24——More preview 
dates were announced by motor car 
manufacturers this week, and the 
feeling continued to grow that these 
meetings would touch off salutes to 
a year which would top 1936 and 
perhaps roll over the 5,000,000-de- 
livery mark. 

Hudson Motor Car Company will 
show its new Hudson and Terra- 
plane series for 1937 to distributors 
September 29 and 30. Buick Motor 
Company, following a series of serv- 
ice organization meetings, will have 
its announcement sales convention 
at Flint Oct. 5 to 13, with about 6,000 
dealers, salesmen and members of 
the factory field organization pres- 
ent. Olds Motor Works will have a 
preview of its lines of 1937 cars 
at Lansing Oct. 6, with Alfred P. 
Sloan, president of General Motors 
Corporation, in attendance. 

Olds Motor Works, of Lansing, will 
undertake an ambitious teaser cam- 
yaign preceding announcement of its 
1937 automobiles, in large space 
starting Sunday, Oct. 4. 

This copy will appear in newspa- 
vers of 102 key cities for five Sun- 
days, preceding announcement of the 
new Olds line on Nov. 7. Magazine 
advertising will commence on a 
large scale coincident with the 1937 
model announcement in newspapers. 


Pastor Scores 
Advertising: 
‘Envy Provoker’ 


Albany, N. Y., Sept. 24.—Despite 
censure of advertising which “urges 
envy,” made at the opening of the 
National Preaching Mission here last 
week, forthcoming appearance in 24 
other cities may be promoted by paid- 
for copy, it developed today. 

The censure was voiced by Rev. 
George A. Buttruck, pastor of Madi- 
son Avenue Presbyterian Church, 
New York, who said that in most 
present-day advertising people are 
asked to buy in order to have some- 
thing better than their neighbors. 

No advertising was inserted in 
local newspapers on the inauguration 
of the mission, sponsored by the 
Federal Council of Churches of Christ. 
It was learned, however, that spon- 
soring groups in the other cities to 
be visited during the next three 
months, plan to advertise the mis- 
sion. 


deGarmo for Cleaner ; 


Jefferson to Agency 


Gardner Mfg. Co., Philadelphia, has 
appointed deGarmo Corporation, New 
York, for its new cleaning powder. 

G. C. Jefferson has been added to 
the staff of the agency. He was in 
the art department of Brooke, Smith 
and French, Detroit, and prior to 
that production manager of Camp- 
bell-Ewald Company, Detroit. 


Agency for Humko 
Humko Products Co., Memphis, 
Tenn., has named Simon & Gwynn 
Agency, Memphis, for Humko short- 
ening. 
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Information 
for 


Advertisers} 


The following documents may 
secured without charge from compa. 
nies sponsoring them, or throug) 
ADVERTISING AGE, by any national ag. 
vertiser or advertising agency exe, 


utive writing on his business lette,. J 


head. 

No. 1025. 4 Reasons Why Wome, 
Say: “I Always Read McCalr; 
Recipes.” 


In this impressive brochure Me | 
Call’s defines its method of editing j 
and describes, under four divisions | 


the factors forming the basis of the | 


publication’s consumer dpproach. Ex. 


amples of the McCall Method applieg ~ 
to food and equipment, and natura] 7 
photographs of complete 7 
recipes with reader’s comments upon 7 
them demonstrate the appeal of | 


color 


McCall’s food pages. 


No. 1026. 
Idaho.” 
A brochure issued by Radio Sta 

tion KIDO, containing market facts 

about KIDO’s 
area. Included are data on popula | 


tion, retail sales, number of families, J 
radios and automobiles, and station J 


facilities. 


No. 1027. 
1936-1937. 


The charts, tables and maps in this 


Pacific Coast Markets 


brochure provide detailed market! 


data and facts about the coverage of 


the Pacific Coast market by Associ: 7 
ated Weekly, the all-inclusive name 
for the magazine and comic sections | 
of 12 Sunday newspapers published 


in the seven Western states. 


No. 1028. Facts About Radio Station 
WIXBY. 
This booklet provides information 
about the facilities of Radio Station 


W9XBY, Kansas City, Mo., one of F 


four stations in the country classed 


by FCC ruling as “special broadcast 


ing stations.” In addition the book: 
let contains market data on Greater 


Kansas City and maps showing the 7 
station’s coverage area. a 


No. 1029. High Speed Copy Testing. 
In this folder the Chicago Tribune 


shows how a copy test may be con | 


ducted 
method. 


through its high speed 
Accompanying the folder 


are full-size reproductions of the pic : 


ture pages of the Tribune's five 
Metropolitan Sections, demonstrating 
one advertiser’s test in the five differ: 


“And Here We Har} 


16-county primary § 


ent areas of Chicago and suburbs. 


No. 1018. Third Annual Minnesoto 
Business Map. 


The 1936 income of Minnesota 
farmers will show an increase of at 
least $40,000,000 over 1935, according 
to this annual business map, which 
contains detailed information on the 
crop and livestock situation in Min 
nesota. It is distributed by the busi 
ness departments of Minneapolis 
Star, Minneapolis Journal, Minneapo 
lis Tribune, St. Paul Daily News, &t. 
Paul Dispatch-Pioneer Press, WCCO, 
WTCN, KSTP, and The Farmer, St 
Paul. 
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ADVERTISING 10 
HAVE BUILDING 
AT N.Y. FAIR? 


New York, Sept. 24.—Acting on in- 
structions from the board of direct- 
ors of the Advertising Federation of 
America, Earle Pearson, managing 
director, conferred this week with 
representatives of New York World’s 
Fair, 1939, Inc., on its suggestion 
that the Federation sponsor an ad- 
yertising building at the exposition. 

Mr. Pearson will report next month 
in Chicago during A.B.C. week, when 
it is expected that A.F.A. directors 
will act favorably on the suggestion. 

According to the proposed plan, 
the Federation, as the most represen- 
tative advertising organization, will 
co-ordinate activities of its affiliates 
and other organized advertising 
groups in setting up the project. 


Get Views of Media 


It is assumed that the initiative 
will be shared by media groups, who 
will follow up their members 
promptly to learn whether they pre- 
fer to support a co-operative exhibit 
or individual displays. 

The exposition management has 
also pointed out the educational 
value of exhibits and demonstrations 
showing the latest developments in 
the graphic arts, as well as exhibits 
by national advertisers showing what 
mass production brought about by 
advertising has enabled them to ac- 
complish in improving products and 
lowering prices. 


—_—_—_. 


Laundryowners’ Group 
Co-operate in Campaign 

San Antonio Laundryowners Asso- 
ciation has inaugurated a co-opera- 
tive campaign, featuring sanitation 
and health. 

San Antonio newspapers will be 
used. The agency is Pitluk Advertis- 
ing Co. 


—___. 


Gibson in Texas 


W. A. Gibson, Jr., identified with 
outdoor advertising for 15 years, has 
moved from New York to Dallas as 
president of North Texas Advertis- 
ing Co. He will direct operations of 
the company’s three plants in Fort 
Worth, Waco and Dallas. 


- 


Represents Institute 


Household Science Institute, Chi- 
cago, has appointed Harry Miller, 
New York, as Eastern representative 
in the distribution of its consumer 
purchase guides. Exclusive fran- 
chises are being granted to leading 
department stores. 


Talbot Promoted 


T. E. Talbot has been appointed 
manager of service publications and 
training of dealers’ service manag- 
ers and mechanics of Chevrolet Mo- 
tor Co., Detroit. He was formerly 
regional service manager of the 
southwest region. 


Pinaud Promotes Davis 


Charles S. Davis. now district man- 
ager of New York and New England 
for Pinaud, Inec., has been named 
Sales manager of the company. He 
succeeds F. W. Ballentine, who is 
leaving to start his own business. 


Hanlon with Rock-Ola 


Tom Hanlon, formerly with Club 
Aluminum Company and Super Maid 
Corporation, has been appointed ad- 
Vertising and sales promotion man- 
a. on Rock-Ola Mfg. Corporation, 

‘azo. 


With “Thom Jounal , 


. William J. Weber has been named 
advertising manager of Index-Jour- 
nal, Greenwood, S. C. He was for- 
ye national advertising manager 
t the Times, Raleigh, N. C., and 
News, Charlotte, N. C. 


_ Agency for Draper 
Chien Goble Advertising Agency, 
in ie has been appointed by Dor- 

'y Draper, Ine., New York, interior 


decorator H ss 
; ; arper’s Bazaa 
Vogue will be used. ’ oe 


Elliott Inventor of 
Animated Neon Tubing 


A new development in neon light- 
ing, invented by E. B. Elliott Co., 
Miami, Fla., features animated neon 
tubing, an alternating flow of light 
controlled automatically and deter- 
mined by the construction of the 
tubes. 

The first installation is located at 
Biscayne Blvd. and the Causeway, 
Miami, for Frankfort Distilleries. 


“Voice of Experience” 


in New York Mirror 


The Voice of Experience, radio 
feature, has been introduced as a 
column in the New York Mirror. 

Dr. Marion Sayle Taylor, who con- 
ducts the radio program, writes the 
column, appearing daily and Sunday. 


Street Railway 
Industry Urged 
to Tell Story 


White Sulphur Springs, W. Va., 
Sept. 22.—Appointment of an advis- 
ory council to direct a nation-wide 
advertising campaign for the six bil- 
lion dollar transit industry and the 
new services which that industry has 
to offer the public is being given 
careful consideration following the 
suggestion by W. B. McGorum, vice- 
president and general manager, 
Charleston (W. Va.) Transit Com- 
pany in an address before the annual 


convention of the American Transit 
Association. 

“We are practically the only in- 
dustry of importance,” Mr. McGorum 
declared, “which is not undertaking, 
as an industry, to sell the public what 
we have to offer, and, through con- 
sistent, everyday advertising doing 
what we should to keep them sold. 
This is modern merchandising and 
its principles apply to the transit 
industry as they do to the electric, 
gas, telephone and others serving the 
public.” 

Mr. McGorum’s proposal caused 
favorable comment. Such a campaign 
would, it was stated, be devoted to 
the exploitation of the new noiseless 
street cars, the modern buses and 
trolley buses which the industry is 
ordering now in large quantities. 


Edward Dana, president of the as- 
sociation, Charles Gordon, managing 
director and other officials expressed 
themselves as favorable to the pro- 
posal. Approximately $500,000 would 
be necessary, it is believed, to launch 
the campaign. 


Announces New Whisky 


William Jameson & Co., New York, 
will introduce William Jameson 
Irish Brand whisky Oct. 1. The 
agency is Lawrence Fertig & Co., 
New York. 


Wilson in New York 


Earl A. Wilson, president of Wil- 
son Sales System, advertising and 
merchandising counsel, Detroit, has 
opened executive offices in New York 
at 11 West 42nd St. 


APPEARING 


AT TEXACO SERVICE STATIONS FROM COAST TO COAST 


NOW... 


This timely and striking full 
color life size display 
produced from visual to 
completion by the ATLANTIC 


Ibe Atlantic Lithographic & Printing Division 


OF THE UNITED STATES PRINTING & LITHOGRAPH COMPANY : 
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| Increases Once 
ie More Appear in 
+3 Retail Lineage 


Chicago, Sept. 25.—-Retail lineage 
in newspapers, which has shown un- 
interrupted gains over 1935 for the 
past six months, with the single ex- 
ception of last week, when the Labor 
Day holiday caused a light decline, 
forged ahead of last year for the 
week ended Sept. 19 by a margin of 
9.7 per cent, the ApverTISING AGr in- 
dex of retail activity shows. 

During that week the total retail 
lineage carried by the newspapers of 
67 reporting cities was 20,003,237, a 
gain of 1,762,514 lines over the total 
for the corresponding week of 1935, 
which was 18,240,723 lines. 


Week by Week Comparison 


For the year to date, the reporting 
newspapers have printed 631,326,367 
lines of retail advertising, compared 


with 596,780,621 lines during the 
corresponding period of last year. 
This is an increase of 34,545,746 


lines, or 5.8 per cent. 

The record of cities measured, 
showing the gain or loss from last 
year for each week since the begin- 


ning of the year, follows: 


Week En 
January 
January 
January 
January 


February 
February 
February 
February 2 
February 2 


March 7 
March 14 
March 21 
March 28 
April 4 

April 11 
April 18 
April 25 


ding 


© anases 


11 
18 


or. 
ov 


May 2... 


May % 


May 16 .. 


May 23 
May 3 

June 6 
June 15 
June 20 
June 27 


July 4 eae 


July 11 


July 18 .... 


July 
August 1 
August & 
August 1 
August 2 
August 2 
Septembe 
Septembe 
Septembe 


Detailed 


lation which appears on this page. 
Also included in the tabulation are 


es 
ro 

r 12 
r if 


figures for 
cities measured are given in the tabu- 


eac 


Per Cent 


Index 


a 


of Retail Activity in Important 


N 
Tay 
resi | 


\OWAL 
WK aan 


problems. 


( 


—- 


Every person interested in advertising 
is urged to attend the Philadelphia 
Conference of the National Industrial 
Advertisers Association. 

This year’s Committee is to be con- 
gratulated on arranging a program of 
the finest authoritative speakers, cover- 
ing subjects of primary interest, rang- 
ing in scope from general business 
problems to improvements in the me- 
chanics of printing. : 

This largest conference in the Associ- 
ation’s history will provide the greatest 
chance anywhere to meet many others 
with similar marketing and advertising 


1933 lineage figures for about 40 of 
the cities listed. These are included 
because census figures on dollar vol- 
ume of retail trade by cities are 
available for 1933, and current dollar 
volume for each of these cities may 
thus be readily approximated. 


Columbia Alkali Corporation, New 
York and Barberton, Ohio, has ap- 
pointed Evans, Nye & Harmon, New 
York. Business publications are 
scheduled. Rufus Bradford Burnham 
is account executive. 
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Postage Meter Co., Stamford, 
Conn., will use bleed pages in Busi- 
ness Week, Fortune and Time for the 
last quarter in an expansion of ad- 
vertising. The agency is 0. S. Tyson 
& Co., New York. 


industrial Activities 


COMPLIMENTS OF 


NEW EQUIPMENT DIGEST 


Mechanical Improvements 
New Products and Materials 


Co-operating with MacRae’s Blue Book 
if E. Huron St., Chicago 


Painted 


Boards 


METROPOLITAN NEW YORK 


HIGH SPOTS 


We now have on our open list some excellent 
locations in and around New York City. We 
would be pleased to have you inspect these 
with us at your convenience. 


enidmeeneiniias 


IDEAL LOCATIONS NOW AVAILABLE: 


68th and 69th Streets, West Side Express Highway. 
One incoming, left hand —22 x 55 ft. 
One outgoing, right hand — 22 x 55 ft. 

Also locations on Boston PostRoad; incoming and outgoing. 

Locations on Route 25 N. J. available January 1, 1937. 


UNIVERSAL 


444 MADISON AVENUE 


3-Sheet 
Posters 


ADVERTISING CORP. 


NEW YORE, N. Y. 
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wRY SELECTS 
MAIL LEADERS 


(Continued from Page 1) 


payton Rubber Mfg. Co., Dayton, 
o., R. L. Wetzel, director of adver- 
tising; Eagle-Picher Sales Co., Cin- 
cinnati, E. L. Gouedy, advertising 
manager; Edison Electric IMluminat- 
ing Co., Boston, B. W. Robertson, 


editing division; Flintkote Co., New 
york, L. Rohe Walter, advertising 
manager; J. B. Ford Co., Wyandotte, 
Mich, D. S. Fry, manager, advertis- 


ing department; 
Lang Among Winners 


General Electric Co., Schenectady, 
n. Y., Chester H. Lang, manager, 
publicity department; Goodall Co., 
cincinnati; B. F. Goodrich Rubber 
Co. of Canada, Kitchener, J. G. 
Hagey, advertising manager; Good- 
year Tire & Rubber Co. of Canada, 
New Toronto, C. S. Watson, advertis- 
ing department; 

Hardware Mutual Casualty Co., 
Stevens Point, Wis., Paul G. Parkin- 
gon, advertising manager; Hirsch & 
Baar: New Orleans, P. Hirsch; Im- 
perial Oil Ltd., Toronto, G. W. Mills, 
manager, sales promotion depart- 
ment; Henry W. Jaeger, Inc., New 
York, H. W. Jaeger; Marshall Fur- 
nace Co., Marshall, Mich., P. S. Stout, 
treasurer; McGraw-Hill Publishing 
Co.. New York, J. E. Blackburn, Jr., 
manager direct mail sales; 

Mid-West Bottle Cap Co., Bel- 
videre, Ill, R. W. Blodgett, presi- 
dent: Mills Novelty Co., Chicago, J. 
T. Mangan, advertising manager; 
Missouri Pacific Lines, St. Louis, R. 
J. Maxwell, advertising manager; 
Monarch Life Assurance Co., Spring- 
field, Mass., J. A. Young, assistant 
secretary; National Automobile 
Dealers Association, St. Louis, W. 
E. Blanchard, executive staff; 


Other Mail Leaders 


National Broadcasting Co., Wash- 
ington, D. C., Vincent F. Callahan, 
assistant to vice-president; National 
Enameling & Stamping Co., Milwau- 
kee, E. K. Lucas, advertising man- 
ager; New York, New Haven & Hart- 
ford Railroad Co., Boston, Mass., 
Goodrich K. Murphy, assistant to 
passenger traffic manager; 

Ohio National Life Insurance Co., 
Cincinnati, Arthur W. Theiss, man- 
ager, sales promotion division; Penn- 
sylvania & Atlantic Seaboard Hard- 
ware Association, Philadelphia, D. 
Glenn Pearce, managing director; 
Phoenix Metal Cap Co., Chicago, H. 
J. Higdon, advertising manager; 
Pontiac Motor Co., Pontiac, Mich., S. 
C. Bray, sales promotion manager; 

Riggs Optical Co., Chicago, Her- 
bert D. Strauss, advertising mana- 
ger; Roberts & Mander Stove Co., 
Philadelphia, J. L. Baral, Jr., adver- 
tising manager; Servel, Inc., Evans- 
ville, Ind., H. S. Boyle, sales promo- 
tion manager; Michael Stern & 
Co.. Rochester, N. Y.; Union Pacific 
Railroad, Omaha, W. S. Basinger: 
Winthrop Chemical Co., New York, 
Adam P. First, advertising manager. 


— 


WHEN IS A SLOGAN 
NOT A SLOGAN? 


| 

| 

bss 

| Chicago, Sept. 25. The wheels 
| 


were turning—and how! Deadline 
tomorrow. The agency had a big 
ilea—but they needed photostats 

good ones and lots of them— 
faster than was humanly possible! 


“Get me FRANKLIN 3470” 
barked the boss. “ATLAS — 


come up!” 


\las came. Saw. Did the im- 
possible, Four offices pitched in. 
‘© people put their shoulders to 


the wheel. 9 photostat cameras 
clicked as one, 


(Of coursé there’s a moral. “GOOD 
| PHOTOSTATS QUICK” is more | 
oe a slogan at ATLAS. Call 
_ FRANKLIN 3470 and let Atlas 
prove it. One of 4 ATLAService 
“fattons in downtown Chicago is 


of around the corner from your 
it) ice, - 


SIGE=STIKe wins 


PATENT APPLIED FOR... ALL RIGHTS RESERVED 


immediate acceptance! 


ee oS 
oe SR 


oo new develc : 


ADD DIMENSION TO 
YOUR PAPER SIGNS 


SLIDE-STIK is an original way of printing, 
cutting and folding a paper sign so that one 
part stands out in three-dimensional relief. 
Advertisers using it may include a reproduc- 
tion of their product which pops out in bold 
relief from the flat surface of the sign when 
the slotted and folded strip is extended to its 
full length. 

Slide-Stik signs are printed flat on both 
sides, then die cut. They are shipped flat. 
Simple guide lines enable the flat sign to be 
adjusted by anyone in 3)4 to 5 seconds. 

In most cases, Slide-Stik is used to make the 
product stand out, but it can also be adapted 
to bringing out other features of an advertising 
message at the point of sale. Patents are pend- 
ing, the name is copyrighted and all rights are 
reserved. This new development in display 
materials is available through printers and 
lithographers in principal cities who are 
Kleen-Stik franchise holders. 


—Advertising Age. 


Reverse of SLIDE- 
STIK display strip 
(above) showing 
simple die cutting 
which, with simple 
folds on a single 
sheet of paper, 
“makes your prod- 
uct stand out” in 
third dimension. 
Lines at ends indi- 
cate Kleen-Stik ad- 


hesive. 


Reverse of Eastside 
Ale SLIDE-STIK 
display as a single 
flat sheet, showing 
die cut and Kleen- 
Stik gumming on 
edges. 


) 


[as 


ENDLESS DESIGN POSSIBILITIES 


Here are a few suggestions merely to show that any advertising 
art department can “go to town” with ingenious SLIDE-STIK 
dimensional designs. 


What they say about Slide-Stik*... 


“The idea is sensational and “...a very wonderful display 
different.” idea.” 


6 


“| .. has real possibilities . . . *...a knockout! We can do 
rush samples.” business with this idea.” 


SLIDE-STIK displays use KLEEN-STIK, the sensational advertising adhesive 
that eliminates dealer-resistance and waste and gets preferred locations. Kleen- 
Stik displays are put up in 3 to 5 seconds. No moisture, no fuss, no muss. 


If you don’t know the printers or lithographers who are Kleen-Stik 
licensees in your city, inquire of 


KLEEN-STIK PRODUCTS, INC. 


500 SANSOME STREET, SAN FRANCISCO, CALIFORNIA 
NEW YORK OFFICE: 342 Madison Ave. * CHICAGO OFFICE and BRANCH PLANT: 1500 S. Western Ave. 


*Original letters on file 
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el 


OPINION SPLIT 
ON ADVERTISING 
COURSES’ VALUE 


— 


(Continued from Page 2) 

fact that I took the advertising 
courses of the School of Journalism 
at the University of Oklahoma and 
have kept in touch with the activi- 
ties and progress of the advertising 
courses in the university since that 
time. 

“From discussion with instructors 
and students over a period of years, 
I am convinced that the universities 
are giving excellent instruction in 
the fundamentals of advertising.” 


Success Not Guaranteed 


Advertising courses are no “open 
sesame” but are helpful, in the opin- 
ion of L. E. Judd, director of adver- 
tising and public relations of Good- 
year Tire & Rubber Co., Akron, O. 

“While I do not regard a course 
in advertising as a magic key,” he 
said, “I do have the feeling that it 
would be helpful to the youngsters 
seeking a foothold in the profes- 
sion.” 


Leo Nejelski, advertising manager 


WSM 


50, 000 WATTS 


“Nashville, Tennessee — 


Again we say: You can- 
not cover the Southern 
market without this sta- 
tion. Make us prove it! 


YOU DONT 
HAVE TO BE A 
SPACE BUYER 


to know that this 
is a real buy! 


OUTSIDE ROOM WITH 
BATH « SHOWER « RADIO 
in 


New York’s 


OTEL 
MONTCLAIR 


Lexington Ave. at 49th St.,N.Y.C. 


Single from $950 
Double from $350 


Writing advertisements to influence 
advertising men is a doubly difficult 
job. We are therefore going to give 
you the facts and let your first visit 
here fill in the adjectives. 


Modern 


The Montclair is just a few minutes 
from New York's advertising center, 
from Kadio City, the Great White 
Way and the smart shopping district. 
(That means saving time and _ taxi 
fare.) And the rooms themselves are 
light, cheerful, handsomely decorated. 


Come to the Montclair and discover 
how inexpensive it can be to live well 
in New York. 


DINE AND DANCE IN THE 
FAMOUS CASINO MONTCLAIR 


‘best of things that interest the 
masses, 
“Give me a man with many or 


of Swift & Co., Chicago, regards nat- 
ural aptitude and a zest for adver- 
tising more important than formal 
instruction, 

“I interview scores of youngsters 
a year who are eager to get into ad- 
vertising,” he said. “Among them 
are Many men whose only recom- 
mendation is that they took an ad- 
vertising course. They have few ad- 
ditional qualifications. 

“On the other hand, I have seen 
a few youngsters who have not 
studied advertising but who seem 
to have their feet pretty well plant- 
ed on the rungs that lead up to the 
top of the advertising ladder. 


Need Wide Interests 


“A high percentage of these men 
have acquired some business back- 
ground, either before or during their 
university careers. They like peo- 
ple—they have a warm, sympathetic 
regard for men, women and children 
in all walks of life. All of them are 
creative in the sense that they en- 
joy putting things together, whether 
they be ideas, pieces of copy, lay- 
outs or merchandising plans. All of 
them have an enthusiasm for life 
and living. All of them obtain in- 
tense enjoyment from music, art 
and literature, but do not spurn the 


all of these qualifications and I won’t 
quiz too closely whether or not he 
has had a course in advertising.” 


FALL SEASON 
OPENS BRISKLY 
FOR NETWORKS 


New York, Sept. 24.—Another busy 
week in radio will start Sunday, 
Sept. 27 with Vicks Open House 
opening its fall session. Nelson 
Eddy, baritone star, will be featured, 
assisted by Josef Pasternack’s or- 
chestra, and Frances White, soprano. 
The time is 8-8:30 p. m., EST, over 
82 Columbia stations. 

Thatcher Colt, legendary police 
commissioner known to serial read- 
ers, Will be on the air for the first 
time Sept. 27, sponsored by Packer’s 
Tar soap. The program will be on 
the air Sundays at 2:30 to 3 p. m. on 
the NBC-Red net. Stack-Goble Ad- 
vertising Agency, New York, is in 
charge. 

Phil Baker will return to the air- 
lanes Sept. 27, accompanied by Bee- 
tle and Bottle, and will again be sup- 
ported by Hal Kemp’s orchestra. 
The time is 7:30-8 p. m., EST., the 
net, Columbia. 

H. Fendrich Company, 
Charles Denby cigars, 
sponsorship of “Smoke 
Sept. 27 at 1:30-2 p. m., EST, on the 
Mutual network. The agency is 
Ruthrauff & Ryan, Chicago. 

The cosmetics line of Armin Var- 
ady, Inc., Chicago, will be the sub- 
ject of a program to be heard on Mu- 
tual stations starting Sept. 27 at 
12:30-1 p. m., and Sundays _ there- 
after. Ted Weems and his orchestra 
will perform. The agency is Bag- 
geley, Horton & Hoyt. 

Columbia will carry “The Romance 


makers of 
will start 
Dreams” 


The rates for this department are as 


“Hel Wanted” and “Situations Wanted,” 30 cents a line, minimum 
charges $1. 

All other qoastiepttons (single insertion rates): % any: et -76; 1 to 3 in., 
per tn., $4.75; to 6 in., per in., $4.50; 7 to 9 in., per in., $ 10 to 12 in.. 
per in., $4. 06; 3 to 16 in., per in., $3.75. Write for gh ts: 8 on term 
contracts. 


as follows: 


HELP WANTED 


POSITIONS WANTED 


PHOTO Laboratory-automatic equip- 
ment, capable of handling volume, any 
size prints, needs more business. If 
you have new ideas in this field, we 
offer you an unusual opportunity in 
representing us. Liberal commissions. 
Must state previous experience. 

New Process, 51 E. 21 St., New York 


Opportunity for Radio Salesman 
Organization representing outstand- 
ing list of stations has opening for an 
experienced salesman. In reply state 
complete radio and advertising ex- 
perience and personal qualifications. 
Our organization knows of this adver- 
tisement. Reply to Box 857 ADVER- 
TISING AGE, New York, e 2 


sociation trade journal in W ashington, 


Assistant to publisher of monthly As- 


who can 
make up 
schedules, 
Good op- 


D.C. Young man preferred, 
write editorial and ad copy, 
book, follow through ad 
handle office details, ete. 
portunity. 

Box 858, ADVERTISING AGE, Chicago 


ing, publishing, promotion. Also $3,000. 


BUSINESS OPPORTUNITIES 


MAGA AZINE PUBLISHERS 
I have 20 years’ experience advertis- 


What have you to offer. 
Box 856, ADVE RTISING AG) a, 


MISCELLA Nous 


ducing 


COSTS LITTLE! DOES WONDERS! 
Newest process eliminates expensive 
typesetting and cuts. Ideal for repro- 
advertising literature, promo- 
tion material, dealer helps, testi- 
monials, ete. All sizes available. 
500 copies (8%x11) $2.63 
Additional hundred copies 22¢ 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST ee 
Actual mapresestons of yo 


Photos . _ -— 18.00 "per 1000 
8x10 Size for Salesmen’s 
Samples $10.50 per 100 


Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


Publisher’s representative or advertis- 
ing manager. Years of experience in 
agency and direct solicitation. Trade, 
class or mail soter publications pre- 
ferred. Full time—any territory. 

Box 841, ADVERTISING AGE, Chicago 


COPYWRITER 


Agency experience on wide variety of 
accounts, big and little. Also news- 
paper and publicity work. Of so-called 
gentle sex but well-broken to harness 
with he-men. Age: 28. Temper: 
good. Inquiries cheerfully answered 
with full information. Basket of sam- 
ples if desired. Now employed of 
course, but let’s talk about it anyway. 
Box 843, ADVERTISING AGE, Chicago 


Young man, 22, now studying i 
writing evenings at Northwestern 
seeks position in advertising 

Box 851, ADVE RTISING AGE, Chic ago 


Adv. Asst., Collegwe Grad., 25, - Ss. 
Journ., Adv. Major, 4 mo. exp. small 
agency, mech. trn. and bkernd., desires 
permanent con. Copy, prod., What have 
Se Go anywhere on legit. prop. 

852, ADVERTISING AGE, Chicago 


A STAFF CARTOONIST 

You can afford. Nat’l publications and 
big art dept. exp. Want connection in 
South, Ferman Martin, 2090 Uptown 
Bldz., K. C., Mo. 

Publishers representative | in Buffalo 
ind Western New York territory. Can 
efficiently handle a trade or class 


sublic ert 
Box 85 ADVERTISING AGE, N. Y. 


Ac COUNT EXECUTIVE—Irish-Amer- 
ican, 37, married, can write copy, 
handle publicity for agency clients; 
good contacts, creative ability. Would 
like to connect with an aggressive 
medium sized New York agency that 
will cooperate in developing new 
business. References 

Box 855, ADVER TISING AGE, N.Y. 

PUBLISHER'S OPPORTUNITY 

To secure seasoned advertising space 
salesman. Unusually successful rec- 


Box 


ord. Dependable pr oducer. Diversified 
field experience. Writes copy. Knows 
merchandising. New York or Phila. 
territory or both. 

Box 854, ADVER TISING AGE, N. Y. 


by Affiliated Products, Inc., cosmetic 
manufacturers. Both start Monday, 
Sept. 28, and will be heard Monday 
through Friday at 12:30-1 p. m., EST. 
The agency, Blackett-Sample-Hum- 
mert, Inc., New York. 

trove Laboratories, Inc., maker of 
Bromo Quinine, will sponsor the news 
talks of Gabriel Heatter, which will 
be heard Mondays through Thurs- 
days at 9-9:15 p. m., EST, starting 
Sept. 28. Stack-Goble Advertising 
Agency, Chicago, is in charge of the 
program, which will use Mutual sta- 
tions. 

Replacing the Maltex program 
which was originally scheduled to 
start Sept. 14, “Treasure Adventures 
of Jack Masters,” a new name for the 
series, will start Sept. 28, continuing 
Monday, Wednesday and Friday at 
5:30-5:45 p. m. EST. J. M. Mathes, 
Inc., is the agency. 

The Mennen Company, Newark, 
whose agency is H. M. Kiesewetter, 
New York, will sponsor “Famous 
Jury Trials,” starting Sept. 28 at 10- 
10:45 p. m., EST. The network is 
Mutual. 

Helen Hayes will start the new sea- 
son for Sanka coffee (General Foods) 


of Helen Trent” and “Rich Man's 
Darling,” two programs sponsored 


with a dramatization of “Bambi,” 


starts Sept. 28 at 8-8:30 p. m., EST 
over the NBC-Blue network. Young 
& Rubicam, Inc., New York, is the 
agency. 


Cudahy’s New Program 


Cudahy Packing Company, Chi- 
cago, in the interests of Old Dutch 
Cleanser, will present ‘‘Bachelor’s 
Children,” a dramatized serial, on 
Monday through Friday, starting 
Sept. 28 at 9:45-10 a. m., EST. 


WBBM, Chicago Columbia outlet, is 
the originating station, and Roche, 
Williams & Cunnyngham, Inc., Chi- 
cago, the agency. 

The Wander Company’s program, 
“Molly of the Movies,” changes time 
effective Monday, Sept. 28, from 3 
p. m. to 1:45, on the Mutual network. 

Fels & Co., sponsor of “Tom, Dick 
& Harry,” will change from 1:15 
p. m, to 12:15, effective Sept. 28. This 
program is also heard on the Mutual 
net. 

East & Dumke, once known as “Sis- 
ters of the Skillet,” will return as 
the “Quality Twins” on the Columbia 
network, beginning Tuesday, Sept. 
29, at 11:15-11:45 a. m. for Knox 
Sparkling gelatine. Dick Ballou’s 
orchestra and Gene Ramey, tenor, 


Federal Advertising Agency, 
York. 

Ted Husing, fresh from the Olym. 
pics, will be the commentator on 
“Sportcasts,” sponsored by Atlantic 
Refining Company on the Columbia 
network, beginning Sept. 29, and 
thereafter on Tuesday, Thursday and 
Saturday at 7:15-7:30 p. m., EST. N, 
W. Ayer & Son is the agency. 
General Foods Corporation is the 
sponsor of a new program, “Log 
Cabin Bar Z Ranch,” beginning Sept, 
29 at 8-8:30 p. m., EST over the NBC. 
Blue network with a rebroadcast at 
11:30-12 midnight to the NBC Pacific 
Blue net. The product is Log Cabin 
Syrup; the agency, Benton & Bowles, 
Inc. 

“Cheerio,” NBC sustaining star, 
has been sold on a commercial pro 
gram to Sonotone Corporation, maker 
of hearing aids, through Topping &@ 
Lloyd, Inc., New York. The program, 
“Cheerio’s Musical Mosaics,” will be 
heard starting Sept. 29 each Tuesday 
at 4-4:15 p. m. on the NBC-Red net- 
work. 

Nino Martini returns to the Ches. 
terfield program Wednesday, Sept. 30. 
Andre Kostelanetz will continue. 
Newell-Emmett is the agency for this 
program, which is heard at 9-9:30 
p. m., EST. 

Ten Columbia stations will be 
added to the Palmolive Community 
Sing and Gang-Busters programs, ef- 
fective Sept. 30. Benton & Bowles is 
the agency for both. 

Campbell Soup Company has re 
newed both George Burns and Gracie 
Allen for Campbell’s Tomato Juice, 
and Hollywood Hotel, for soups, 
through contracts effective Sept. 30 
and Oct. 2 respectively. F. Wallis 
Armstrong is the agency for both 
programs. 

Dell Publishing Company, pub- 
lisher of Modern Magazines, will pre- 
sent a new program beginning Sept. 
30 on the NBC-Red network at 2-2:30 
p. m., EST. Lennen & Mitchell is the 
agency. 


New 


Where 
Convention 


Plans 
| 


Come True > 


Convention committees find 
that their plans come true when 
they meet at the Ambassador 
in Atlantic City. For this is the 
big hotel that remembers all 
the little things. 

You'll appreciate the smooth 
service at the Ambassador, too 
... whether yours is a trade asso- 
ciation convention or a sales 
meeting. 

Drop us a note if you are in- 
volved in convention problems. 
You'll find us eager to help. 


The 


Ambassador 
ATLANTIC CITY 


William Hamilton, Managing Director 


based on the book. The new series 


will also be featured. The agency is 


Brown of Black 
Smooth 


. 
Brown or Black 
Scotch Grain 
. 

Brown Black 


Gray Ruitit 


COUNT ON CUTLER SHOES FoR 
COMPLETE SATISFACTION-SOLID 
COMFORT FINE APPEARANCE LONG 
MILEAGE~OR YOUR MONEY BACE 


9D CONVENIENT CUTLER STORES 


Make Your 
Advertising 
Command .. 


This advertise- 
ment for Cutler 
Shoe Company - 
was produced 
by Faithorn. 


Day and Night Service e 


FAITHORN CORPORATION 


504 SOUTH SHERMAN STREET 


attent 


To win in the keen advertising competition 
today, your advertising must stand out— MUST DOMI- 
NATE. Fine Typography, Engraving and Printing are 
essential elements. You'll find all THREE at Faithorn. 


PRINTING 


-e Phone Wabash 7820 
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Brief Illness 
of Pneumonia 
Fatal to May 


Chicago, Sept. 22.—George T. May 
iil, well known young Chicago ad- 
yertising man, died Sunday morning 
at the Hinsdale Sanitarium after a 
severe attack of pneumonia. He was 
only 32 years old. 

Mr. May received his education at 
Los Alamos School, Santa Fe, New 
Mexico, and Northwestern Univer- 
sity. He joined Batten, Barton, 
Durstine & Osborn in 1928 and be- 
came director of radio and later di- 
rector of media in the Chicago of- 
fice. Recently Mr. May was ap- 
pointed advertising manager of At- 
las Brewing Company, Chicago. 

Mr. May was a member of the 
Hinsdale Golf Club and Chicago Fed- 
erated Advertising Club. 

Surviving are his widow, Eliza- 
beth, his parents. Mr. and Mrs. 
George T. May, Jr., and a sister, 
Helen. Funeral services were held 
at the Union Church at Hinsdale, 
this afternoon at 2:30. Burial was 
in Bronswood Cemetery. 


Noted Woman Marketer 


Dies of Heart Attack 


Greenwich, Conn., Sept. 21.—Mrs. 
Josephine W. Wuppermann, presi- 
dent of Angostura-Wuppermann Cor- 
poration, maker of Angostura Bit- 
ters, died Thursday night of a heart 
attack at her home here at the age 
of 84. 

She became president of the com- 
pany in 1915 on the death of her 
husband, George W. Wuppermann, 
and up to 1934, never missed a di- 
rectors’ meeting. 

During the past four years Mrs. 


All types including New 10 ounce, 110-v., 
back geared motor unit that plugs into light circuit. 
No batteries. No radio intert . Ne transh 

Cool running. Provision for any 


o—eny pool 
$1.10 in thousend lots. 
TURNTABLES, TOO 


MANUFACTURING CO 
185) S$. S2nd AVE. CICERO; KL 


An Asset to the Graphic Arts 
Professions-Natonally Used 
3 Grades - Light-Medium and 
Heavy-$2% Per Gal. Post Paid 
S.S.RUBBER CEMENT € 
3438 NO. HALSTED ST. 
CHICAGO, ILL. 


DIES SUDDENLY 


George T. May Ill 


Wuppermann was active in widening 
the uses of Angostura Bitters, prin- 
cipally in flavoring food products. 

Her eldest son, A. Edward Wup- 
permann, is general manager of the 
company. Two other sons, Frank 
and Ralph Morgan, are prominent on 
stage and screen. Two daughters 
also survive. 


Macmillan Chairman 
Succumbs Suddenly 


Fairfield, Conn., Sept. 21.—George 
Platt Brett, chairman of the board of 
Macmillan Company, publishers, died 
Saturday at his home here after a 
brief illness. He was 77 years old. 

He was born in London, and came 
to this country as a boy. In 1874 he 
entered the employ of Macmillan & 
Co., Ltd., of London, as a salesman 
in the United States, where a branch 
office was maintained under the di- 
rection of Mr. Brett’s father. 

On the death of his father, he 
took over the direction of the agency 
here, and in 1896 when the Macmil- 
lan Company, an American corpora- 
tion, was organized, he became its 
first president. 

Realizing the value of getting 
books to local dealers in the short- 
est possible time, he devised a new 
method of wholesale book distribu- 
tion. He established completely 
stocked branch offices in Atlanta, 
Boston, Chicago, Dallas and San 


Francisco. Up to that time publish- 


CHOOSE THE 


Choose the hotel where exper 
enced travellers stop at least 
7tmes in any Syear period — 
the hotel so well liked that its 
guests return again and again. 


Medicinal 
Waters Bring 
New Health 


HOT SPRINGS 


NATIONAL PARK - ARKANSAS 


“yyy WAMU 


MMMM A 


yj 
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Come to glorious Hot Springs, high in the Ozarks where 
golf, horseback riding and every Outdoor sport is at its 
best— where the health giving waters bnng you relief 
from rheumatism, neuritis, kidney trouble, high blood 
pressure, general poor health and many other ailments 


Fru i 


te 


: EVERY SOUTHWEST HOTEL 
IS A7 STOP HOTEL 


NEW REDUCED RATES 


Rooms from $159 - Apartments, 2, 3 and 
4 rooms, cottages located on the same 
grounds BRUCE E.WALLACE, Manager 


UTHWEST HOTELS 


yf Incorporated 
7 4 GRADY MANNING 


President 


MAJESTIC 


BATH HOUSE & APARTMENTS 


ers had shipped to local dealers only 
from one office. 

He also was one of the first to es- 
tablish agencies in the Orient for 
the distribution of American books. 
These branches were in the Philip- 
pines, Shanghai, and Tokyo. 

Mr. Brett relinquished the presi- 
dency in 1931, to become chairman 
of the board. His son, who had been 
treasurer and general manager, suc- 
ceeded him as president. 


Engraver Passes 

Atlantic City, N. J., Sept. 21.— 
Isaac H. Rubin, 61, president of the 
Phototype Engraving Co., Philadel- 
phia, died at his summer home here 
last week after an illness of several 
weeks. He was a member of the 
American Photo-Engravers’ Associa- 
tion and Poor Richard Club of Phila- 
delphia. 


Artist Dies 


Watertown, Wis., Sept. 23.—Henry 
P. Amann, head of the commercial 
studios of that name, died in a Madi- 
3on hospital Sept. 20 of a heart at- 
iack. 


Engraver Stricken 
Appleton, Wis., Sept. 23.—James 
F. Kamba, president of the Appleton 
Engraving Co., Neenah, Wis., died 


suddenly from a heart attack at his 
home here Sept. 21. He formed the 
company 15 years ago. 


Byxbee Dead 


Chicago, Sept. 24.—Oliver M. Byx- 
bee, aged 65, long identified with gro- 
cery trade papers, died here last 
week. He formerly published National 
Grocer. 


Two Delivers 
for Taxicabs 
Is Radio Offer 


Cincinnati, Sept. 24-—A special 
service for those who may have 
taken a drop too much is being ad- 
vertised by Taxicabs of Cincinnati, 
Inc., on its twice-weekly dance tune 


program, “Taxicab Night Club,” 
heard over WCKY. 
The company, operating Yellow 


Cabs and Davis Cabs, will upon re- 
quest send two drivers instead of 
one. One driver will take the patron 
home, the other will drive his car to 
his garage. 

The commercial is handled dis- 
creetly. For instance, the announcer 
may say: “Never take a chance of 


driving under doubtful circum- 
stances. Some have lost their driv- 
ing rights that way. Just call a safe 
Yellow. If you’re marooned with your 
car, they’ll take care of that, too.” 
Another announcement says: “Be 
wise. Never drive when circum- 
stances prevent your driving safely.” 
And a third: “If you see anyone 
starting out to drive when he is not 
properly fitted to do so, urge him to 
call a taxicab. Davis Cabs will take 


him home and take care of his car.” 


Three New Directors 


for E-W in London 


Three new directors, two American 
and one British, have been appointed 
by Erwin, Wasey and Co., Ltd., Lon- 
don. 

They are O. B. Winters, president 
of the New York company; S. K. 
Wilson, former copy chief in the 
New York office, and George Burn- 
side, account executive in the London 
office. 


Chinese Weekly Is 


Started in Canada 


Chinese News Weekly has started 
publication at Vancouver, B. C., as 
the only English language paper pub- 
lished by Chinese in Canada. 

M. Chealin is managing director; 
William Lee, business manager; and 
Frank Chue general secretary. 


Desk. 


IMPORTANT NOTICE! 


rate .. 
good for a cash rebate. 


cessful jobs. 


spective fields. You won't want 


advertising executives] 


duce . 
can be booked 
well, when you're weary. 


dollars covers her admission. 


mittee are without charge. 


Or, is it “tea” party? 


travelling by train, get a receipt from 
the agent when you buy your ticket. 
We may get a special convention 
. and, if we do, that receipt 3 


YOU'RE EXPECTED 
—at the Meetings 


Seventeen speakers on seventeen subjects 

covering case histories on some outstandingly suc- 
Advertising, marketing, merchandis- 
ing, sales, trade mark and copyright protection, 
reproduction methods, public relations and design 
—they'll all be discussed by top men in their re- 


one of these idea-packed sessions! 


—at the Surprise Feature 


An “on the spot” job of practical value that will 
contribute material sought for years by industrial 


—at the Banquet 


No speeches—this is our “night to howl’’—just a 
dinner that's the best a renowned cuisine can pro- 
. and entertainment that's the best that 
followed by dancing ‘til— 
(Your conference regis- 
tration fee includes your banquet ticket. 
you're bringing your wife—as many are—three 
All other activities 
arranged for her by the Ladies’ Hospitality Com- 


Dress is formal or informal—just as you prefer. 


—at the Tea Party 


ALL SET? 


For the N. I. A. A. Conference in Philadelphia, Oct. 5, 6, 7 


—CONFERENCE RESERVATION MADE? 


If you have, and have made reservations at the Benjamin Franklin Hotel 
your credentials, banquet ticket, badge, program will be waiting for you with 
your room key . . . you can avoid the rush at the Conference Registration 
If you haven’t—there’s still time to rush your check for seven dollars 
(covering complete conference costs) to Joe Sullivan, c/o Brown Investment 
Co., Wayne Junction, Philadelphia. Do it now! 


TRANSPORTATION ARRANGED? 


If you're 


tion. 


HOTEL RESERVATION MADE? 


Reservations at the Benjamin Frank- 
lin Hotel—Conference Headquarters 
—can be made at the same time you 
send in your Conference registra- 
Rates—Single $3.50 to $4.50 
Double $5.00 to $8.00. 


to miss a single 


And, if 


Twelve chapters attending, this time. 
And more Features than ever before. 
For Ideas—Facts—Figures—and Fun 
.-. here’s one Conference you can’t af- 
ford to missll 


14th 


WE'LL SEE YOU THERE! 
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BUSINESS PAPERS 


AS AN AGENCY SPACE BUYER SEES THEM 


— 
———— 


[Reprinted from INDUSTRIAL MARKETING, with the author's permission] 


Why We Use Business Papers 


By Maser Potrrer Hanrorp 


BATTEN, BARTON, DURSTINE & OSBORN, INC.. NEW YORK 


HE increasing respect of advertising 

agencies for trade and industrial ac- 
counts, is reflected in the steadily rising 
amount of space in the business and in- 
dustrial press which, formerly placed di- 
rect, is now being handled by agencies. A 
more or less superficial check in three or 
four fields indicated that direct advertis- 
ing had reached a forty-sixty ratio with 
agency placement, as compared with 
seventy-thirty a few years ago. If this 
means anything, it means that the impor- 
tance of trade and industrial advertising 
to the clients of advertising agencies has 
offset the old arguments that such han- 
dling was highly unprofitable to the aver- 
age agency. 


In our opinion this trend toward agency 
handling of trade, business and industrial 
divisions of a consumer-advertiser client, 
or the agency acceptance of accounts 
whose advertising is largely limited to the 
business and industrial press, indicates not 
so much that this handling has become 
profitable to the agencies as that business, 
trade and industrial advertising is an 
essential activity to promote sales. 


Putting this idea in the simplest words, 
it means that before you have the con- 
sumer who is buying, you must have the 
retailer or the distributor who is selling. 
Before you can sell a bit of machinery, 
for instance, to the directors of the corpo- 
ration, you must have sold that machinery 
to the man in the shop who knows what 
he can do with it and what it can do for 
him, 


We have grown past the age when large 
advertising appropriations kept agencies 
and advertising managers keyed up to a 
splashing array of double page spreads 
and a schedule list that read like the whole 
Standard Rate § Data Service. Advertis- 
ing has become one of the high sciences. 
If it isn’t resultful, be sure the agency 
knows that the telephone is plenty handy! 
By resultfulness we do not necessarily 
mean in immediate dollar returns, but it 
must be resultful in the growth of public 
consciousness, and supporting acceptance, 
of a company or a corporation honestly 
trying to do a sound manufacturing job 
and give value for monies received. 


@ The time is past when advertising ap- 
propriations have been based entirely on 
the premise that a good job would be 
done in consumer media, and if there 


seemed less than originally intended for 
trade and industrial advertising, it was 
easy enough to make adjustments there. 
Instead, careful and skillful planning is 
taking place and trade and industrial ad- 
vertising is charted against sales figures, 
backed by sound market studies and sur- 
veys, in much the same manner in which 
consumer advertising has been planned 
for years. 


If the years 1930-1935 have taught ad- 
vertising departments and agencies any- 
thing, they have taught us that there are 
several fallacies in the sales and adver- 
tising consciousness which are now on the 
way to correction. For instance—to name 
four of them: 


First—the fallacy which complacent 
sales departments held in the past 
that a popular salesman can always 
get the order. 


Srconp—the fallacy that price-cutting 
can be compensated for on the profit 
and loss sheet by cutting the adver- 
tising appropriation. 


Tuirp—that—in the retail field espe- 
cially, the consumer can and will de- 
mand a particular brand, and if it is 
not forthcoming, will walk a half- 
mile to another shop to get it. It 
just isn’t done—not by the average 
consumer, not by anyone who hasn’t 
a phobia for some particular and 
favorite brand! 


Fourru—that the retailer or distributor 
of a product is so impressed by your 
consumer advertising, he will, willy- 
nilly, put all his selling force behind 
it without your spending good money 
to tell him what it means to him. 


There are many more such fallacies 
which are fading out of our advertising 
lives, but these, I think, lead all the rest. 


@ That manufacturers are awake to the 
possibilities of trade advertising is proven 
time and again in the manner in which 
these companies are tying up their con- 
sumer advertising in the trade press. Ac- 
ceptance of an audience vitally concerned 
with the success of a product is made evi- 
dent again and again. A glance through 
the advertising pages of business papers 


will quickly convince the doubting 
Thomases that manufacturers themselves 
are growing exceedingly interested in sell- 
ing not only their products but their con- 
sumer advertising to the trade. Many 
advertisers will indicate consumer media 
being used, more or less boasting of the 
fine consumer campaign which is to assist 
the dealer to move stock from his shelves. 
Other advertisers will approach the trade 
press with a high type of institutional 
story, indicating as can be done in no other 
way, growing respect for and interest in 
the trade-press audience. 


In other words, the present method of 
purchasing space in the trade, business 
and industrial press, is a carefully co- 
ordinated movement to make the most of 
the consumer advertising budget through 
well and correctly placed trade advertis- 
ing. The advertising plan is no longer 
based on two distinct divisions, with no 
attempt to coordinate the consumer and 
trade appeal, but is a single, carefully 
balanced program aimed to increase the 
resultfulness of both the consumer and the 
trade advertising. 


© With growth of agency and advertising 
department consciousness that advertising 
in the trade, industrial and business press 
is not just a politically sound practice but 
an important and frequently vital essential 
for sales promotion, sales results and com- 
pany growth,:this media field has taken 
on a new spirit. It is only necessary to 
compare the editorial pages of some of the 
business papers that go over my desk with 


NOTE .. . . . The Italics used in the above reprinting are our own. 


ay 


editorial pages published before 1930 to 
understand with what fervor and what 
honesty of purpose the editorial chair has 
taken on the banner of service to its 
readers. 


It is only necessary for someone to trys 
to sell space in a mediocre journal whose 
editorial purpose is not quite clear or 
whose publishing idea has been solely that 
of obtaining a living from advertising 
revenue to discover the growing respect 
of advertisers and advertising agencies 
alike for sound trade, business and indus- 
trial paper publishing. The depression 
years have lifted the press itself into a 
new respect for its editorial responsibili- 
ties and its publishing integrity. The de- 
mand for audited statements by agencies 
and advertisers indicates that buying of 
trade and industrial space, has become the 
science of selection of proven audiences 
for an advertising message. Political ex- 
pediency is fading out, trade and indus- 
trial media whose rate structure is not 
stable or is easily assailable are viewed 
not with alarm but with growing dis- 
pleasure and uneasiness by contract de- 
partments, and scheduling of the trade 
and industrial appropriation is calling for 
more skilled and better trained space 
buyers. 


I believe the respect which the trade, 
business and industrial press has devel- 
oped for its own business is being rapidly 
equalled by the respect and confidence 
which advertisers and agencies are plac- 
ing in the trade and industrial appro- 
priation. 


Mabel Potter Hanford is well qualified to present this illuminating 
discussion of the functions and responsibilities of the business press. 
The organization with which she is connected has placed more space in 


A. B. P. publications in the last two years than any other advertising 


agency. 


* 


The McGraw-Hill Publishing Company is happy to remind the adver- 
tising fraternity of the opportunities which will be presented by the 
National Industrial Advertisers Association Convention, for the further 


exchange of ideas about business papers and industrial advertising. 
National Industrial Advertisers Association 
14th Annual Conference 


Hotel Benjamin Franklin, Philadelphia, Pa. 
October 5-6-7 


* 


McGRAW-HILL PUBLICATIONS 


McGRAW-HILL PUBLISHING COMPANY, INC., 330 WEST 42nd STREET, NEW YORK, N. Y. 


American Machinist 


Aviation 


Chemical and Metallurgical 


Engineering 


Electrical Wholesaling 
Electrical World 


Factory Management and 
_ Maintenance 


Power 


; ‘ Product Engineering 
Construction Methods Electronics 


; Electrical Contracting Engineering and Mining 
Business Week Electrical Merchandising Journal 


Coal Age. Electrical West Engineering News-Record 


SERVING INDUSTRY’S 12 


Bus Transportation Food Industries 


Metal and Mineral Markets Textile World 
Mill Supplies Transit Journal 


MAJOR MARKETS) 


Radio Retailing 
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PHOTOGRAPHIC REVIEW OF THE WEEK 


DUREZ RADIO CASE WINS PRIZE 


—~ 


The Silvertone radio of Sears, Roebuck & Co., won first prize in the decorative 


division in the Modern Plastics competition. John Morgan is the designer. 


LIFE SAVERS HOPE TO SAVE LIVES 


This candy mint 

with the hole is do- 

ing a good turn for 

itself and pedestri- 

ans with this em- 

blem for automo- 
biles. 


William Horlick, who died suddenly at Racine, Wis., shown signing “Lum andi 
to a $355,000 two-year radio contract a few days ago. A. D. Lasker, 


Abner" 
president of Lord & Thomas, is seated at left. (Story on Page |!.) 


THE OLD FOLKS GET A LETTER FROM NOT SO PRODIGAL SON 


. 


} “He's doing fine--bought a 


| FORD VS 


Risticupan NO 9 


Howard Scott's human interest painting for Ford Motor Company, through McCann-Erickson, Inc. 
Strobridge Lithographing Company handled execution. [See "Voice of Advertiser") 


COLONEL GLENMORE BREAKS INTO MOVING PICTURES 


Movie being made for Glenmore Distilleries. Standing is Al Salisbury, vice-president of Reincke-Ellis-Younggreen & Finn, 
Chicago agency, and at his right, Harry Thorsen, of the same agency. (Story on Page 20.) 


CANDID CAMERAMAN ATTENDS CONTINENTAL AGENCY CONVENTION 


tus 


At this special session of the Continental Agency Network were, left fo right: Elmer Horton, Larchar-Horton, Providence; 
Marvin Lemkuhl, Scott-Telander, Milwaukee; Ben Leedom, LaPorte & Austin, New York; John Falkner Arndt, Philedelphig, 
and Frank Ewing, Fensholt Co., Chicago. (Story on Page 22.) . 
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bo, Ri 2 ae Distribution of the 

‘-~ 520,088 daily city 

Pinks circulation of the 

4 Chicago Tribune 

he 5, 


Chicago’s 


Each dot 
represents 


Distribution of 


845,867 Families 


100 families 


_ Each dot 
represents 100 
Daily Tribunes 


CHICAGO TRIBUNE 


CITY AND SUBURBAN DAILY 
CIRCULATION IN EXCESS OF 
645,000 


TOTAL DAILY CIRCULATION 
IN EXCESS OF 800,000 


CITY AND SUBURBAN SUNDAY 
CIRCULATION IN EXCESS OF 
675,000 


TOTAL SUNDAY CIRCULATION 
IN EXCESS OF 1,000,000 


aN 

THE DOT MAP to the left above shows 
the distribution of Chicago's families by 
the 48 city districts set up by the Chicago 
Tribune for sales work by manufacturers. 

The map to the right shows the dis- 
tribution of the circulation of the Daily 
Tribune in the same city districts. 

These simple diagrams illustrate the 
ability of the Tribune to produce volume 
sales for advertisers. 

A newspaper is useful to advertisers 
according to the number and kinds of 
readers which it attracts, and the in- 
tensity with which they read its pages. 

Each weekday the Tribune gives ma- 
jority coverage of the families in all sec- 


tions of Chicago and suburbs. It has far 
more daily circulation in metropolitan 
Chicago than any other newspaper. 

The appeal of the Tribune is directand 
personal. It reports the news quicklyand 
accurately. As an advocate of progress, 
it is uncompromising in editorial policy. 

The Tribune's forthright presentation 
of news and comment gets dynamic re- 
action aroused by no other Chicago 
newspaper. 

Readers know they @et more facts, 
more completely and interestingly pre- 
sented in the Tribune. 

They respond toTribune editorials with 
prompt, vigorous protest or approval. 


But whether they agree with the Tribune 
onany one of a dozen issues, they read it. 

The Tribune is essential to the ma- 
jority of its readers. They read the in- 
formation and enjoy the entertainment 
it presents. They can forego the movies, 
the radio or magazines but they cannot 
do without Tribune news and editorials 
and features. 

Are you taking full advantage of the 
opportunities to sell more merchandise 
which are available at low cost through 
the advertising columns of the daily 
Tribune? Ask your advertising counsé 
—or a Tribune representative—to give 
you the facts. 
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